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Question: 52

Topic: Review of 7.30 Report Segment
Senator Abetz asked:

Senator ABETZ—I start by asking about the ABC 7.30 Report on 5 June 2007 titled ‘Pulp mill could taint catch: fishing industry’.  I understand there was a review of that particular 7.30 Report, is that correct?

Mr Scott—I believe that right.

Senator ABETZ—What did that review find?

Mr Scott—I do not have the details in front of me.  I will be able to find them and forward them to you if you would like.

Senator ABETZ—Can you tell us at what date the ABC finalised its internal review in relation to this and came up with the final decision?

Mr Scott—I will get that detail for you, Senator.

Senator ABETZ—What I am trying to get at is: has the journalist been named who was responsible for this?

Mr Scott—Let me check the detail on that.

Senator ABETZ—Would you please name the journalist who was involved in that story? Can you then tell us whether she or he has been counselled?

Mr Scott—Again, I will have to check the details.

Senator ABETZ—All right, if you can get for me details of the specific counselling that took place.  Over what period of time?  How many sessions?  Who with?  Were any warnings administered verbally or in writing?

Senator ABETZ—I want to know the specifics about whether this particular journalist was taken off reporting on forestry issues as a result of the gross bias that was displayed in the particular report.

Mr Scott—I will have to take that on notice.

Senator ABETZ—Could I encourage the ABC to do exactly the same in relation to this 7.30 Report, and that is to put up a slide alerting people that that segment they had watched had breached the ABC code of ethics and that correct information was known to the reporter before the story was broadcast.

Mr Scott—I want to check on this for you, but I believe the community group may have actually put in a formal appeal, so that matter is currently being reviewed by our executive complaints review process.  When we have reached a judgement, I will be able to brief you on that.

Senator ABETZ—We have had The 7.30 Report segment and we have had the Four Corners segment—have there been any ABC programs that have run into trouble because they went the pro-forestry line?

Mr Scott—I do not have any detail to hand but I can check that and come back to you.

Answer: 

A review by ABC Audience and Consumer Affairs Unit of the 7.30 Report segment broadcast on 5 June 2007 found that it did not meet editorial requirements for impartiality on the grounds that the report unduly favoured the view that the pulp mill would damage both the environment and the Bass Strait scallop fishing industry.  

Two instances of inaccuracy were also found. A graphic of the pulp mill had incorrectly suggested that effluent would be pumped out near the foreshore, although the voiceover description of the discharge was accurate. The report also gave the impression, through misleading footage, that there is currently a commercial scallop fishing industry in Bass Strait. 

Audience and Consumer Affairs’ response to the complaint was finalised on 12 October 2007.  The complainant sought a further review on 8 May 2008 and that review was finalised on 27 June 2008.  The Complaints Review Executive did not uphold the complaint, but recommended that wording on the program’s website be revised and made more prominent.  

The reporter responsible for the story was Jocelyn Nettlefold, a 7.30 Report journalist based in Tasmania.

Following the investigation into the story and the identification of the errors, the ABC’s Head of National Programs, Alan Sunderland, convened a meeting with the program team, including the reporter. It was made clear to the team that the story contained significant and avoidable errors.

The video of the story was removed from the program’s website and a note was added explaining that this was done because it contained visual elements that were potentially misleading.

No complaints to the ABC alleging a stance that may be described as “pro-forestry” have been upheld.     










Question: 53

Topic: Anti-Forestry Bias
Senator MacDonald asked:

Senator IAN MACDONALD—…….I wonder whether, in a broader way than you have undertaken to do for Senator Abetz, you could check on what seems to me clearly to be an anti-forestry view of the reporters who reported particularly on TV news. Your radio—as always—is not quite so bad.  I am wondering whether as a broader issue you could somehow check to see whether there is an anti-forestry viewpoint in the ABC which pervades their normal independent journalism.

