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Senator O’Brien asked:

Part 1:  I understand the United States is spending in the order of $17 million to try to shore up its position in the Japanese beef market. There was a story on the AAP on 14 May in which Mr Truss said that he had taken a number of actions while in Japan, in January, to promote our beef exports. Mr Truss said that he had encouraged the Japanese to import more Australian products. Whom did he actually meet and how did he go about opening up markets? 

Part 2.  The statement in the wire quotes Mr Truss as saying: ‘When I was in Japan in January, I encouraged the Japanese Government to consider importing more Australian products, including beef……..’What were the other products?  Can you tell us what the current barriers are to getting these other products – or more of these other products – into Japan?

Answer:

Part 1 Answer

Ministers Meetings re Australian beef during visit to Japan

Nippon Meat Packers

Mr Heihachiro Azuma, Executive Vice President and General Manager of Fresh Meats Division

Mr Hitomi Fukui, Senior Managing Director

Mr Shigeki Shimuzu, Director, Overseas Products Import Department

Mr Toru Shichijo, Deputy General Manager

Meat and Livestock Australia (MLA) - Osaka

Mr Richard Brooks, Managing Director, MLA

Ms Samantha Jamieson, Chief Executive Japan, MLA

Mr Shuichi Kitano, Trade Marketing Manager, MLA

Mr Shigeru Sawada, Deputy Manager of Chilled Beef Nippon Meat Packers

Mr Tohru Kijima, General Manager Imported Beef, Ito Ham Foods

Mr Ken Onoue, Director Hannan Corporation

Mr Akinori Yanagimoto, General Manager, Imported Meat Starzen Osaka

Mr Kiyoshi Ishikawa, General Manager, Tey’s Japan

Mr Tomohiko Tokunage, Marketing Manager, Elders

Dinner hosted by HE Mr John McCarthy, Australian Ambassador to Japan - Tokyo

Mr Hiroshi Sumie, President Itochu Food Company

Mr Motoya Okada, President, AEON Co Ltd (JUSCO)

Mr Shinzaburo, Senior General Manager, Foods Administrative Division, Mitsui & Co Ltd

During the above meetings, and at other meetings which involved people outside the beef industry, the Minister, emphasised the BSE free status of Australian beef.  There was full recognition from those who the Minister met with that Australian beef was BSE free and safe, but there was also acknowledgement that this fact was not yet sufficient to encourage a large number of consumers back to eating beef.The Minister supported the need for promotion aimed at rebuilding consumer confidence and offered Australia’s assistance if needed.  

Minister for Agriculture, Forestry and Fisheries (MAFF)

Mr Tsutomu Takebe, Minister

Mr Takehiko Endoh, Vice Minister for Agriculture, Forestry and Fisheries

Mr Takenaka, Vice Minister for International Affairs MAFF

Minister for Health, Labour and Welfare

Dr Chikara Sakaguchi, Minister

During meetings with Ministers Takebe and Sakaguchi, Minister Truss reiterated Australia’s BSE status.  He said that it was important to win the confidence of consumers in order to revive beef sales. Minister Truss pushed the need for a program to convince consumers that beef can be consumed safely and offered Australia’s assistance to help renew confidence.  

Both Japanese Ministers agreed that Japanese consumers see Australian beef as safe.

Press Conference Japan National Press Club

Extract from Transcript

Mr Truss – “ Everywhere I have been and every meeting I have held since I have been in Japan, the subject of BSE has been raised.  It has certainly been an issue that naturally is causing grave concern in Japan, and Australia shares a common interest with the farmers of Japan in reassuring the Japanese consumers about the safety of the food chain.…………… However if there are Japanese people who have concerns about the quality of Japanese beef let me assure them that they can buy Australian with absolute confidence.  Australia is only one of sixteen countries in the world that enjoy the highest status of BSE freedom.  For many years we have banned the farm practices that can lead to the development of BSE.  I understand that a recent public opinion poll in Japan has suggested that sixty per cent of Japanese consumers believe that Australian beef is the safest.  We think those consumers are well advised.  We are very confident about the safety of the Australian product and we are working with the Australian meat and livestock industry to help promote the safety, the clean and green image of Australian food, and particularly at this time, Australian beef.

In my discussions with Mr Takebe I offered to cooperate with any programs that the Japanese Government may have in mind once they are satisfied about the security of the local food chain to help restore Japanese confidence in beef….”

Part 2 Answer

List of Products promoted by the Minister during his recent visit to Japan

Agricultural, fisheries and forestry products in general

Cotton

Wool

Pork and pork products

Beef and beef products

Oaten hay and feed

Dairy products

Grains

Processed foods

Fish

Australian agricultural products exported to Japan face a number of barriers including high tariffs, tariff quotas, a subsidised domestic industry and quarantine restrictions.
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