
 

EDUCATION, SCIENCE AND TRAINING 
 

SENATE LEGISLATION COMMITTEE - QUESTIONS ON NOTICE 
2003-2004 BUDGET ESTIMATES HEARING 

 
Outcome: ALL 
Output Group: ALL 
 

DEST Question No. E109_04 
 
Senator Carr asked on 4 June 2003, EWRE Hansard page 359 
 
Question:  
 
�There is a series of questions that I ask at this time in terms of the normal procedures.  Are 
you able to provide a list of all polling that the department has undertaken since July 2002? 
�polling, market research�I would like the number and the value of such contracts. 
 
Answer:  
 

Contracts for Advertising, Market Research, Polling, Direct Mail and Print Media Advertising 
 
Please refer to the attachment, DEST Payments to Advertising and Market Research 
Organisations for 1 July 2002 to 30 June 2003 for this information. 
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