Mr Scott—If I can speak broadly on the forestry issues—we of course do many stories on forestry as an issue.  I met representatives of forest industries when I was in Tasmania for a board meeting a few weeks ago and the last complaint that they had raised with us—it is not a group that I think is reluctant to complain if they feel they have a grievance—was The 7.30 Report story.  So in all the stories we had run over the last year, they had not felt there was an issue that they needed to complain about.  That is my recollection of the conversation.  But I am happy for us to do a review of complaints that have come in to see whether there is a trend and pattern and come back to you on that.

Answer: 

The ABC’s Editorial Policies require news and current affairs content to be based on the professional expertise and judgement of staff and not on personal opinion. The content needs to be accurate, impartial and objective. When mistakes are made, the ABC deals with those on a case-by-case basis.

A review of complaints over the past year shows that no complaints to the ABC alleging a stance that may be described as “pro-forestry” have been upheld.











Question: 54

Topic: ALP Staffers and ABC
Senator Abetz asked:

Senator ABETZ—Could you take on notice for me how many former ALP staffers and members of parliament are employed by the ABC and how many former coalition staffers and MPs are employed by the ABC.

Mr Scott—We had kept that detail, but you are asking back the other way.  We will take that on notice.

Answer: 

The ABC does not keep a database on former political employment of staff.  Previously the ABC has provided the committee with examples of former ABC staff who have entered politics.











Question: 55

Topic: ABC radio interview with the Prime Minister
Senator Abetz asked:

Senator ABETZ—Can the ABC advise us as to what happened in the press gallery when I understand the Prime Minister sought to do a radio interview and a staffer denied access—the staffer I understand was Lachlan Harris—to the TV camera in the ABC’s studios on the basis of ‘when we do radio, we do radio; when we do TV, we do TV’.

Mr Scott—I can get detail on that for you.

Senator ABETZ—Does the ABC acknowledge that Mr Lachlan Harris blocked the path of an ABC cameraperson from being allowed into the ABC radio studio?

Mr Scott—We will check on the detail on that and come back to you.

Answer: 

On 18 April 2008, the Prime Minister’s media adviser informed the ABC’s Parliament House Bureau that the Prime Minister would participate in an interview on Radio National Breakfast. The advice came only minutes before the interview was due to begin.

The Political Editor called a cameraman to go to the Radio National studio and record the interview. Upon arrival at the studio, the cameraman was advised by the Prime Minister’s media adviser that the interview would not be conducted on camera.

When contacted about the situation, the Political Editor did not consider it appropriate to potentially jeopardise the Radio National interview, which was about to commence, by pursuing the issue further at the time. 

Further discussions were held that day with the Prime Minister’s staff.

The Prime Minister’s office later advised that it would not object in future to having TV cameras present in radio studios.











Question: 56

Topic: ABC radio interview with the Prime Minister
Senators Kemp and Abetz asked:

Senator KEMP—Was a protest made by the ABC to the Prime Minister’s office?

Mr Scott—I will need to check the detail as to whether it was an ABC camera or a commercial network camera. 

Senator KEMP—Mr Scott, I want you to tell the Senate estimates committee when you heard of this particular incident where Lachlan Harris was trying to determine who gets access to an ABC studio or not, what did you do or what did—

Mr Scott—I was not briefed on the matter, but we have had far more discussion—

Senator KEMP—What did the senior person do?  That is what we want to know.

Mr Scott—I will have to find out.

Senator ABETZ—Mr Scott, when were you first briefed about this incident?

Senator ABETZ—The question was: when were you first briefed?

Mr Scott—I cannot recall that.

Senator ABETZ—Can you please take that on notice for us. Once you were briefed on it—

Mr Scott—I am not sure I have ever received a formal briefing on it, I think it was just discussions.

Senator ABETZ—All right.  In that case, when were you first advised formally or informally about this incident; and then what action did you take?
Answer: 

See answer to question on notice 55.

Consistent with daily news-gathering procedures, the ABC’s dealings with the Prime Minister's office regarding this issue have been handled by senior staff in the Parliament House Bureau.

