Senate Communications, Information Technology & the Arts Legislation Committee
ANSWERS TO ESTIMATES QUESTIONS ON NOTICE

Communications, Information Technology and the Arts

Agency/Department [Please replace with your Agency name or Departmental Title]
Supplementary Budget Estimates Hearings Monday 3 November 2003 [delete as necessary]
Supplementary Budget Estimates Hearings Tuesday 4 November 2003 [delete as necessary]
Senate Environment, Communications, Information Technology and the Arts Legislation Committee
ANSWERS TO ESTIMATES QUESTIONS ON NOTICE

Communications, Information Technology and the Arts portfolio

Department of Communications, Information Technology and the Arts
Budget Estimates Hearings 23, 24 and 25 May 2005

Outcome 3, Output 3.2 





Question: 137

Topic: ACMA redundancies

Hansard Page: ECITA 92 

Senator Lundy asked:

In any of the material, the bills or the minister’s statements relating to the merger, can you point to where it was identified that there would be some redundancies as a result of the exercise—or is it not mentioned?

Answer: 

Staff employed by the Australian Broadcasting Authority (ABA) and the Australian Communications Authority (ACA) on 30 June 2005 were transferred to the Australian Communications and Media Authority (ACMA) on 1 July 2005.  While ACMA’s staffing is a matter for the Chair, staff numbers should remain fairly constant as the new regulator’s services to the public and to industry will remain the same. 

There have been no forced redundancies as a result of the merger.  There has been a small reduction in staff numbers through natural attrition and the non-renewal of some contracted staff.
Outcome 3, Output 3.2 





Question: 138

Topic: NetAlert - National CyberSafe Program

Hansard Page: ECITA 95

Senator Lundy asked:

Senator LUNDY— If the [National CyberSafe Program] money has been provided [to NetAlert] now for some time what is the status of the campaign and when is the public likely to see it?......August or thereabouts?

Mr Cameron—This is a matter of ongoing discussion with NetAlert. I could take on notice the specific date.

Answer: 

Funding for the National CyberSafe Program (NCP) was approved as part of the Additional Estimates process in April 2005. NetAlert was provided with the 2004-05 component of the NCP funding in June 2005 following approval of the NCP Workplan by the Department of Communications, Information Technology and the Arts. 

NetAlert has been developing and planning the delivery of the training road show and information campaign. The NCP will be launched to coincide with the first workshop/seminar in August 2005.   
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Question: 139

Topic: NetAlert - National CyberSafe Program

Hansard Page: ECITA 96

Senator Lundy asked:

Senator LUNDY—In developing the [NCP] campaign, does the government envisage that the bulk of this money will be spent on development of advertisements and purchasing media space or is it in a direct hands-on, grassroots campaign, as NetAlert have done in the past, with the production of kits and working with stakeholder groups et cetera?

Mr Cameron— I would have to take on notice the details of any balance but it would be our expectation the primary effort on their part will be in relation to things like development of roadshows and the more practical information exercises rather than significant expenditure on major media activities, which quite clearly could get very expensive very quickly
Answer: 

A roadshow will travel to a number of locations within each Australian State and Territory over a two-year period, delivering education and training on internet safety to its target audience of parents, children/students, teachers and community groups.

A copy of the NCP Workplan for 2004-05 is provided in response to Question 140. It provides a breakdown of expenditure and indicates that the bulk of the NCP funds for 2004-05 will be used for operational purposes such as the recruitment of a trainer, and the development and production of internet safety educational materials required for the roadshow and workshops/seminars. 

Outcome 3, Output 3.2 





Question: 140

Topic: NetAlert - National CyberSafe Program

Hansard Page: ECITA 97

Senator Lundy asked:

Senator LUNDY—What status does the [NetAlert] work program you are describing have?  Are you able to provide that to the committee?

Mr Cameron—I am sure we can provide a copy of the finalised [NetAlert] work program.

Answer: 

The Funding Agreement between the Australian Government and NetAlert requires that annual funding allocated to NetAlert cannot be provided until the Department of Communications, Information Technology and the Arts approves NetAlert’s Workplans. 

The Department has approved NetAlert’s 2004-05 National CyberSafe Program Workplan and a copy is attached.
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NetAlert Limited

National CyberSafe Program 

Workplan

2004 – 2005
NetAlert Limited

GPO Box 1774

HOBART, TAS 7001

Tel: 03 – 6234 3312

Fax: 03 – 6234 1430

Internet safety toll free help line 1800 880 176

Email: enquiries@netalert.net.au 

Web: www.netalert.net.au and www.nettysworld.com.au 

ABN: 20 089 606 511

ACN: 089 606 511
National Child Protection Initiative

On 5 September 2004 the Prime Minister released details of the Government’s National Child Protection Initiative (NCPI).

The NCPI is aimed at protecting Australian children and familles from sex criminals. As part of the initiative the Government will launch a National CyberSafe Programme. Under the programme NetAlert will receive additional funding (being $670,000 for 2004/2005 and $1,330,000 for 2005/2006) to run a two-year  training road show and information campaign aimed at parents, teachers and community groups.

As part of the National CyberSafe programme, Australian Federal Police (AFP) Officers will work with NetAlert to train parents and teachers on the dangers confronting children online and inform them of appropriate measures to take to make their Internet experience a safe one.

The other main points of the National Child Protection Initiative are as follows:

· The establishment of an Australian Federal Police (AFP) National Child Sex Offenders Strike Team containing three specialist teams to probe and prosecute paedophile networks and online child sex abuse, as follows:
· the establishment of a dedicated 12-member rapid referral team to handle international and national child sex offender referrals and referrals from the Australian National Child Protection Offender Register (ANCOR);
· the establishment of a crack targeting and infiltration squad comprising five intelligence staff and three undercover staff; and
· the establishment of a child sex abuse disruption team made up of seven computer forensic specialists and seven investigators supported by a psychologist to enable the AFP to dismantle serious paedophile networks.
NetAlert National Internet Safety Road Show and Information Campaign 

Purpose

The purpose of the NetAlert Internet safety training road show and information campaign (RSIC) is to train parents, teachers and community members on the dangers confronting children online and inform them of appropriate measures to take to make their Internet experience a safe one.

The NetAlert Internet safety training road show and information campaign will complement other NetAlert community education initiatives being implemented in 2004/2005 and planned for 2005/2006.

