Orientation Week Survey Report

- First Year Students

Introduction

The Cumberland Student Guild undertook a major survey of on-campus students to evaluate its Orientation Week activities. The survey also attempted to gauge issues of concern to students, their awareness of Guild services and perceptions of how the Guild may be able to assist them during the duration of their candidature. 

Surveys were distributed around campus for a week following Orientation Week. Students were approached to fill in these surveys mainly during common lunch hours. 

Results

A total of 238 first year students responded to the survey. This number is approximately 5 percent of the total population. It is also a significant percentage of total first year enrolments in 2001.

The characteristics of this population are summarised below.

Table 1:
Characteristics of First Year Respondents

	Category of Student
	No.
	% FY
	Category of

Student
	No.
	% FY
	Category of Student
	No.
	% FY

	Male
	57
	23.9
	Female
	181
	76.1
	
	
	

	Undergraduate
	237
	99.6
	Postgraduate
	1
	0.4
	
	
	

	On Campus
	210
	88.2
	Distance
	28
	11.8
	
	
	

	Local
	177
	74.4
	Regional/Interstate
	55
	23.1
	International
	6
	2.5

	Coursework
	238
	100
	Research
	0
	0
	
	
	

	Full-time
	235
	98.7
	Part-time
	3
	1.3
	External
	0
	


The results reflect the conservative nature of the Health Faculty on Cumberland Campus; it is female-dominated, comprises mainly of coursework students who are largely full-time. It is noteworthy that 55 (23.1%) who responded were from regional or interstate locations and only 6 (2.5%) were international students.

It could be reasonably assumed, by tallying the results in the other categories, that the 28 respondents of this survey who identified themselves as distance students were not really ‘distance’ students.  These students probably travel considerable distances to get to University, rarely come onto campus or use campus facilities. It is interesting that they perceive themselves to be ‘studying via distance’.

While postgraduates number about 700 and make up almost 16% of Cumberland’s student population, this survey was not geared towards accessing postgraduates. It is a known fact that postgraduates generally do not attend O’Week activities. They tend to be on campus at different times to undergraduates. Quite a few rarely come onto campus. The Guild is in the process of designing a survey specifically for postgraduates.   

Table 2:
Students from Targeted Communities

	Category
	No.
	%

	Aboriginal
	5
	2.1

	NESB
	25
	10.5

	Student with Disabilities
	2
	0.8

	Mature-Age Entrant
	11
	4.6

	TOTAL
	43
	18.1


According to Table 2, 43 respondents or 18.1 percent of total first year respondents were from identified EEO groups. Some mature age entrants were also Aboriginals, which indicates that some of these students could have been from more than one category. 

Table 3:
Knowledge and Attendance of O’Week Camp 

	Response
	No.
	%

	Attended O’Week Camp
	27
	11.3

	Knew but didn’t attend
	176
	74

	Didn’t know but may have attended if known
	19
	8

	Didn’t know and wouldn’t have attended anyway
	16
	6.7

	TOTAL
	238
	100


O’Week Camp was organised only for First Year students.

A total of 27 or 11.34% of respondents had attended O’Week camp. A majority of the respondents (176 or 73.9%) stated that they had been aware of it but had opted not to attend. The results indicate that the camp had been widely advertised. Only a very small proportion of respondents (14.7%) appeared not to have been aware of the camp, with 6.7 % stating that they would not have attended anyway. 

Table 4:
Student Response to Guild Orientation Activities

	Response
	No.
	%

	Enjoyed Guild Activities 
	137
	57.6

	Did not enjoy Guild activities
	77
	32.4

	Did not respond to this question
	24
	10.1

	TOTAL
	238
	100


Ten percent of respondents did not attempt to evaluate Guild’s O’Week activities. 

Notwithstanding the non-response, 57.6 percent indicated that they enjoyed Guild festivities and events. This indicates that almost twice as many enjoyed activities offered by the Guild, as opposed to those who apparently did not.

