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Senator MURRAY asked:

Several investors in Westpoint and in other failed schemes have contacted my office and
asked why ASIC does not take out TV advertisements to warn investors of such schemes, on
asimilar basisto government TV advertisements on other matters. Such constituents seem to
be of the view that electronic media has wider reach and impact than ASIC press rel eases.
Has ASIC considered this matter, or considered requesting the Government for funds to run
such information commercials in selected cases?

Answer:

ASIC does not generally take paid advertisementsin the media, other than for purposes of
recruitment. Instead, ASIC uses an array of other communication tools to inform consumers
about financial issues and concerns.

Thesetools include media rel eases, research reports, newsletters, booklets and consumer
alerts. ASIC spokespeople also undertake hundreds of media interviews each year warning
consumers about the possible risks associated with high return investments and other
important issues. These activities generate a considerable amount of editorial content that
ASIC bdieveinvestors place more value on than advertising content.

A vast amount of information concerning such matters is contained on ASIC's dedicated
consumer website, FIDO (www.fido.asic.gov.au). Thereis also awide range of information
on the general ASIC website (www.asic.gov.au). Inthe 2005-06 financial year there were
785,000 hits to the FIDO website.

ASIC bdieves these activities allow a far more effective use of resources than paid
advertising, whilst ensuring wide dissemination of important information in the community.
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