The issue was discussed with the Managing Director shortly after the incident and he was advised of the outcome of the discussions with the Prime Minister’s office. 











Question: 57

Topic: Television Program Q&A
Senator Abetz asked:

Senator ABETZ—Can I ask you, Mr Scott: given that this information is on the database, are you able to draw from that database and tell us the percentage of the audience’s voting intention for each program—I think there has been one with the Prime Minister thus far—so that we can get an indication of how many people registered as voting Labor in the audience, how many coalition, how many Green and how many other.  I would also like to know how many people self-identified as belonging to a political party—and of course an important thing is whether the self-identification is correct or not.  But on face value if you can let us know what the percentages were, that would be very interesting. 

Mr Scott—Senator, we can certainly investigate that.  

Senator ABETZ—All I am interested in is the raw data that might be available so that we can say: out of the audience of 100 there were 40 coalition supporters with three of them Liberal Party members and one National Party member, 40 were Labor with three or four Labor Party members; and a few Greens and Democrats were thrown in the middle. 

Answer: 

The producers of Q&A work to attract a diverse range of people to participate in the program audience. People wanting to be part of the audience are asked to register online and complete a survey which asks for basic demographic details, contact details and a number of questions, including voting intention and whether registrants are members of a political party.  These questions are not compulsory and many choose not to answer. 

Of those who have registered with Q&A, the indicated voting intention is: 

ALP 

40% 

Coalition  
18% 

Greens   
26% 

Unknown   
15% 

Of those who have been invited and confirmed that they would attend the Q&A program (22 May to 3 July), the indicated voting intention is: 

	%
	ALP
	Coalition
	Green
	Other
	Undisclosed

	22 May
	34
	21
	20
	3
	12

	29 May
	38
	24
	10
	1
	17

	5 June
	32
	25
	15
	10
	18

	12 June
	44
	11
	10
	
	26

	19 June
	37
	31
	15
	2
	10

	26 June
	27
	20
	22
	1
	31

	3 July
	32
	10
	14
	2
	41


It should be noted that each week, 10-20 percent of confirmed attendees fail to attend on the night.   











Question: 58

Topic: ABC website ‘Planet Slayer’
Senator Fifield asked:

Senator FIFIELD—Mr Scott, we might move on to episode 8, ‘When vegetables go bad’. This episode portrays genetically modified food as some sort of Frankenstein-esque creation. Do you think it is appropriate for the site to portray GM crops as ‘an evil menace’?

Mr Scott—I have not been through the site.  This is the first time that I have been able to catch up with these details.  I would like to have a look at it in context, in detail, and give you a considered response.  So let me take a look at it, Senator, and come back to you.

Answer: 

The characters on the ‘Planet Slayer’ website are caricatures, and the site explores the issue of climate change in an engaging and satirical way. The particular animation in this episode is a spoof of the horror movie genre, and is aimed at satirising the issues associated with Genetically Modified crops, including green ‘puritanism’. 











Question: 59

Topic: ABC website ‘Planet Slayer’
Senator Fifield asked:

Episode 11 of the Adventures of Greena, is ‘Make pies not war’.  I do not think a sector such as the nuclear industry should be demonised or that we should be encouraging throwing projectiles at people who are speaking.  So, if could you take a look at episode 11, I would be grateful.

Mr Scott—I am happy to view the sites in the context of reviewing the accuracy of the content.

Answer: 

The ABC believes this particular episode also satirises the behaviour of ‘Greena – the Worrier Princess’. The ABC believes it does not ‘demonise’ the nuclear industry, but sends the message that environmental issues do not have black and white solutions. 











Question: 60

Topic: ABC website ‘Planet Slayer’
Senator Abetz asked:

I would ask you to take on notice whether there are any examples of the program that Senator Fifield put to us where there is something in support of the meat and livestock industry and where there is something in support of the logging industry.

Mr Scott—Senator, I will take your questions this morning on notice and come back to you in more detail.