Table 5:
Participation & Enjoyment of Individual Orientation Activities

	Activities
	No. Of Participants
	% FY
	No. Enjoyed
	% Of Participants

	Inflatable fly Wall
	27
	11.3
	25
	92.6

	Horizontal Bungee
	33
	13.9
	29
	87.9

	Gladiator Dual
	29
	12.2
	21
	72.4

	Bouncy Boxing
	24
	10.1
	19
	79.2

	Mechanical Bull (O’Bash)
	31
	13
	24
	77.4

	Market Stalls
	68
	28.6
	39
	57.4

	Guild Morning Tea/Barbeque
	136
	57.1
	98
	72.1


Table 5 illustrates the participation and enjoyment rates for individual activities organised by the Cumberland Student Guild during Orientation Week.

Most respondents participated in and enjoyed Guild Morning Tea/Barbeque. Market Stalls were also popular. Students indicated that they thoroughly enjoyed the ‘atmosphere’ that prevailed during O’Week.

Few students chose to participate in the other activities, although those who did take part appear to have enjoyed them.

Table 6:
Exposure to Student Guild Reps, Staff, Clubs & Services 

	Response
	No.
	%

	Elected Student Representatives
	69
	29

	Student Guild Staff 
	44
	18.5

	Clubs and Societies Affiliated to Guild 
	64
	26.9

	Guild Facilities / Services
	97
	40.8


Guild services and facilities seemed to be what students had most exposure to during O’Week, although many indicated varying degrees of interaction with elected representatives of the Guild, clubs and societies and Guild staff.

Table 7:
Orientation Week Satisfaction Ratings 

	
	Food 

Services
	Guild Orientation Activities
	University Orientation

Information

	Response
	No.
	%
	No.
	%
	No.
	%

	Excellent
	34
	14.3
	32
	13.4
	18
	7.6

	Good
	120
	50.4
	130
	54.6
	120
	50.4

	Satisfactory
	59
	24.8
	61
	25.6
	63
	26.5

	Poor
	2
	0.8
	8
	3.4
	23
	9.7

	Very Poor
	1
	0.4
	4
	1.7
	7
	2.9

	Non-Response
	22
	9.4
	3
	1.3
	7
	2.9

	TOTAL
	238
	100
	238
	100
	238
	100


The most common response to all categories was ‘good’.  

A total of 162 students (68%) evaluated the Guild’s O’Week information and activities as either good/excellent, compared to only 138 (58%) for the university. 

Similarly, 30 (12.6%) students rated the university’s involvement in the orientation process as ‘poor’ or ‘very poor’, compared to only 12 (5.4%) who believed the provision of O’Week by the Guild was not so great. 

Table 8:
Suggestions for Improving Orientation Week

	Suggestions
	No.

	Orientation specifically for first year students 
	22

	More exposure to clubs & societies, including from Main Campus
	21

	More information about university campus & academic life
	18

	More activities eg. parties, live bands
	13

	More advertisement of activities via leaflets, newsletters 
	10

	      Sporting teams & activities
	6

	Free/subsidised food, beer & coffee
	5


Table 8 summarises students’ responses on how to improve Orientation Week. 

There was significant overlap between those who identified a need for an orientation targeting first year students and those requesting extra information from the University. 

Students, on the whole, identified a need for more ‘settling-in’ information from the University, such as details on how to get student ID cards, ‘Guildlink’ cards and timetables.  There were suggestions that these be placed in Guild showbags. 

Students specified a need for more information on campus life and for tours to familiarise them with the campus layout. 

There were suggestions for setting up mentoring programs for first year students utilising continuing students, more activities focussing specifically on interaction between first years and using groups to facilitate participation in the process.

Course-specific orientation, through involvement of lecturers and other students, was suggested as a way of facilitating students’ integration into the university-learning sphere. 

There was a lot of interest in seeing more of clubs and societies during Orientation Week, including those active on Main Campus. Students also wished to have more exposure to sporting teams and clubs during this period. 

Students suggested better advertisement of Guild Orientation events, especially stressing the fact that they were ‘free’. 

There were the usual calls for more activities, in one case, ‘more parties, inviting emphasis on younger students’. 