The information campaign will consist of activities proposed for the RSIC with NetAlert’s broader activity conducted through its community education, help line, partnerships and information resources programs.

Objectives

The objectives of the training show and information campaign are as follows:

· to provide long term Internet safety advice, assistance and support to the community; and

· to deliver to the community NetAlert’s key messages, role and raise awareness of its internet safety resources.

Target Audience

NetAlert’s target audience for the training road show and information campaign is as follows:

· Parents

· Children/Students

· Teachers

· Community groups

RSIC Strategy and Project Outline

The focus for the training road show and information campaign is education. NetAlert has in the past implemented ‘road show’ type activity, such as the State launches in 2000 and the Regional Forums in 2001. These were aimed at raising awareness of Internet safety and NetAlert. 

Top line findings from the kidsonline@home research study and feedback from the NetAlert help line program demonstrates that there is a high level of complacency, a lack of understanding of the key issues and an under appreciation of the need to provide adequate safeguards and protection for children using the Internet. The road show will provide NetAlert the opportunity to engage with the community to provide training and education, to provide instructional resources, which can be implemented in the home, and to provide long-term advice, information and support to Australian families.

The NetAlert RSIC will comprise the following elements:

· Training road show: conducted nationally on a State/Territory basis over two years. The road show will travel to centres throughout Australia providing Internet safety training and education.

· Internet safety educational workshops/seminars: conducted in schools, libraries, community centres and other locations.

· A trainer: recruited to host and run the Internet safety training workshops/seminars.

· Training/educational packages: a set of Internet safety materials provided to participants at the end of the training workshop/seminar.

· Long-term support: provided through NetAlert’s monthly enewsletter for parents, the Netty Club for children and through NetAlert’s help line for instant Internet safety advice.

1.
Training Road Show

NetAlert will provide education and training on Internet safety aimed at NetAlert’s target audience.

The road show will travel to locations throughout Australia chosen according to the following:

· a balance of regional, rural and urban centres;

· an analysis of Australian Bureau of Statistics figures to determine population centres high in target audience(s) numbers;

· support from key groups including schools, libraries and community groups; and

· consultation with the Australian Federal Police.

The training road show will travel to and be undertaken in each State/Territory in Australia, visiting several locations in each State/Territory. The workshops/seminars will be conducted over two days in each location. Dates chosen will avoid school holidays, public holidays and other inappropriate times.

Internet Safety Educational Workshops/Seminars

NetAlert will conduct workshops and/or seminars in schools, libraries and community centres. NetAlert will focus on ensuring high levels of attendance and participation in the workshops/seminars through marketing, advertising and public relations activity.

In schools NetAlert will run its workshops in classrooms. NetAlert will run its CyberQuoll educational program with primary school aged children in the classroom. Once completed (scheduled for 2005/2006), NetAlert will run its CyberSafe Schools Project phase 3 interactive with secondary school aged students, in the classroom. NetAlert will also engage with teachers and provide training/professional development utilising the Teacher’s Guide to Internet safety, the Internet safety wall chart and Quick Reference Guide.

NetAlert acknowledges that its workshops/seminars may take many forms. For instance, some schools may agree to have NetAlert run its programs in the classroom setting with the use of computers, whilst others may prefer for NetAlert to present to students/teachers. NetAlert will be flexible in its approach. 

NetAlert’s workshops/seminars may take many forms. They will be organised in conjunction with schools, Parents and Friends Associations, Teachers in IT groups etc. The parent focused workshops/seminars will consist of training and/or the presentation of ‘true stories’ provided by the Australian Federal Police, which will provide real life examples of the dangers that confront children using the Internet. The use of real stories is designed to have a powerful impact on parents to ensure they understand the issues and the necessity to protect children online.

There will be no cost for attendance at all of NetAlert’s events.

A Trainer

NetAlert will require the services of an experienced trainer, who will possess the skills and personal attributes to instruct NetAlert’s target audiences about Internet safety and run NetAlert’s educational programs. 

The following would be required of the trainer:

· An appropriate educational background

· Experience in conducting training workshops or seminars 

· A demonstrated understanding of Internet safety and the key issues

· The ability to facilitate discussion in a group setting

· High level communications skills, particularly verbal communication

· Excellent and convincing presentation skills 

· Motivation and enthusiasm

NetAlert will conduct an open advertised tender process to recruit the trainer in May 2005. 

Training/Educational Packages

NetAlert will utilise its educational packages created in 2004/2005 and will use part of its funding in 2005/2006 to create an educational package for secondary school students (phase 3 of the CyberSafe Schools Project). These educational packages will form an integral part of the NetAlert workshops/seminars.

NetAlert will need to produce collateral for the training road show, which can be run, demonstrated and distributed during the workshops/seminars. This will include the following:

· Teacher’s Guide to Internet Safety, the wall chart and quick reference guide (in print)

· Copies of the Parent’s Guide to Internet Safety (in print)

· NetAlert brochures – Netty and corporate brochure (in print)

· Nettysworld – CD-ROM with accompanying user guide

· CyberQuoll – CD-ROM with accompanying teacher and student resources (including black line masters)

· Librarian’s Guide to Internet safety and flash cards (in print)

· Parent’s Interactive – CD-Rom with accompanying user guide

· Adult Education presentation - CD

These materials and resources will also be available online from the NetAlert website at http://www.netalert.net.au. 

Further details of the educational packages are as follows:

For Parents

Parent’s Interactive

An Internet safety interactive designed for parents that explain Internet safety issues in a flash element with audio and visual representations. This resource can be easily duplicated to run, demonstrate and distribute during NetAlert’s Internet safety training workshops and seminars.

Adult Education Module/Presentation
As part of its 2004/2005 work plan NetAlert is running a pilot project, which aims to incorporate an Internet safety module into Internet and computer based Adult Education courses run at TAFE Tasmania. NetAlert aims to create a module or presentation for this project. 
For Teachers

CyberSafe School Teacher Materials – http://www.netalert.net.au/schools 

As part of phase 1 of its CyberSafe Schools Program, NetAlert created educational resources aimed at Teachers. A Teacher’s Guide to Internet safety, an Internet safety wall chart aimed at primary and secondary students and a Quick Reference Guide. 
For Children/Students

Netty’s Net Adventure – http://www.nettysworld.com.au 

Netty’s Net Adventure is an Internet safety interactive designed for children aged 2-7 years. The interactive is designed to assist parents teach Internet safety to young children in the home.  The interactive can also be utilised for teachers in the childcare, kindergarten and prep settings. 

