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Who do you trust?… The winners and losers 

Australian Reader’s Digest surveyed almost 1400 Australians to find out the brands, professions and institutions that Australians trust and why.  All data was weighted by age, gender and area of residence according to Australian Bureau of Statistics figures to ensure a true representation of the population’s attitudes towards trust.

Top Five Trusted Brands

	2002
	Top reason for trust
	2001

	1. Telstra
	Reliability (36%)
	1. Telstra

	2. Colgate
	Taste (46%)
	2. Qantas

	3. Qantas
	Safety (63%)
	3. Panadol

	4. Panadol
	Meets expectations (58%)
	4. Visa

	5. Woolworths
	Product range (47%)
	5. Myer/Grace Bros


Most Trusted Profession/Institution

	Ranking

2002
	Profession/

Institution
	Top reason for trust/mistrust
	Ranking

2001

	1st 
	Ambulance officers
	Keep me safe (68%)
	N/A

	2nd 
	Fire-fighters
	Keep me safe (71%)
	1st

	
	Pilots
	Keep me safe (49%)
	2nd

	3rd 
	Nurses
	Keep me safe (59%)
	3rd

	4th 
	Pharmacists
	Are reliable (52%)
	4th*

	5th 
	Doctors
	Keep me safe (55%)
	7th

	6th 
	Army, navy, airforce 
	Keep me safe (57%)
	4th*

	7th 
	Police 
	Keep me safe (59%)
	6th

	8th 
	Teachers
	Are reliable (47%)
	8th

	9th 
	Plumbers
	Give you what you expect/pay for (39%)
	9th

	10th 
	Religious minister/the Church
	Are reliable (28%)
	11th

	11st 
	Accountants
	Give you what you expect/pay for (39%)
	12th

	12nd 
	Architects
	Give you what you expect/pay for (45%)
	10th

	13rd 
	Social workers
	Are reliable (30%) / Are consistent (30%)
	15th

	14th 
	Auto-mechanics
	Rip people off (42%)
	13th

	15th 
	Telecommunications providers
	Give you what you expect/pay for (34%)
	14th

	16th 
	Taxi drivers
	Give you what you expect/pay for (34%)
	16th

	17th 
	Builders
	Give you what you expect/pay for (36%)
	17th

	18th 
	Banks
	Rip people off (45%)
	21st

	19th 
	Psychologists
	Are consistent (26%)
	18th

	20th 
	Lawyers
	Rip people off (35%)
	19th

	21st 
	Journalists
	Are dishonest (38%)
	20th

	22nd 
	Trade unions
	Are dishonest (29%)
	22nd

	23rd 
	Marketers
	Are dishonest (36%)
	N/A

	24th 
	Car salesmen
	Rip people off (58%)
	24th

	25th 
	Politicians
	Are dishonest (66%)
	25th


N/A –not included in 2001 survey

*  Pharmacists and Armed Forces scored equal in fourth position in 2001 survey