Senator ABETZ—Finally, can you tell us how many of those 70 reporters who deal with rural and regional matters around Australia have been on the pro-forestry side reporting to the extent that an apology has had to be put up on the ABC website for breaching the ABC code of ethics?

Mr Scott—I do not have any detail on that.  I will certainly let you know in my response.

Answer: 

With regard to the ‘Planet Slayer’ website, the site makes a number of points about meat production representing relatively high carbon emissions. However, the stories dealing with this, as well as the logging industry, also satirise the environmental movement through portraying ‘Greena – the Worrier Princess’ as obviously ideologically naive. 

The ABC’s rural and regional reporters do not aim to be on a particular ‘side’ of a debate. They are required by the ABC’s Editorial Policies to report factually and impartially for news and current affairs content. For factual and topical content, the requirement is for impartiality across the platform. 

If a complaint alleging a breach of Editorial Policies is upheld, the ABC takes appropriate action which may include publishing a correction and apology on its website. No complaint alleging a pro-forestry bias has been upheld since the introduction of the new Editorial Policies in March 2007. 











Question: 61

Topic: Content ABC2
Senator Bernardi asked:

Senator BERNARDI—So it is more domestic content or imported content?

Mr Scott—It would be both.  It is about 50 per cent Australian content on ABC2 at the moment.  I am not quite sure about that figure; I will have to check that figure.

Answer: 

From 1 July 2007 to 31 May 2008, 53 per cent of content on ABC2 was Australian. 











Question: 62

Topic: Women’s National Basketball League
Senator Lundy asked:

Senator LUNDY—Can I come in there and just ask a question specifically about sport.  What about the Women’s National Basketball League—the national competition?  You were screening it on ABC2 and that is going to go as well.  Why?

Mr Scott—Let me just check on that, Senator.

Senator LUNDY—Is it going to be placed on ABC1?

Mr Scott—I will just have to check on the basketball.

Mr Scott—I have advice that this year we have already broadcast the Women’s National Basketball League, so let me find out if there are further plans—

Senator LUNDY—You will be?

Mr Scott—No, that we have already broadcast that this year.

Senator LUNDY—Yes, I know, but next time.

Mr Scott—Let me check on whether there is any change to that.

Answer: 

The ABC will provide live coverage of WNBL matches on Friday nights on ABC2 for the 2008-9 season. The ABC intends to supplement this live coverage with a WNBL highlights package on ABC1 on Saturday afternoons.

The 2008-9 season will be the ABC’s 20th season of coverage of the WNBL.  











Question: 65

Topic: Cost of sports rights
Senator Lundy asked:

Senator LUNDY—What is the most you have ever paid for the sporting rights to a national league competition?

Mr Pendleton—I would not have any idea. I would have to check.

Senator LUNDY—What is the most you have ever been paid to run a sporting competition?

Mr Scott—I will have to take that on notice as well.

Senator LUNDY—What was the arrangement with women’s basketball the last time around?

Mr Scott—I do not have that detail here.  I will have to get that.

Senator LUNDY—Yes, if you could take that on notice.

Mr Scott—Yes, I will.

Senator LUNDY—In fact, if you could give me a whole history of what the ABC was paid, or not—

Senator Conroy—Over what time period?

Senator LUNDY—The last five years for netball and women’s basketball.

Mr Scott—Okay.  I will take that on notice.

Answer: 

In the past five years, ABC TV has not paid for any rights for coverage of Women’s Basketball or for coverage of the National Netball Competition, nor has the ABC been paid any fees for providing the coverage. The ABC carried the cost of coverage of the events. 

The ABC has paid for rights for some international Netball matches and competitions.  It paid a fee for rights in the 2003 Netball World Championships held in Jamaica and for the 2007 Netball World Championships held in New Zealand.  The ABC wholly undertook the cost of coverage of these championships.











Question: 66

Topic: Sport on ABC2
Senators Bernardi and Lundy asked:

Senator BERNARDI—Are you actively pursuing women’s basketball as well?

Mr Scott—I will have to check on that.