The interactive has been created in ‘flash’ and as such can be easily transferred to CD and copied; hence Internet connection is not required to run Netty’s Net Adventure. 

CyberQuoll – http://www.cyberquoll.com.au 

The CyberQuoll interactive is an Internet safety interactive designed for primary school aged children aged 8-12 years. The interactive is accompanied by both teacher and student Internet safety instructional materials. The CyberQuoll program will be available either online or on CD-Rom. 

CyberSafe Schools Phase 3 (to be developed for secondary school students) is

scheduled for implementation in 2005/2006. The third phase of the CyberSafe Schools Program aims to develop an educational interactive aimed at secondary school aged children (aged 13-16 years).  Funding available in 2005/2006 will be utilised for this program. Once created the resources will be distributed to all Australian schools with secondary school students and utilised in NetAlert’s Internet safety training workshops and seminars.

For Librarians and Library Users

Librarian’s Guide to Internet Safety – http://www.netalert.net.au/schools 

As part of the library project 2004/2005, NetAlert is working with the Australian Library and Information Association to create Internet safety resources for librarians and library users (namely children who access the Internet at public libraries). This resource will comprise an online and print resource and will be developed prior to the implementation of the RSIC. Once created the resources will be duplicated to demonstrate and distribute during NetAlert’s Internet safety training workshops and seminars.

Flash Cards

As part of the library project 2004/2005, NetAlert will create flash cards (as detailed above). The flash cards are designed for children to provide Internet safety information at Internet access terminals in public libraries. Although these will be distributed as part of the library project in May 2005, NetAlert will provide additional copies to libraries as part of the road show and information campaign to promote Internet safety.

Instructional Materials

NetAlert will provide an Internet safety pack at the completion of the presentation to each person attending its training workshops/seminars to take home. This pack will contain a set of materials that will enable the recipient to implement what he/she has learnt in the workshop/seminar in the home. The pack will include information and advice on how to set up the computer safely i.e. with filter and other security software and how to educate, empower and supervise children’s use of the Internet.

This pack will be crucial in providing instruction for families to use the information and advice when at home. 

Long Term Support

During the workshops/seminars, NetAlert will distribute forms to encourage participants to subscribe to the NetAlert monthly enewsletter and enrol children in the Netty Club. In this way participants will receive regular Internet safety information and contact from NetAlert, which will serve to reinforce the messages learnt during the workshops/seminars. 

NetAlert will also seek to gauge feedback from participants regarding the workshops/seminars.

NetAlert will also encourage participants to contact the NetAlert helpline for advice, help and support, particularly for problems or help in setting things up in the home.

Performance Indicators

· Completion of open tender process for recruitment of trainer by mid June 2005

· Planning for the delivery of the RSIC including venue hire, development and production of training RSIC material (including development and printing of an Internet safety manual by May 2005

2.
Support from other Organisations

In order to maximise the long-term impact and success of the training road show and information campaign, NetAlert will collaborate closely with its key stakeholders, alliance partners and community organisations in the planning and implementation stages, details as follows:

· Australian Federal Police

· Australian Broadcasting Authority

· Parliamentarians

· Alliance Partners

· Sponsors

· Local Councils

· Law enforcement (community policing)

· Schools

· Libraries

· Community Groups

· Department of Communications, Information Technology and the Arts

Performance Indicators

· Contact/liaison with stakeholders/partners undertaken by 30 June 2005

3.
Event, Show and Conference Participation

As part of the road show NetAlert will attend events, shows and conferences, organised by other organisations with synergies with NetAlert and the NetAlert program. These events will be and could include Education expos, Home Shows, Lifestyle events and Computer Expos. Participation in these types of events offers NetAlert a cost effective opportunity to engage with large numbers of the community, to discuss Internet safety, NetAlert and its resources and programs. 

Participation in these types of events will also allow NetAlert to promote the road show and distribute NetAlert’s Internet safety educational programs and instructional materials.

Performance Indicators

· Identification of, and contact with appropriate events/conferences by mid June 2005

· Necessary bookings and registration undertaken by 30 June 2005

4. Public Relations


NetAlert will require the services of an appropriate Public Relations consultancy firm to plan and implement the road show. Services required will include:

· Selection of sites and facilities

· Approvals with appropriate organisations to enter sites

· Booking of all facilities and resources required for the team

· Schedule planning and itinerary for the team

· Invitations and correspondence to all prospective participants

· Liaison with individuals, organisations and sites in advance of trip

· Liaison with NetAlert’s partners and key stakeholders

· Other activities to be determined.

NetAlert will conduct an open competitive tender process to select the appropriate firm.

Performance Indicators

· Completion of open tender process for appointment of public relations firm by the end of March 2005

· The selection of sites for the RSIC workshops and seminars completed by May 2005

· Invitations and correspondence to all prospective participants provided and a schedule of workshops and seminars finalised including an itinerary for the RSIC team by May 2005

5. Public Relations- in house

The road show will require significant media management both prior to each trip and over the course of the two-year period. Requirements will be as follows:

· development of a proactive media strategy for each state

· seeking out and managing media and promotional opportunities in each centre

· providing briefing to the press

· media spokesperson 

· key message development

· development of media kit

· distribution of kit to media

· drafting of media releases and distribution

· on going media liaison 
· organising media launch or familiarisation if required

· managing media in the two weeks following the event
The media component will be managed by NetAlert’s Public Affairs Executive. 

Performance Indicators

· Planning and delivery of in-house public relations activities, including development of media strategies, key message development, development and distribution of media kit and media liaison

6. Marketing and Communications

NetAlert will create a marketing campaign for the Internet safety training road show and information campaign. It will be important for the marketing/communications campaign to have consistent and clear messaging built around NetAlert’s new positioning statement. The campaign should be appealing, relevant and present a ‘call to action’ for NetAlert’s target audience.

NetAlert will require the following:

· The creation of a marketing/communications plan for the road show, which includes concept development and the creation of a ‘brand image’. The campaign should be consistent and appealing to the target audience

· A name for the training road show and information campaign: catchy, relevant, something marketable (eg, George Bray’s ‘Tech Trek’)

· Support materials: backboards, banners, etc, to be displayed at events, shows, workshops and seminars

Marketing/communications services will be supplied by Clemenger Tasmania under NetAlert’s existing arrangements.

