Senate Standing Committee on the Environment, Communications, 
Information Technology & the Arts
ANSWERS TO QUESTIONS ON NOTICE

Environment and Water Resources

Budget Estimates 2007-2008, May 2007

Outcome:
1. Environment


Question No:  30
Division/Agency:
Great Barrier Reef Marine Park Authority (GBRMPA)

Topic:
Staffing in the GBRMPA

Hansard Page ECITA:
130

Senator McLucas asked:

Mr Barrett, you usually provide me with a table showing where the people are in the Authority.

Answer/s:

	GBRMPA Staffing by Output (30 June 2007)
	Full Time Equivalent

	Conservation, Heritage and Indigenous Partnerships
	9.67

	Water Quality and Coastal Development
	7.80

	Fisheries
	5.73

	Tourism & Recreation
	7.69

	Park Management 

· Field Management
· Planning & Impact Assess


	18.00

20.87

38.87

	Science & Information for Management
	32.29

	Communication & Education

Reef HQ (Public Aquarium)
	13.00

22.00

	Sub-Total Direct Outputs
	137.05

	Executive
	8.00

	Community Engagement & Partnerships
	12.90

	Ministerial Liaison & Legal Services
	5.90

	Corporate Services
	25.80

	Total All Staff
	189.65


The table includes Reef HQ casual staff and temp-agency personnel, but excludes staff on secondment, or long term leave.

Outcome:
1. Environment


Question No: 31  
Division/Agency:
Great Barrier Reef Marine Park Authority

Topic:
Climate Change

Hansard Page ECITA:
Written Question on Notice

Senator Wong asked:

(a) Has the GBRMPA or the Department undertaken any research on the impact of climate change on the Great Barrier Reef? What is the nature of that research? Who conducted it? How much did it cost? If not, why not?

(b)
Has the GBRMPA or the Department undertaken any research on the impact of climate change on Reef-based tourism and regional employment? If not, why not?
Answer/s:

(a) Yes, the GBRMPA has coordinated a comprehensive review assessing the vulnerability of the Great Barrier Reef to climate change. This has involved 86 coral reef and climate scientists from national and international universities and research institutes. The GBRMPA is also partnering with research providers to understand the impacts of climate change on the Great Barrier Reef. The GBRMPA is contributing $70,500 per year to three climate change ARC Linkage projects. The Department has also funded climate change projects under the Marine and Tropical Sciences Research Facility (MTSRF). In 2006/07 the MTSRF Climate Change and Great Barrier Reef Program has a budget of $2.14 million, comprising of $605,000 plus $1,539,000 in-kind contribution. 

(b) Yes, the GBRMPA has undertaken research on the impact of climate change on Reef-based tourism and regional employment through in-kind contributions and support for various projects with researchers from CSIRO, Central Queensland University, and the Marine and Tropical Sciences Research Facility. In addition, over $240,000 has been invested into research on the social and economic implications of climate change on Great Barrier Reef industries and communities through contracts with Access Economics, Environmental Behaviour Consultants and Colmar Brunton Social Research. This research has provided information on all GBR industries, including Reef-based tourism. 

Outcome:
1. Environment


Question No:  32
Division/Agency:
Great Barrier Reef Marine Park Authority

Topic:
Advertising

Hansard Page ECITA:
Written Question on Notice

Senator   McLUCAS  asked:

My recollection is that the Great Barrier Reef Marine Park Authority had quite an extensive campaign, which I was quite happy about, called Let’s Keep it Great. Do you remember that TV campaign?

Senator IAN MACDONALD That was last year, I think. If you are going to get this on notice, perhaps you should add the last couple of years as well for comparison.
Answer/s:

The Great Barrier Reef Marine Park Authority has not conducted a ‘Let’s Keep it Great’ campaign in the last four years. However, the graphic ‘our great barrier reef, let’s keep it great’ has continued to be used in conjunction with the Great Barrier Reef Marine Park Authority Australian Government logo across most advertising mediums. Campaign advertising details are as follows:

2003/04 

Pre implementation - Zoning Education campaign - $178,797.85

2004/05

Zoning Implementation- New Rules Apply $78,670

Community Service Announcement – production only (Do your bit to look after it) 

$9,065.43 

Reef House  (the Reef is closer than you think – Water Quality campaign)- $11,303.30 (Creative concept)

2005/06

Zoning Education – Don’t Be the Catch of the Day - $72,581

Reef House - (the Reef is closer than you think – Water Quality campaign) - $39,920

2006/07

Reef House - (the Reef is closer than you think – Water Quality campaign) $94,642.00

Zoning Education - Don’t be the Catch of the Day - $190,652.00