Senator LUNDY—The information I received is that certainly there is an impression within at least some teams in the WNBL that the ABC is just not going to broadcast it anymore. They have got the message generally that you are not going to put sport on ABC2. Representations have been made to me that they are very concerned that the ABC is not interested in continuing coverage of the WNBL.

Mr Scott—Okay. Let me take that on notice.

Senator LUNDY—You have allayed some of these fears today, I think, but I am keen on the detail.
Answer: 

See answer to question 62.











Question: 67

Topic: Delayed telecast of sporting events
Senator Bernardi asked:

Senator BERNARDI—Would it be that onerous to screen sport on delayed telecast, if that is what people may or may not want to watch, during those hours if you have nothing else on?

Mr Scott—I am not sure what the cost implications of that would be.  But I can look into that.

Senator BERNARDI—I would appreciate that.  Would you be also able to perhaps ascertain what it would cost to implement the technology to be able to narrowcast?

Answer: 

The ABC currently only has the capacity to screen ABC2 as a single national service on time delay.

The additional cost of extending ABC2 to a 24 hour service, screening repeats of its sports programs, is negligible.











Question: 68

Topic: ABC coverage of Paralympics
Senators Birmingham and Kemp asked:

Senator BIRMINGHAM—Just on the point you made during Senator Lundy’s questioning, were additional appropriations provided specifically to fund the extra time given to the Paralympics?

Mr Scott—No, it is all under our allocation.

Senator KEMP—I would check on that.

Mr Scott—It is a different portfolio, perhaps.

Senator KEMP—Will you have a check?

Mr Scott—I will check on that. Thank you.

Answer: 

The ABC has purchased rights for broadcast of the Paralympic Games in Beijing 2008 directly from the Beijing Olympic Games Organising Committee under the auspices of the International Paralympic Committee.  The ABC is undertaking the cost of production.  

The ABC has sub-licensed some rights to the Australian Paralympic Committee. The ABC will use funds from this sub-licensing arrangement to cover part of the production costs of the Paralympic Games coverage.  











Question: 69

Topic: Schacht/Pyne radio segment Adelaide ABC 891
Senator Wortley asked:

Senator WORTLEY—So has this particular segment been audited?

Mr Scott—I am not aware of that.

Senator WORTLEY—Could you take that on notice and look into it?

Mr Scott—I can take that on notice, yes. I will look into it.

Senator WORTLEY—And provide the results of the audit as well.

Mr Scott—Yes, if it has been…

Mr Scott—Yes, that is true. I will come back to you and give you the context for the editorial policies on that program.

Answer: 

The segment featuring Chris Schacht and the Hon Christopher Pyne MP is subject to a biannual program review in which the make-up of panels such as this are evaluated. The review gives particular emphasis to whether programs meet the ABC’s obligations with regard to balance and presentation of principal relevant perspectives. 
The Schacht / Pyne segment has been found consistent with these editorial requirements. However any complaints about the segment would be considered against the ABC’s Editorial Policies and Code of Practice. The segment is also monitored by the Program Director and Local Radio Manager.   











Question: 70

Topic: ABC digital TV coverage in Tasmania
Senator Bushby asked:

Senator BUSHBY—I am a senator from Tasmania so I am interested in the fact that Tasmania is a bit lower than most of those.  How does that compare with the analog coverage in Tasmania?  Do you have that figure?

Mr Pendleton—I do not have the analog figures here.

Senator BUSHBY—Would you mind taking that on notice?

Answer: 

Based on the preliminary 2006 Census data, Tasmania has the following population coverage:

Analogue TV 
95.18 per cent

Digital TV 
93.77 per cent
Since then, new services have been rolled out and, as at 20 June 2008, digital TV coverage in Tasmania has increased to a population reach of 95.79 per cent. This includes four services currently in testing - St Helens, Gladstone, Rosebery and Strahan.










Question: 71

Topic: ABC FM radio coverage in Tasmania
Senator Bushby asked:

Senator BUSHBY—What about FM radio?  You have gone to FM radio in the northern part of the state but not yet in the south. Are there plans to extend that to the south?