Performance Indicators

· Planning/costing of marketing and communications services to be sought from Clemenger Tasmania by April 2005

· A marketing/communications plan for the RSIC, including its naming; concept development; a ‘brand image’ and the development of support materials to be displayed at events by May 2005

· The development and distribution of an RSIC media kit by 30 June 2005

7. Advertising 

NetAlert’s radio and television Community Announcements were broadcast nationally in the week beginning 28 February 2005. Concurrently, NetAlert is running its new adverts nationally in newspapers, magazines, community newsletters and other publications, seeking free advertising opportunities where possible. NetAlert is also utilising its agreement with ninemsn to advertise in PBL publications and online through the NetAlert/ninemsn co-branded website.

The TV, radio and print publications will have the effect of raising awareness of NetAlert and Internet safety prior to the launch of the road show, creating a greater potential for participants to have a prior knowledge of NetAlert and the importance of Internet safety. 

In the lead up to the road show, NetAlert will place appropriate local community advertisements in newspapers and other relevant publications to promote the training workshops/seminars and events. Interested members of the community will be invited to register with NetAlert if they wish to attend. There will be no cost for attendance at any of NetAlert’s events.

Advertising both prior to and during the training road show will be undertaken as follows:

· Through NetAlert’s website http://www.netalert.net.au - events section

· Through NetAlert’s monthly enewsletter for parents

· Through NetAlert’s CyberSafe Schools newsletter for teachers and educationalists

· Through the Netty Club

· With the assistance of ninemsn in print and online

· Through NetAlert’s enewsletter contribution program i.e. Edna newsletters contributed to fortnightly and other educational newsletters

· By utilising free advertising opportunities where possible

· Via a paid component of national advertisements utilising NetAlert’s new advertising designs and concepts modified to include the messaging that NetAlert will be conducting training workshops/seminars in a location near you soon

NetAlert will also make use of the Government campaign advertising contract with Universal McCann that provides for cheaper advertising rates.

Performance Indicators 

· Planning/costing/delivery of RSIC specific advertising requirements by 30 June 2005

8. Launch of Training Road show and Information Campaign

The NetAlert Internet safety road show and information campaign will be launched to coincide with the first workshop/seminar and will involve NetAlert’s key stakeholders and partners.

Performance Indicators

· Launch of the NetAlert RSIC to coincide with the first workshop/seminar

· Attendance at launch by key stakeholders/partners

RSIC Budget 2004/2005
At its meeting on 21 January 2005, the NetAlert Board agreed that it would allocate $368,966 of the $670,000 funding available in 2004/2005 to logistics, administration, marketing/communications, media and public relations activities associated with development of the RSIC and the balance of the $670,000, being $301,034, to the development of Internet safety educational materials required for the road show workshops/seminars. Many of these amounts are in addition to that outlined in the NetAlert work plan 2004/2005 and are required to strengthen already occurring activity, specifically in preparation for the RSIC. 
Explanatory notes for the RSIC budget line items are outlined in Attachment 1 on page 13.

The amount allocated for logistics, administration, marketing/communications, media and public relations activities associated with the development of the RSIC includes items that will be required to be paid for and reserved in June 2005 and is comprised of the following elements:

	Activity
	Costings

	1. Public Relations services
	48,000

	2. Marketing consultancy services
	30,000

	3. Media Kit – production and replication 
	5,000

	4. Trainer including costs of recruitment process
	41,000

	5. Advertising
	75,000

	6. Costs associated with Launch
	5,000

	7. Venue hire (likely to be subsidized in some sites)
	12,000

	8. Logistical and administrative support
	10,000

	9. Travel – 3 persons
	20,000

	10. Accommodation – 3 persons
	5,000

	11. Disbursements and incidentals
	5,000

	12. Collateral including signs and banners
	65,000

	13. Exhibit bookings, includes furniture and equipment hire
	20,000

	14. Print and photocopying
	5,000

	15. Event audio visual (likely to be subsidized in some sites)
	5,000

	16. Event food and beverage
	7,200

	17. Communications costs
	5,766

	18. Courier and freight
	5,000

	Sub-total 1
	368,966


The amount allocated for the development and production of Internet safety educational materials required for the road show workshops/seminars is based on competitive quotations received and is comprised of the following elements: 

	Activity
	Costings

	19. Production of Internet safety presentation for seminars
	12,000

	20. Internet safety kits - helpline
	4,500

	21. Web design
	5,000

	22. Nettysworld Internet safety club materials
	15,000

	23. NetAlert corporate brochure
	20,000

	24. Nettysworld brochure
	15,000

	25. Nettysworld CD-Rom
	8,000

	26. Parent’s Interactive CD-Rom
	10,234

	27. Teacher’s Guide to Internet Safety and wall chart
	13,000

	28. Cyberquoll CD-Rom and teacher/student resources
	25,000

	29. Librarian’s Guide to Internet Safety
	5,000

	30. Library flash card and Internet safety tips
	7,000

	31. Filter brochure and interactive online resource
	15,000

	32. Feedback questionnaire
	2,000

	33. Educational program management expenses
	2,000

	34. Advertising/marketing
	40,000

	35. Design – artwork
	10,000

	36. Partnerships
	5,000

	37. Human Resources - Secretariat
	77,300

	38. Stationery and office consumables
	5,000

	39. Temporary labour hire
	5,000

	Sub-total 2
	301,034

	TOTAL
	670,000


RSIC Timeline 2004/2005

The timeline for the RSIC is outlined in Attachment 2 on page 19.

Attachment 1
RSIC Budget 2004/2005 – explanatory notes to budget line items
1. Public Relations Services: cost for the four month period – March to June 2005

2. Marketing consultancy services: cost for the four month period – March to June 2005

3. Media kit – production and replication: Includes costs for creative design, production of a presentation folder, its contents and replication. Media kits include those required for the launch. These costs are associated with the planning of the RSIC. Preparation and payment of which will be required prior to 30 June 2005

4. Trainer: costs for the educational trainer including the recruitment process – advertising, travel/venue hire/expenses/accommodation for interview, the selection process for Staffing Committee. Costs for trainer also include the retainer for the initial workshop/seminars. These costs are associated with the planning and preparation for the RSIC. Planning and payment for which will be required prior to 30 June 2005.