Table 9:
Issues of Concern to Students

	Issues
	No.
	%

	Academic/course-related
	161
	67.6

	Study facilities
	179
	75.2

	Accommodation
	36
	15.1

	Transport
	160
	67.2

	Food facilities on campus
	107
	45.0

	Campus security
	82
	34.5

	Financial eg. Youth Allowance
	72
	30.3

	Work
	97
	40.8

	Cultural / Religious
	43
	18.1

	Family
	86
	36.1

	Welfare
	27
	11.3

	Sports
	124
	52.1

	Social / entertainment activities
	131
	55.0

	Other
	7
	2.9


As Table 8 reflects, study facilities (75.2%), academic issues (67.6%) and transport (67.2%) take precedence over other student concerns. A significantly large percentage of students identified these issues as of paramount importance. 

Many students identified social and entertainment activities, provision of sporting activities, on-campus food facilities and work (paid employment) as being just as relevant during their candidature period.

It is obvious that students have strong views about a number of issues and how these could affect them during their studies.

Under the ‘other’ category, issues identified related to transport and campus security, such as parking and security for bikes. These concerns were alluded to later when students were asked how the Guild could improve the services currently provided to its members.  These are summarised towards the end of this report.

Table 10:
Importance of Guild in Resolving Issues of Concern 

(Identified in Table 8)

	Response
	No.
	%

	Yes
	184
	77.3

	No
	48
	20.2

	Non-Response
	6
	2.5

	TOTAL
	238
	100


A high percentage (77.3) indicated that they perceived the Guild as playing a valid role in addressing issues of concern to them as students. Only 20 percent seemed not to believe that it could play a useful role in aiding them with matters of concern.

Table 11:
Awareness of Guild Services / Facilities

	Guild Services / Facilities
	No.
	%

	Student representation on university committees
	134
	56.3

	Food & Beverage
	193
	81.1

	Social Activities / Events
	164
	68.9

	Sports Facilities and Activities 
	175
	73.5

	‘Rentlink’ (Guild Accommodation Service)
	50
	21.0

	‘Worklink’ (Guild Casual Employment Service)
	69
	29.0

	‘Guildlink’ Card
	103
	43.3

	Co-op Bookshop
	136
	57.1

	Resource Officer for assistance with Youth Allowance, etc.
	118
	49.6


Not surprisingly, food and beverage service was best known compared to other services provided by the Guild. Sports and social activities followed closely. Guild’s accommodation and casual employment assistance programs appeared to be least known.

Table 12:
Intention of Using Guild Services in Future 

	Response
	No.
	%

	Yes
	203
	85.3

	No
	35
	14.7

	Non-Response
	0
	0

	TOTAL
	238
	100


An overwhelming majority of respondents (203 students or 85.3%) strongly indicated that they would need or would definitely use Guild resources at some stage during their university days as a student. This was higher than those who had indicated earlier (Table 9) that the Guild might be able to assist them with issues of concern. 

Only 35 students from a total of 238 (14.7%) believed that they would not utilise any Guild services or facilities. This can be contrasted to 48 (Table 9) who had earlier discounted the Guild as being of any relevance to them.

Table 13:
Services to Use in Future

	Services / Facilities
	No.
	%

	Student representation on university committees
	34
	14.3

	Food & Beverage
	174
	73.1

	Social Activities / Events
	135
	56.7

	Sports Facilities and Activities 
	151
	63.4

	‘Rentlink’ (Guild Accommodation Service)
	20
	8.4

	‘Worklink’ (Guild Casual Employment Service)
	55
	23.1

	‘Guildlink’ Card
	85
	35.7

	Co-op Bookshop
	186
	78.2

	Resource Officer to assist with academic/welfare issues, eg YA
	34
	14.3


The Co-op Bookshop, food and beverage, sports and social activities were identified as Guild services of significant relevance to students.

The services of the Resource Officer, those offered through ‘Rentlink’ and ‘Worklink’, as well as representation on university committees, were viewed as being of least significance to the majority of the respondents.

