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Committee Secretary 
Community Affairs Committee 
Department of the Senate 
PO Box 6100 
Parliament House 
Canberra ACT 2600 
Australia 
Friday, October 24, 2008 
 
 
Dear Committee, 
 
Healthy Kids SCA thanks the Community Affairs Committee for the opportunity to make 
a submission to the amendments to the Broadcasting Services Act 1992 and the 
Schools Assistance (Learning Together- Achievement Through Choice and Opportunity) 
Act 2004 
 
Please find following our submission. 
 
 
 
 
 
Regards, 
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Jo Gardner 
General Manager 
 



 

Community Affairs Committee 
Department of the Senate 
Parliament House 
Canberra ACT 2600 
Australia 
 
Re: Protecting Children from Junk Food Advertising (Broadcasting 

Amendment) Bill 2008 
 
Healthy Kids SCA (formerly the New South Wales School Canteen Association) is a not-
for-profit, non-government, health promotion organisation based in Sydney. The 
Association works according to the principles and values articulated in the Ottawa 
Charter for Health Promotion and the guiding principles for Health Promoting Schools. 
The aim of the organisation is to promote the provision of healthy foods to children and 
influence food choices within families and school communities and encourage the 
celebration of food and eating together as a means of preventing diet related diseases in 
children at school and laying the foundation for a healthy future. The goals of Healthy 
Kids SCA encompass the entire health promoting school community. It is the primary 
source of advice and information on healthy food choices for 3,000 schools in NSW.  
 
We support this bill however ask that restrictions encompass times when children are 
actually watching television. We believe that the interests of children should be protected 
by implementing a ban on advertising high fat, salt and sugar foods and beverages 
during peak children�s viewing times. We support changes to the Schools Assistance Act 
which provide consistency of messages with the Broadcasting Act changes. 
 
It is widely acknowledged that young children are less able than adults to critically judge 
and evaluate claims made in advertisements. Policies are needed to protect children and 
while we acknowledge that childhood obesity is a multifaceted problem, restrictions in 
advertising should be seen as a significant strategy which reflects other key government 
messages. 
 
The fact that advertisements for high fat, salt and sugar foods and beverages are much 
more prevalent in children�s viewing times than advertisements for core foods (1) is not 
consistent with government guidelines for healthy eating. This increased exposure to 
foods from the non-core food groups skews ideas about what types of foods make up a 
normal diet. A recent study in Melbourne on the impact of food advertisements on the 
knowledge, attitudes and intentions of year 5 and 6 children suggested that if nutritious 
foods were more effectively promoted and junk food advertising limited it would help to 
reinforce healthy eating and could empower those with poor diets to recognize their 
eating behaviour as unhealthy and seek to change it (2). 
 
There is a growing body of evidence that supports the recommendation that there should 
be a restriction on children�s exposure to advertisements that encourage the 
consumption of energy-dense foods (3,4,5). Australia should be heeding the advice from 
the 2006 World Health Organisation Forum on marketing of food and alcoholic 
beverages to children which also found �a strong scientific rationale is available through 
the robust science and research that links commercial promotion of foods and 
beverages to poor diets in children,� and which recommended �national actions to 
substantially reduce the volume and impact of commercial promotion of energy-dense, 
micronutrient-poor food and beverages to children�(6). 
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There are at present tools which are being used in Australia which could be adapted as 
a tool to identify high fat, sugar and salt foods. The Food Standards Australia New 
Zealand Nutrient Profiling Model (7) could be adapted to be used. Alternatively our 
organisation, Healthy Kids SCA, has been using a nutrient criteria (8) based on 56 food 
categories and which has been used successfully for 4 years to determine healthier 
options for foods and drinks in school canteens. This criteria considers both positive and 
negative nutrient characteristics. As well, the NSW Healthy School Canteen Strategy 
has a nutrient criteria (9) which has been used in school canteens in NSW for the last 4 
years to determine high fat, salt and sugar foods and beverages to exclude from sale. 
This model has been adopted in Queensland, Victoria and South Australia as the basis 
for their school canteen strategies. At present a criteria is being developed as part of the 
Department of Health and Aging funded National Healthy School Canteens Project. 
Such models if used would provide consistency around food messages to children. 
 