5. Advertising: costs under advertising include those to publicise the RSIC and will include online advertising, print (newspaper/magazine) and radio. Costs under advertising include design.

6. Launch: costs associated with the RSIC launch include venue hire/catering/travel, accommodation and expenses for staff and Directors, preparation and distribution of invitations to the launch. These costs are associated with the planning and preparation for the launch. Reservation and payment of which is required prior to 30 June 2005.

7. Venue hire: costs associated with venue hire for the initial workshops/seminars. NetAlert recognises that savings may be made here where costs to hire suitable venues may be provided at a low or no cost. These costs are associated with the planning and preparation for the initial workshops/seminars. Reservation and payment of which will be required prior to 30 June 2005.

8. Logistical and administrative support: costs associated with in-house logistical and administrative support. Additional logistical administrative resources may be required, particularly as NetAlert has a staff compliment of 3.5 employees all of whom are engaged on other NetAlert projects. The RSIC requires considerable planning and preparation prior to the launch of the initial workshops/seminars. 

9. Travel: travel for 3 persons to initial workshops/seminars and events/shows economy class (three persons likely to include NetAlert’s Public Affairs Executive, a member of the Public Relations team and a NetAlert staff person). This allocation will include vehicle hire, particularly for more remote centres and taxi expenses. These costs are associated with the planning and preparation for the RSIC. Reservation and payment of which will be required prior to 30 June 2005.

10. Accommodation: accommodation expenses for 3 persons. As the initial workshops/seminars are scheduled across 2 days in each centre, it is likely that 2 or 3 night’s accommodation for 3 persons will be required at each centre. These costs are associated with the planning and preparation for the initial workshops/seminars. Reservation and payment of which will be required prior to 30 June 2005.

11. Disbursements and incidentals: incidental costs which include photography and media monitoring. These costs are associated with the planning and preparation for the RSIC. Ordering of which will be required prior to 30 June 2005.

12. Collateral: collateral cost includes the Internet safety kit for the workshops/seminars, which includes the design, publication and replication of the kit itself and the kit contents (The Parent’s Guide to Internet Safety lab packed to the parent’s interactive CD-ROM educational resource and the NetAlert corporate and Netty brochure). Collateral costs also include the RSIC display, lectern stands, backboards, banners and signage.

13. Exhibit bookings, includes furniture and equipment hire: cost includes hiring booths, furniture, power and signage at shows, conferences and events. NetAlert regularly attends shows such as the Adelaide Show, the Education Expo and the Sydney Home Show. These costs are associated with the planning of the RSIC show, conference and event participation. Reservation and payment of which is required prior to 30 June 2005.

14. Print and photocopying: cost includes the replication of the new NetAlert fact sheets and other resources for distribution at the RSIC launch and for the initial workshops/seminars/events/conferences/shows. NetAlert will require to have the fact sheets and other copied resources produced, replicated and ready for distribution prior to 30 June 2005 in preparation for the RSIC launch and initial workshops/seminars. 

15. Event audio visual: cost includes those for the launch; the figure is based on previous costs NetAlert incurred for its 2002 conference. This cost is associated with the planning and preparation for the RSIC, particularly the initial workshops/seminars and the launch. Reservation and payment of which will be required prior to 30 June 2005.

16. Event food and beverage: catering cost includes morning teas/afternoon teas and refreshments during the initial workshops/seminars for participants. These costs are based on the expectation of a large number of participants. This cost is associated with the planning of the RSIC, particularly the initial workshops/seminars. Reservation and payment of which is required prior to 30 June 2005.

17. Communications costs: include Internet connection at shows and events, additional telephone/mobile charges, expected increased number of calls to NetAlert’s 1800 helpline and additional charges for NetAlert’s content management system associated with newsletter signups.

18. Distribution: cost includes couriers, freight and mail and is associated with shipping NetAlert collateral to events/shows/workshops and seminars nationally. NetAlert will require to send its display, banners, stands and considerable amounts of collateral to a central location in Victoria, prior to the end of June 2005 for the preparation and planning of the initial workshops/seminars. In addition NetAlert will be sending letters to its key stakeholders, partners and other organisations to promote the RSIC and seek assistance and importantly to invite key partners to the RSIC launch. These costs are associated with the planning of the RSIC. Payment of which is required prior to 30 June 2005.

19. Costs associated with the creation of an engaging interactive presentation for the road show workshop/seminars.

20. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The additional $4,500 is for the production and distribution of additional helpline Internet safety kits required in response to the expected increase in demand for the kit, resulting from road show activity. The cost is based on 5,000 units and includes replication of the complete kit, which includes 12 Internet safety fact sheets, the Parent’s Guide to Internet Safety publication, NetAlert’s corporate and Netty brochure and covering letter.

21. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. NetAlert will require a prominent online presence to promote RSIC activity on the NetAlert website. This will include creating an online area dedicated to the RSIC, which will provide NetAlert’s target audiences with a calendar of events, news and information on the RSIC and will be an important source of information about the RSIC. The cost includes design and integration of RSIC content and resources on the NetAlert website.

22. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. This cost represents additional resources required for the Nettysworld early learning Internet safety club. This is required in response to expected increase in membership club subscription resulting from RSIC activity. The Nettysworld CD-ROM will be produced as a stand alone resource to be utilised and distributed during RSIC workshops/seminars. This will result in increased exposure of the Netty Internet Safety Club, which as a result will increase subscriptions to the Club. The cost is based on 1000 units (current membership is approximately 500) and includes the cost of envelopes and mail.

23. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 has enabled NetAlert to produce its corporate brochure for existing programs. However, an important part of the RSIC will be information delivery; as a result NetAlert will require to produce significantly more brochures for parents, specifically for RSIC activity. The cost is based on 200,000 units and includes distribution (freight and mail).

24. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 has enabled NetAlert to produce its Netty brochure for existing programs. However, an important part of the RSIC will be information delivery; as a result NetAlert will require to produce significantly more brochures designed for students, specifically for RSIC activity. The cost is based on 100,000 units and includes distribution (freight and mail).

25. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 was for the Nettysworld website redesign and did not include the cost of producing the Nettysworld early learning Internet safety educational program as a stand alone resource. This educational program is designed for children 2-7 years and educates younger children and their families about Internet safety as a new user. Through its workshops/seminars NetAlert will utilise and distribute the Nettysworld early learning educational program as an important device in raising awareness and educating young people about Internet safety. The cost is based on 5,000 units and includes creative design, an 8 page colour booklet insert, case, replication and production.

26. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 was for design of an online parent’s interactive educational program and did not include the cost of producing the parent’s interactive Internet safety educational program as a stand alone offline resource. The parent’s interactive educational program is designed as an engaging resource to teach parent’s about the risks their children face online and the solutions they can adopt to keep their children safe. Through its workshops/seminars NetAlert will utilise and distribute the parent’s interactive educational program as an important device in raising awareness and educating parents about Internet safety. The cost is based on 5,000 units and includes creative design, an 8 page colour booklet insert, case, replication and production.

27. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 was for Phase 2 of the CyberSafe Schools Project: the creation of Internet safety resources for primary school aged children and did not include an amount for the replication of Phase 1 materials, which are designed for teachers. Through the RSIC NetAlert will run its workshops/seminars in schools to encourage the adoption of NetAlert’s CyberSafe Schools program and teaching Internet safety in schools. NetAlert will produce additional copies of the Teacher resources to ensure that teachers themselves have Internet safety educational resources specifically produced for the education sector. The cost is based on 10,000 units and includes an A3 size wall chart designed for primary and secondary schools, the Teacher’s Guide to Internet Safety (black and white publication), a quick reference guide and covering letter.

28. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for the schools program was for Phase 2 of the CyberSafe Schools Project (Cyberquoll): the creation of Internet safety resources for primary school aged children and the distribution of one copy to every Australian school with primary school aged children. Through the RSIC NetAlert will run its workshops/seminars in schools and will require additional copies of the Cyberquoll CD with supporting teacher and student resources, to utilise and distribute additional copies to schools to encourage take-up and the teaching of Internet safety in schools.  The cost is based on 20,000 units and includes an interactive CD-Rom lab packed to a 48-page Teacher resource with accompanying student resources. The resource has a glossy colour cover with black and white print inside.

29. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for the library program was for costs associated with the existing program itself and did not include an amount for producing additional copies of the Librarian’s Guide to Internet Safety. Through the RSIC NetAlert will run its workshops/seminars in Australian public libraries to promote Internet safety and the protection of young library users accessing the Internet at public libraries. The Librarian’s Guide to Internet Safety is a professional development resource for Librarians providing Internet safety advice and information specific to the library sector. Additional copies of both resources will be required to utilise and distribute during the RSIC workshop/seminars. The cost is based on 10,000 units. The Guide is 20 pages with a matt colour cover with black and white print inside. Costs include creative design, artwork, production, replication and distribution.

30. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for the library program was for costs associated with the existing program itself and did not include any amount for producing additional copies of the library user Internet safety tips and flash cards.  Through the RSIC NetAlert will run its workshops/seminars in Australian public libraries to promote Internet safety and the protection of young library users accessing the Internet at public libraries. Additional copies of both resources will be required to utilise and distribute during the RSIC workshop/seminars. This cost is based on producing an additional 5000 units of each resource.  The flash cards are made from thick card and have flaps for assembly to enable free standing next to library Internet access terminals.

31. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 did not include an amount for the creation of an online filter resource and additional copies of the filter brochure. The provision of information and advice relating to filtering and access management technologies is an essential element of Internet safety education. NetAlert will produce these resources as an important part of the RSIC program. The cost is based on the replication of 10,000 units (includes production and distribution) and web design necessary to integrate filter information online.

32. Costs associated with the creation and replication of a workshop/seminar feedback questionnaire. 

33. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for project management was for costs associated with the existing programs. Additional monies are required for project management of the additional programs required for the RSIC specifically. The cost includes travel, incidental and disbursement costs related to the development of the educational programs for the RSIC.

34. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for advertising was associated with existing NetAlert advertising and did not include advertising for the RSIC. This component is required for advertising and marketing associated with the workshops/seminars specific and is in addition to the advertising component outlined in the previous section for the RSIC program itself. Advertising for the workshops/seminars will include invitations and direct advertising, print invitations/adverts in local newspapers, online advertising and community noticeboards.

35. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for artwork design was for costs associated with the existing programs. The RSIC requires the creation of a ‘brand image’. The RSIC brand image will be incorporated into all Internet safety educational programs and materials designed for the road show. As a result, an additional amount is required for artwork design.

36. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for the partnerships program was for costs associated with the existing program and included the industry liaison program. One of the key components for the RSIC will be NetAlert’s collaboration, communication and participation with other organisations, particularly its partners, stakeholders and target audiences. In particular, NetAlert hopes to include the running of the ABA’s NetDetectives educational program in 2 separate locations during the RSIC and will require this amount to undertake that activity.

37. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for human resources was based on NetAlert’s existing work load and programs. However, RSIC activity has highlighted the need for additional human resources at NetAlert. The NetAlert Board has approved the appointment of 2 (one part, one full time) additional staff members. 

38. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 printing, stationery and office consumables was based on NetAlert’s existing activities. However, additional resources will be required for copying, printing NetAlert letterhead, envelopes, with compliments slips, business cards and office consumables.

39. This cost is in addition to that outlined in the NetAlert work plan 2004/2005 and is required to strengthen already occurring activity, specifically in preparation for the RSIC. The amount previously allocated in the work plan 2004/2005 for contract labour hire was based on NetAlert’s existing work load and programs. However, the RSIC has highlighted the need for additional human resources at NetAlert on a casual temporary basis.