Table 14:
Proposed Guild Activities

	Activities
	No.
	%

	Multicultural Food Stalls
	92
	38.7

	Guest Educational Seminars
	44
	18.5

	Live Bands / Comedians
	137
	57.6

	Skirmish/Paintball days
	123
	51.7

	Camping Weekends
	60
	25.2

	Surf / Scuba Diving courses
	101
	42.4

	Theatre / film nights
	115
	48.3

	Trivia Nights
	64
	26.9

	Wine and cheese nights
	38
	16.0

	Other
	13
	5.5


More than 50 percent of the respondents appeared to favour live bands and skirmish/paintball days. Theatre nights and scuba diving courses were also hot favourites with students. 

Wine & cheese nights and trivia nights were amongst the least-favoured activities.

Other activities students wished to see initiated were white water rafting, hiking, skydiving, jet skiing, pub crawls, pool and sporting activities. 

Student Guild Listserver

Seventy-five students or 31.5 percent of total respondents indicated their interest in joining the proposed Student Guild listserver.

General Comments

When asked how the Guild could enhance or improve its services, students made the following suggestions:

( Establishment of more clubs

( Greater advertising of clubs and societies

( More encouragement to new students to join clubs & societies or to form new ones

( Better advertising of Student Guild facilities and activities through leaflets, etc.

( Become more familiar/approachable to students

( Stronger involvement in student representation matters

( Regular email news

( Greater variety of activities

( More sporting activities

( Increase size of Bar

( Cheaper food and beverage

( Wider range of food

( Air conditioning in JDV

( Provide more lounges 

( More exposure to Guild reps and staff at Guild facilities/activities

( Systematic student evaluation and feedback

( Improved parking facilities on campus

( Big clocks around campus

( Use Guild fees to improve campus facilities and provide better conditions for students on Cumberland Campus.  

Recommendations:

The following recommendations are based on the results of the survey.

A. Orientation

1. It should be brought to the University’s attention that students perceived the University as not having adequate involvement in the Orientation process.

2. The Guild explore ways to involve the University more closely into its future orientation programs. Ways to achieve this could be through putting relevant information into Guild showbags, organising campus tours, student introductions to lecturers and university staff as well as course-specific interactions for students. 

3. The Guild initiate a mentoring program for first year students; this program could utilise continuing students to break the ice for new students, assist them in finding relevant information and offer them support.

4. The Guild Management review the organisation of Orientation Week in view of the responses to individual activities by first year students, who are essentially the target group for O’Week.

5. Clubs and societies, including sporting clubs and those from Main Campus, should be provided incentives to have a higher profile on Cumberland Campus during Orientation Week. 

6. Guild Orientation events should be widely advertised, stressing the fact that these activities were ’free’. 

B. Guild Services

7. The Guild should initiate processes, such as focus groups, to collect information regarding computer and other facilities in individual schools as well as support structures available to students. The high level of concern demonstrated by students responding to the survey, illustrates the need for a pro-active and vigilant stance by the Guild. 

8. In view of the current low level of awareness and interest in certain Student Guild services such as ‘Rentlink’, ‘Worklink’ & ‘Guildlink’ Card, the Guild examine ways to revamp these services, making them more attractive to students. 

9. Clubs and societies should be more visible on campus and students given incentives to join existing clubs and/or to form new ones.

10. The Guild should increase the variety of activities currently provided on Campus and ensure that all its activities and events are widely advertised.  

11. The high level of interest in the Guild, demonstrated by students’ intentions to utilise Guild services (85.3%), reflects the Student Guild’s continuing relevance to its members and should be noted accordingly by Guild Management and University bureaucracy.   

C. General

12. A process for systematic evaluation of Guild services and activities should be put in place to encourage regular feedback from Guild members.

13. The proposed Student Guild Listserver should be given serious consideration, in view of the high level of interest expressed by the students. It could be a cost-effective mechanism to provide regular updates of Guild activities and happenings.

14. The findings of this survey and its subsequent recommendations should be brought to the attention of interested parties on Cumberland Campus, particularly all students, the Dean of the Faculty of Health Sciences, Access and Equity Committee and other relevant bodies. 