In summary 
Recently, another expert panel has made recommendations supporting action be taken. 
The National Preventative Health Taskforce suggests one of the ways Government can 
achieve change in overweight and obesity is �to curb inappropriate advertising and 
promotion, including banning advertising of energy dense, nutrient poor foods during 
children�s viewing hours� (10). 
 
We support the bill to protect children from the possible harmful effects of television by 
prohibiting the advertising of unhealthy food and beverages during the times when 
children are watching television and restrict advertising in schools. 
 
References 
1. Chapman, K., Nicholas, P. & Supramaniam, R. (2006) How much food advertising is 
there on Australian television? Health Promotion International 21: 172- 180. 
 
2. Dixon HG, Scully ML, Wakefield MA, White VM, Crawford DA. (2007) The effects of 
television advertisements for junk food versus nutritious food on children's food attitudes 
and preferences. Social Science & Medicine 65:1311-23. 
 
3. Lobstein T & Dibb S (2005) Evidence of a possible link between obesogenic food 
advertising and child overweight. Obesity Reviews 6, 203�208. 
 
4. Halford JC. Boyland EJ. Hughes G. Oliveira LP. Dovey TM. (2007) Beyond-brand 
effect of television (TV) food advertisements/commercials on caloric intake and food 
choice of 5-7-year-old children. Appetite 49 (1):263- 267. 
 
5. Halford JCG, Boyland EJ, Hughes GM, Stacey L, et al. (2008) Public Health Nutrition 
Cambridge Vol. 11 (9); pg. 897-904. 
 
6. WHO (2006) Marketing of Food and Non-alcoholic Beverages to Children : Report of 
a WHO Forum and Technical Meeting, Oslo, Norway. Available from: 
www.who.int/dietphysicalactivity/publications/oslo%20meeting%20layout%2027%20NO
VEMBER.pdf accessed 10 October 2008 
 
7. Food Standards Australia New Zealand. Health Claims Nutrient Profiling Calculator 
:Available from: 

Healthy Kids SCA 
3 

http://www.who.int/dietphysicalactivity/publications/oslo%20meeting%20layout%2027%20NOVEMBER.pdf
http://www.who.int/dietphysicalactivity/publications/oslo%20meeting%20layout%2027%20NOVEMBER.pdf


 

http://www.foodstandards.gov.au/foodmatters/Healthnutritionandrelatedclaims/nutrientpr
ofilingcal3499.cfm
 
 
8. NSW School Canteen Association (NSW SCA). (2005) Healthy Kids Nutrient Criteria. 
Sydney: NSW SCA 
 
9. NSW Health. (2007) NSW Healthy School Canteen Strategy Canteen Menu Planning 
Guide. Available from: 
http://www.health.nsw.gov.au/publichealth/healthpromotion/obesity/canteen_menu.asp  
 
10. Australian Government Department of Health and Aging (2008) Australia: the 
healthiest country by 2020 A Discussion Paper. Available from: 
http://www.preventativehealth.org.au/internet/preventativehealth/publishing.nsf/Content/
discussion-healthiest
 
 

Healthy Kids SCA 
4 

http://www.foodstandards.gov.au/foodmatters/Healthnutritionandrelatedclaims/nutrientprofilingcal3499.cfm
http://www.foodstandards.gov.au/foodmatters/Healthnutritionandrelatedclaims/nutrientprofilingcal3499.cfm
http://www.health.nsw.gov.au/publichealth/healthpromotion/obesity/canteen_menu.asp
http://www.preventativehealth.org.au/internet/preventativehealth/publishing.nsf/Content/discussion-healthiest
http://www.preventativehealth.org.au/internet/preventativehealth/publishing.nsf/Content/discussion-healthiest

	AsposePdfKitLogoTextField6336157629243927391621760190: 
	AsposePdfKitLogoTextField6336157629243927391621760191: 
	AsposePdfKitLogoTextField6336157629243927391621760192: 
	AsposePdfKitLogoTextField6336157629243927391621760193: 