Attachment 2

RSIC Timeline 2004/2005

	TARGET DATES
	J-04
	A-04
	S-04
	O-04
	N-04
	D-04
	J-05
	F-05
	M-05
	A-05
	M-05
	J-05

	PROGRAMS
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	
	
	
	
	
	
	
	
	
	
	
	
	

	ROAD SHOW & INFORMATION CAMPAIGN
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Open tender process for recruitment of trainer undertaken
	
	
	
	
	
	
	
	
	
	
	X
	X

	Trainer engaged
	
	
	
	
	
	
	
	
	
	
	
	X

	Planning for the delivery of the RSIC
	
	
	
	
	
	
	
	X
	X
	X
	X
	X

	Production and printing of Internet safety manual completed
	
	
	
	
	
	
	
	
	
	
	X
	

	Contact/liaison with stakeholders/partners
	
	
	
	
	
	
	X
	X
	X
	X
	X
	X

	Identification of, and contact with appropriate events/conferences
	
	
	
	
	
	
	
	
	X
	X
	X
	X

	Events/conference bookings undertaken
	
	
	
	
	
	
	
	
	
	
	
	X

	Open tender process for appointment of PR firm
	
	
	
	
	
	
	
	X
	X
	
	
	

	PR firm engaged
	
	
	
	
	
	
	
	
	X
	
	
	

	Selection of sites for the RSIC workshops and seminars completed
	
	
	
	
	
	
	
	
	
	
	X
	

	Invitations and correspondence to all prospective participants undertaken
	
	
	
	
	
	
	
	
	
	
	X
	

	Planning of in-house PR activities undertaken
	
	
	
	
	
	
	
	X
	X
	X
	X
	X

	Planning/costing of marketing and communications services to be sought from Clemenger Tasmania
	
	
	
	
	
	
	
	
	
	X
	
	

	Development of a marketing/communications plan for the RSIC
	
	
	
	
	
	
	
	
	
	X
	X
	X

	Development and distribution of RSIC media kit
	
	
	
	
	
	
	
	
	
	
	
	X

	Planning/costing/delivery of RSIC specific advertising requirements
	
	
	
	
	
	
	
	
	
	X
	X
	X

	Planning/preparation of RSIC Launch
	
	
	
	
	
	
	
	
	
	
	
	X

	
	
	
	
	
	
	
	
	
	
	
	
	

	Note: these timelines were accurate at the time of submitting the work plan to DCITA, these may however change due to developments in activities or unforeseen circumstances and will continue to be monitored and updated on a regular basis.

Unless otherwise indicated work on a particular project will commence at the beginning of the month indicated and finalise at the end of the month indicated.
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Question: 141

Topic: NetAlert 

Hansard Page: ECITA 97

Senator Lundy asked:

Senator LUNDY—Are you able to provide the committee with any updated statistics on the operation of NetAlert—the hotline and other services that they provide?

Mr Neil—NetAlert has a range of statistics on its hotline and on the web site, including hit rates, so I do not see any problem with providing information on the performance.

Senator LUNDY—I am sure I could find it online. …

Answer: 

NetAlert Helpline and Other Services

From September 2000 to 31 December 2004, NetAlert received a total of 4748 contacts through the help line program, comprising 3726 phone calls and 1022 emails.  For the period 1 July to 31 December 2004, NetAlert received a total of 443 contacts through the help line program, comprising 191 phone calls and 252 emails. 

NetAlert provides an internet safety information pack and materials which are distributed through the help line program. For the period September 2000 to 31 December 2004, NetAlert has distributed over 41,000 information packs in response to help line enquiries as well as hundreds of thousands of individual brochures and internet safety fact sheets. 
NetAlert also distributes a monthly internet safety newsletter. There were 1652 subscribers at 17 May 2005.

NetAlert also provides content to enewsletters distributed by NetAlert’s strategic partners. As an example, NetAlert contributes regularly to education.au, a national education initiative established by the Commonwealth, State and Territory governments. NetAlert contributes fortnightly to ‘Edna for Schools’ and monthly to ‘Edna Early Childhood News’, both education.au publications. These contributions reach between 40,000 and 50,000 teachers and is a means of attracting traffic to the NetAlert websites. There are currently over 3000 online subscribers to the Edna newsletter.
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Question: 142

Topic: Digital Television
Hansard Page: ECITA 102 

Senator Lundy asked:

Senator Lundy
Can you take on notice providing the graph of growth of the uptake of digital television sets?

Mr Cameron
Of course.

Senator Lundy
And set-top boxes.

Mr Cameron
Yes.

Senator Lundy
In fact, whatever data you have.

Dr Pelling
That is in a publication produced by the industry.

Senator Lundy
Yes, that is fine……

Answer: 

Digital Broadcasting Australia (DBA) reported in its submission to the Inquiry into the uptake of digital television in Australia, which is being conducted by the House of Representatives Standing Committee on Communications, Information Technology and the Arts, that as at 31 March 2005, 777,000 free-to-view digital television receivers had been sold to retailers and estimated that by 1 May 2005 this figure had grown to 820,000 units.
  DBA also reported that digital receiver sales had been around 40,000 per month for the nine months to the end of March 2005. DBA’s estimates include both digital set top boxes and integrated digital television sets. Integrated digital televisions are TVs that contain a digital television receiver. DBA’s website (www.dba.org.au) contains a range of information on digital television, including on digital television uptake.

The following is a graph, derived from DBA information, which provides information about digital television receivers sold to the end of April 2005.
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The following graph from the DBA website illustrates the estimated split between standard definition (SD) television receivers and high definition (HD) television receivers sold until the end of March 2005.
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Some information on digital uptake can also be found in the submissions made by Free TV Australia and the Department of Communications, Information Technology and the Arts to the Inquiry into the uptake of digital television in Australia. These submissions are available at: http://www.aph.gov.au/house/committee/cita/digitaltv/subs.htm.
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Question: 143

Topic: Digital Television

Written Question on Notice

Senator Conroy asked:

DCITA told the Committee that the penetration of digital television in Australia was around 10 per cent of households. How does this figure compare with other OECD countries?
Answer: 

There is no single comprehensive source of data on the conversion to free‑to‑air digital terrestrial television in each of the 30 OECD countries. The following information reflects the Department of Communications, Information Technology and the Arts’ understanding, drawn from a variety of sources. It should be noted that there are several factors which mean that it is not possible to make direct comparisons between Australia and other countries. These factors include: the different timeframes adopted in some OECD countries for the conversion from analogue to digital terrestrial free‑to‑air television broadcasting; the different frameworks for conversion; the differing structures of their television industries (eg. the relative penetration of pay television and free‑to‑air television). By way of example, Germany has severe spectrum shortages and a low reliance on terrestrial services to deliver free to air television and the conversion process is being managed and implemented by individual states with very short simulcast periods. These differences can lead to inferences being drawn that may not precisely reflect the situation in these countries.

Free‑to‑air (FTA) Digital Terrestrial Television (DTT) Services in OECD Countries

Australia

FTA DTT services commenced on 1 January 2001.

Around 820,000 FTA DTT receivers had been sold by 1 May 2005. Assuming 7.8 million (m) households, FTA DTT penetration is around 10.5%.

Austria

FTA DTT services have not yet commenced. However, digital free‑to‑view channels are available over cable and satellite platforms.

