Senate Foreign Affairs, Defence and Trade Legislation Committee

ANSWERS TO QUESTIONS ON NOTICE

Australian Trade Commission

Budget estimates 2001–02, 19 June 2001


Question 1

Portfolio Overview

Topic: Austrade pricing review

Hansard page 329

Senator Cook asked:

Could you let me know the name of [the second consultancy firm being employed for the Pricing Review]?

Answer:

The details of the second consultancy firm are:

Trinity Business Solutions Limited trading as Planpower Consulting

Level 5, 565 Bourke Street, Melbourne Victoria 3000
Question 2

Outcome: Portfolio Overview

Topic: Functions of Austrade that have been out-sourced

Hansard page 329

Senator Cook asked:

Could you let me know what particular functions of Austrade have been out-sourced and to whom?

Answer:

A list of Austrade functions that are currently out-sourced, and to whom, is attached.

Austrade Functions that have been out-sourced

Function Out-sourced
Name of Service Provider



General


FMIS Development and Maintenance
CSC Australia

Paper Records Management, Archiving, Sentencing & Destruction.
Recall Total Information Management

Diplomatic Mail and Freight Services
DHL

Common Administrative Services
DFAT

Legal Services (in part)
HANPOD

Internal Audit
KPMG

Debt Collection
Dun & Bradstreet

Taxation Advice
Mallesons/KPMG




TradeStart/Export Access Programs


Market Promotion Information Services
Australian Institute of Export (VIC)

Market Promotion Information Services
Central Coast Regional Development Corp

Market Promotion Information Services
NSW Dept of State & Regional Development

Market Promotion Information Services
Northern Territory Chamber of Commerce & Ind.

Market Promotion Information Services
Queensland Chamber of Commerce & Industry

Market Promotion Information Services
Queensland Department of State Development

Market Promotion Information Services
Riverland Development Corporation

Market Promotion Information Services
Upper Spencer Gulf Common Purpose Group

Market Promotion Information Services
Great Southern Development Commission

Market Promotion Information Services
Mid West Development Commission

Market Promotion Information Services
Tasmanian Department of State Development

Market Promotion Information Services
ACT & Region Chamber of Commerce & Industry

Market Promotion Information Services
Australian Business Limited (ABL)

Market Promotion Information Services
Australian Industry Group (AIG)

Market Promotion Information Services
Australian Interactive Multimedia Industry Assoc

Market Promotion Information Services
Collaborative Health Informatics Centre

Market Promotion Information Services
Business SA

Market Promotion Information Services
Limestone Coast Regional Development Board

Market Promotion Information Services
Gascoyne Development Commission

Market Promotion Information Services
Kimberley Development Commission

Market Promotion Information Services
Tasmanian Chamber of Commerce & Industry

Market Promotion Information Services
Tradegate ECA

Market Promotion Information Services
Victorian Employers' Chamber of Comm & Ind

Market Promotion Information Services
Western Australian Chamber of Commerce & Ind







Management of Austrade Loans Portfolio includes:


International Trade Enhancement Scheme (ITES) & Innovative Agricultural Marketing Program (IAMP)
ING Investment Management Limited




Employee Assistance Programs including:


 -  Payroll Processing and Disbursement
CITEC

 -  Employee Assistance Program
International Psycholgical Services P/L

 -  Family Care Link Services
Families at Work

 -  Perspect Admin and Stafftrack Development
On Course Media Solutions

 -  Training and Development Programs (incl. AAP & MSP)
NOUS Group

 -  Employee Relations Legal and Consulting Advice
Various

 -  Removal and Storage of Personal Effects
Allied Pickfords




Information Technology


Austrade Web Project—IT Systems Development
Admiral CMG

HRMIS Project Management, Integration and Delivery of the System
Spherion

HRMIS Project—Ongoing Technical Support
Spherion




Corporate Communications


Speech Writing
Policy Communications




Trade Promotion Group


Event Management of the Australian Export Awards Program
First Charlton Communications Pty Ltd




Registration Services for Selected Seminars including registration of delegates, collection and banking of attendance fees and preparation of delegate name tags
Axis Events Group, Sydney




Logistical Arrangements for Certain International Exhibitions


Since June 1998, Austrade has shifted its focus away from the logistical services role in organising Australian stands at international trade shows to the provision of business services for clients attending these exhibitions. This has involved working more closely with external suppliers (Australian agents) who are able to perform the logistical services role previously assumed by Austrade. These services are undertaken in exchange for Austrade's endorsement and support of the event. As such there has been no need for a formal contract and no fees have therefore been incurred.


Question 3

Outcome 1, Output 1.1

Topic: Exporting for the Future schools curricula

Hansard page 330–331

Senator Cook asked:

Are there samples of your work that we can see…I am happy to see them when they are finished

Answer:

The Exporting for the Future book of resources for Year 9 and Year 10 is in the final stages of development and the Committee will be provided with copies when they are printed on 17 August, 2001.

Question 4

Outcome 1 output 1.1

Topic: Exporting for the Future
Hansard page 337

Senator Cook asked:

Can you provide us with a list of where advertisements will be and what the mode will be, radio, print or television?

Answer:

Austrade’s corporate advertising campaign commenced on 27 May 2001 and will run until 16 June 2002.

Our previous corporate advertising campaign concluded in October 1999. In preparing the new campaign, qualitative market research was undertaken to test the effectiveness of various concepts on the target audience.

The primary objective of the campaign is to increase the flow of enquiries and new clients to Austrade and to increase the understanding of the services we offer. The primary target audience is potential exporters (particularly SMEs), both those who have and have not had previous contact with Austrade. The secondary target audience is current exporters (clients and non-clients) particularly SMEs, the wider business community and allies and stakeholders.
The attached spreadsheet shows the anticipated advertising schedule for this campaign.

(In electronic version—see separate Excel document)

In addition, a paid radio advertising campaign will support events where Austrade has planned a major physical presence (in terms of a display stand and staff), with a spread of events between States. The list of these events has previously been provided to the Committee and are as follows:

South East Field Days—Lucindale, South Australia


16–17 March 2001

NT Expo—Darwin, Northern Territory



11–15 July 2001

Toowoomba Exporting to the World event

—Toowoomba, Queensland





25 July 2001

International Business Week—South Australia


13–17 August 2001

Upper Spencer Gulf Exporting to the World event

—Whyalla, Port Augusta, Port Pirie, South Australia

15 August 2001

Ag-Quip—Gunnedah, New South Wales



21–23 August 2001

Dowerin Field Days—Dowerin, Western Australia


28–30 August 2001

Henty Machinery Field Day—Henty, New South Wales

18–20 September 2001

Australian National Field Days—Orange, New South Wales
18–20 October 2001

Business Growth Expo 2001—Ballarat, Victoria
October 2001 (to be confirmed)

Question 5

Outcome 1, Output 1.1

Topic: Exporting for the Future
Hansard page 338

Senator Schacht asked:

Will you provide us with the detail of the radio spend on the Upper Spencer Gulf radio stations? I presume it is the two commercial stations 5AU and 5PI, is it?

Answer:

During International Business Week in South Australia the Upper Spencer Gulf will host an Exporting to the World promotion to be supported by Austrade and TradeStart staff. 

To support this activity the Radiowise campaign will run a series of 30-second advertisements in participating and adjacent regions. We are still considering the best mix of stations including Port Augusta (Radio 5AU), Port Pirie (5CS), Port Lincoln (5CC), and also possibly Renmark and Berri (5RM).

We anticipate the total Radiowise budget for the Upper Spence Gulf Exporting to the World campaign will be in-line with other events at approximately $7–10,000 including production costs.
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