
NEWSPOLL RESULTS - POST CAMPAIGN

CONDUCTED 11 – 13 APRIL 2003

Clean Up Australia has now received the ‘post’ Newspoll results.  Following please find a summary of these results.

L1
Thinking now about plastic shopping bags.  Would you say that realistically you are very likely, somewhat likely or not likely to consider or do each of the following?  


% OF RESPONDENTS LIKELY TO TAKING ACTION

	QUESTION
	PRE
	POST
	% DIFFERENCE

	REFUSE SOME OR ALL OF THE PLASTIC BAGS 

OFFERED TO YOU BY THE SHOPS WHEN YOU GO SHOPPING
	52.7%
	55.6%
	+ 2.9%

	THROW PLASTIC BAGS AWAY BY PUTTING THEM STRAIGHT IN THE BIN AFTER YOU HAVE USED THEM
	25.3%
	24.7%
	- 0.6%

	USE AN ALTERNATIVE TO PLASTIC SHOPPING BAGS WHEN SHOPPING SUCH AS CALICO OR STRING BAGS
	39.8%
	43.4%


	+ 3.6%


COMMENTS

· The increase in the likelihood of Australians to refuse plastic bags and use alternatives is encouraging and supportive of two of the campaigns key messages.

L2
Thinking about how plastic bags can affect the environment.  For each of the following please tell me if you personally think it is a major concern, a minor concern or not a concern to the environment?  


% OF RESPONDENTS CONCERNED

	QUESTION
	PRE
	POST
	% DIFFERENCE

	PLASTIC BAGS BEING HARMFUL TO WILDLIFE AND MARINE LIFE SUCH AS WHALES, TURTLES AND BIRDS
	97.7%
	97.9%
	+ 0.2%

	PLASTIC BAGS CONTRIBUTING TO THE AMOUNT OF WASTE GOING INTO LANDFILL SITES
	93%
	93.4%
	+ 0.4%

	PLASTIC BAGS CONTRIBUTING TO RUBBISH POLLUTION WHEN PEOPLE DROP THEM IN STREETS, PARKS AND BEACHES
	97.9%
	97.7%


	- 0.2%


COMMENTS

· As expected there is little variation in the pre and post figures, with the majority of respondents concerned about the environmental impacts of plastic bags.

· It is interesting to note that 93.4% of respondents are concerned about the amount of plastic bags going to landfill, yet nearly this same percentage of respondents use plastic bags as bin liners which then do go to landfill. 

L3a
In the past month there has been a campaign in the media, in various retail outlets  and through local councils about the environmental impact of plastic bags, and how to refuse, reduce, re-use and recycle them.  The campaign was led by Clean Up Australia and was called “Bag Yourself a Better Environment”.  Do you remember seeing or hearing any of the media activity or promotional material for this campaign?

	RESPONSE
	PRE
	POST
	% DIFFERENCE

	YES / SEEN / HEARD


	15.3%
	42.7%
	+ 27.4%

	NO / NOT SEEN / NOT HEARD


	84.5%
	56.2%
	- 28.3%

	DON’T KNOW
	0.3%
	1.1%


	+ 0.8%


Note: Pre campaign statistics based on awareness of campaign in 2001

COMMENTS

· A significant increase in the % of respondents who are aware of this campaign is extremely encouraging with potential for even greater reach with increased council and retailer involvement in the future. 

The following questions were only asked in the post campaign wave.

L4a
Which, if any, of the following do you feel should be responsible for addressing the impact of plastic bags on the environment?

	RESPONSE
	%

	PEOPLE AS INDIVIDUALS
	92.6%

	RETAILERS
	85.2%

	LOCAL COUNCILS
	68.7%

	STATE GOVERNMENTS
	66.0%

	FEDERAL GOVERNMENT
	58.7%


COMMENTS

· This response supports that the responsibility lies with all parties working together to achieve the best outcome. 

· It is encouraging that 92.6% of respondents believe that individuals should be responsible for the impact of plastic bags, however to support this a high level of responsibility is also expected from retailers.    

L4b
And which of the following do you think should be most responsible for addressing the impact of plastics bags on the environment?

	RESPONSE
	%

	PEOPLE AS INDIVIDUALS
	48.3%

	RETAILERS
	27.1%

	FEDERAL GOVERNMENT
	10.1%

	STATE GOVERNMENTS
	7.2%

	LOCAL COUNCILS
	5.9%

	NONE / DON’T KNOW
	1.4%


COMMENTS
· This response further supports BYBE’s principal objective of changed consumer behaviour.  Based on this response individuals believe that it is their responsibility to address plastic bag impacts which indicates that they are willing to change their behaviour given the required support and tools to do so from retailers and government.

L5
Thinking now about your own use of plastic bags.  As a result of what you have seen or heard in the "Bag yourself a better environment" campaign, in what ways, if any, have you personally changed your use of plastic bags?  What other ways?


Note: This question was asked to 306 respondents and was open ended.  The following represents answers given.

	RESPONSE
	%

	NONE / DON’T KNOW / NOT CHANGED
	58.3%

	BOUGHT / USE ALTERNATIVE BAGS (IE CALICO BAGS / HESSIAN BAGS / COLES GREEN BAG)
	12.4%

	REFUSE THEM / ACCEPT LESS AT SHOPS
	11.7%

	USE THEM AGAIN / RECYCLE THEM (No further information)

Respondents did not indicate taking them back to supermarket.
	11.6%

	USE THEM AS BIN / GARBAGE LINERS
	10.8%

	USE LESS OF THEM 
	6.9%

	TAKEN THEM TO A RECYCLING BIN / POINT (IN A SUPERMARKET)
	5.7%

	USE THEM IN DIFFERENT WAYS AROUND THE HOUSE IE FREEZER / GARDENING / STORING
	5.4%

	USE CARDBOARD BOXES
	3.9%

	TAKE THEM TO SHOPS AND USE THEM AGAIN
	3.6%

	TAKE MY OWN BAGS (No further information)
	1.3%


COMMENTS

· While 58.3% may have indicated no change in behaviour, the remainder of participants did change their behaviour and represents that just under half of respondents aware of the campaign put the key messages into action which is an excellent outcome for one month of action.

· Most common behavioural change was refusing plastic bags, reducing use and using alternatives, addressing two of the campaigns key messages.  17.6% of respondents indicated the use of an alternative, which would account for a notable decrease in plastic bag use.

· While recycling plastic bags may seem low at 5.7%, this is an increase on the estimated 3% of plastic bags currently recycled.

· Once again the use of plastic bags as bin liners features prominently, and as noted before is an issue that needs to be addressed. 
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