Belgium

FTA DTT transmissions commenced in some regions of Belgium in 2003, but are not expected to extend to the whole French speaking community till 2006. 

Some 8,000 households are using FTA DTT services. Assuming there are around 4.4m households in Belgium, FTA DTT penetration is under 1%. (Note: over 97% of households in Belgium subscribe to pay television.)  

Canada

DTT services commenced in the Greater Toronto area in 2003. Three Canadian television stations were broadcasting regular DTT services by February 2005.

No available penetration figures.

Czech Republic

FTA DTT tests commenced during 2003. Commercial services are expected to commence during 2005.

Denmark

National FTA DTT services are expected to commence in Denmark in late 2005, providing an anticipated 100% coverage.

Finland

FTA DTT services commenced in Finland in August 2001. During 2005, the network will be further extended to cover 99.9 percent of the continental Finland population. 

In November 2004 around 493,000 households had FTA DTT reception equipment. Assuming around 2.2m television households, penetration is around 22%.

France

The first FTA DTT service was launched in France on 31 March 2005.

Some 400,000 DTT receivers have been sold. Assuming France has 22.3m households, FTA DTT penetration in France is around 1.8%.

Germany

FTA DTT services commenced in Germany in 2003, in the Berlin-Brandenburg region (which has now switched off analogue) and further tests and commercial services are being progressively launched region by region.

Some 2.4m set-top boxes had been provided to retailers. Assuming 39m households, FTA DTT penetration in Germany is around 6.2%.

Greece

During 2003, the Greek Government was understood to be in the early planning stages for the conversion to DTT.

Hungary

No legislative framework yet established for FTA DTT conversion.

Iceland

FTA DTT trials were being conducted during 2004.

Ireland

Technical trials announced in June 2005. National roll-out of FTA DTT transmission infrastructure announced but no date yet set.

Italy

FTA DTT services commenced in Italy in 2003. 

There were around 1.9m DTT receivers in Italy by March 2005. Assuming 21.2m TV households, FTA DTT penetration in Italy is around 9%.

Japan

Japan commenced FTA DTT services on 1 December 2003.

Around 1.2m DTT receivers were in the market place by August 2004. Assuming 46.78m households, FTA DTT penetration was around 2.6%.

Korea
Limited FTA DTT services commenced in the Seoul region in 2001. 

FTA DTT penetration in Korea was around 9% of TV households in 2003.

Luxembourg

FTA DTT test transmissions began Luxembourg in 2002 and trials were still underway in late 2004.

Mexico

Not yet launched. Commercial DTT services expected in a number of cities by 2006.

Netherlands

FTA DTT services commenced in the Netherlands in 2003. 

Around 50,000 DTT receivers were in the market at the end of 2003. Assuming around 6.7m TV households, FTA DTT penetration is around 0.75%.

New Zealand

Digital terrestrial television services are yet to commence in New Zealand. The Government is considering a framework for transition to digital television.

Norway

Trials began in 1997 with limited commercial services launched in September 1999. The development of a comprehensive DTT transmission network was expected to commence in mid-2004, followed by the launch of commercial services in late 2006.

Poland

Trials began in 2001, but services have not yet started.

Portugal

Trials conducted during 1998-2000. Licences awarded in 2003, but did not come to fruition. The Government planned to call for tenders for DTT licences during 2005.

Slovak Republic

Pilot FTA DTT trials conducted during 1999. Commercial rollout was planned to commence during 2005.

Spain

FTA DTT trials 1997-98, and (unsuccessful) commercial services began in May 2000.

Cabinet has recently approved the of launch 7 national DTT multiplexes, covering 70% of the population. By end 2005, 17  DTT channels could be available.

FTA DTT penetration was around 120,000 by the second quarter of 2004. Assuming 11.8m TV households, FTA DTT penetration in Spain is around 1%.

Sweden

A FTA DTT trial commenced in 1999 and commercial DTT services have been progressively introduced since that time.

By the first quarter of 2005, FTA DTT penetration was around 410,000. Assuming 3.98m TV households, FTA DTT penetration was around 10.3%.

Switzerland

FTA DTT trials began in 2000. The Engadin and Tessin areas have DTT services. DTT services were to commence in the Geneva Lake Léman region in June 2005.

Turkey

Services have not yet started.

United Kingdom

An FTA DTT trail began in 1996. Commercial DTT services began in 1998, but were not a commercial success. DTT services recommenced in 2002 as 'Freeview'. 
Ofcom reports over 5m, or 20.3 percent of homes in the UK have Freeview. In addition, around 445,000 homes watch FTA digital satellite television. 

Freeview services are also carried on pay TV platforms, enabling additional viewers to access FTA DTT channels.

United States

The top four networks in the 10 largest markets were required to begin providing DTT television services by 1 May 1999.

Around 1.3m households have FTA DTT reception capability. Assuming 111.2m households, FTA DTT is received in around 1.2% of households. (Over 85% of US households subscribe to pay television services.)
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Question: 144

Topic: Australian Government Funding to Tjuma Pulka (Big Talk) Media Aboriginal Corporation

Written Question on Notice

Senator Carr asked:

An ABC Online article on 6 May indicated that the Tjuma Pulka (Big Talk) Media Aboriginal Corporation has sought $350,000 in Federal Government funding to build a studio and transmitter.

1. Has this application been received by DCITA?

2. If so, under which program(s) would funding for this project be considered?

3. Can the Department advise on the progress of this application?

Answer:

The Department of Communications, Information Technology and the Arts (DCITA) received a funding submission from Tjuma Pulka (Big Talk) Media Aboriginal Corporation on 29 March 2005 through the Kalgoorlie Indigenous Coordination Centre. Funding for this project was considered under Indigenous Broadcasting Program.

The Funding submission sought $343,850, but was approved for the reduced amount of $110,000 because this is a new organisation yet to be issued with a Temporary Community Broadcasting Licence.

A Letter of Offer has been issued to Tjuma Pulka in relation to the 2005-06 funding offer.

� House of Representatives Communications, Information Technology and the Arts Committee, 2005, ‘Inquiry into the uptake of digital television in Australia’, Commonwealth of Australia, � HYPERLINK "http://www.aph.gov.au/house/committee/cita/digitaltv/index.htm" ��http://www.aph.gov.au/house/committee/cita/digitaltv/index.htm�.
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