Mr Scott—I do not have details of plans to do further in southern Tasmania.

Senator BUSHBY—Take it on notice and if you do come across anything, you will let us know?

Answer: 

The ABC has no current plans to convert its Local Radio AM services in southern Tasmania to FM mode. However, a large number of ABC radio services in Tasmania are already provided in FM. The following table reflects the ABC radio services currently being broadcast in Tasmania: 

	Transmitter Area
	ABC radio service
	Frequency

	Bicheno
	ABC Local Radio
	89.7 FM

	Bicheno
	ABC Radio National
	91.3 FM

	Burnie
	ABC Local Radio
	102.5 FM

	Burnie
	ABC NewsRadio
	90.5 FM

	East Devonport
	ABC Local Radio
	100.5 FM

	East Devonport
	ABC NewsRadio
	102.1 FM

	Fingal
	ABC Local Radio
	1161 AM

	Hobart
	ABC Classic FM
	93.9 FM

	Hobart
	ABC Local Radio
	936 AM

	Hobart
	ABC NewsRadio
	747 AM

	Hobart
	ABC Radio National
	585 AM

	Hobart
	ABC Triple J
	92.9 FM

	King Island
	ABC Local Radio
	88.5 FM

	King Island
	ABC Local Radio*
	99.7 FM

	King Island
	ABC Triple J*
	98.1 FM

	Lileah
	ABC Local Radio
	91.3 FM

	Lileah
	ABC Radio National
	89.7 FM

	Maydena
	ABC Local Radio*
	89.7 FM

	NE Tasmania
	ABC Classic FM
	93.3 FM

	NE Tasmania
	ABC Local Radio
	91.7 FM

	NE Tasmania
	ABC NewsRadio
	92.5 FM

	NE Tasmania
	ABC Radio National
	94.1 FM

	NE Tasmania
	ABC Triple J
	90.9 FM

	Orford
	ABC Local Radio
	90.5 FM

	Orford
	ABC Radio National
	88.9 FM

	Queenstown
	ABC Radio National
	630 AM

	Queenstown/Zeehan
	ABC Local Radio
	90.5 FM

	Queenstown/Zeehan
	ABC Triple J*
	88.9 FM

	Rosebery
	ABC Local Radio
	106.3 FM

	Rosebery
	ABC Radio National
	107.9 FM

	Rosebery
	ABC Triple J*
	102.7 FM

	Savage River/Waratah
	ABC Local Radio
	104.1 FM

	Smithton
	ABC Triple J*
	105.5 FM

	St Helens
	ABC Local Radio
	1584 AM

	St Helens
	ABC Radio National
	96.1 FM

	St Marys
	ABC Local Radio
	102.7 FM

	St Marys
	ABC Radio National
	101.1 FM

	Strahan
	ABC Local Radio
	107.5 FM

	Strahan
	ABC Radio National
	105.9 FM

	Strahan
	ABC Triple J*
	101.9 FM

	Swansea
	ABC Local Radio
	106.1 FM

	Swansea
	ABC Radio National
	107.7 FM

	Waratah
	ABC Local Radio
	103.3 FM

	Waratah
	ABC Radio National
	104.9 FM

	Weldborough
	ABC Local Radio
	97.3 FM

	Weldborough
	ABC Radio National
	98.9 FM


*          Provided on a self-help basis.










Question: 72

Topic: ABC logo
Senator Birmingham asked:

Senator BIRMINGHAM—Mr Scott, what was the overall cost of the design, development and introduction of the new logos?

Mr Scott—I will take that on notice, Senator. 

Senator BIRMINGHAM—Were they market tested prior to their launch?

Mr Scott—I would have to check on that and let you know.

Senator BIRMINGHAM—Was the logo design undertaken in-house?

Mr Scott—No. We had an external company work with us on that, but I need to get the details of that for you.

Answer: 

The cost of the new logos was part of the overall budget for the rebranding of ABC1 and ABC2. The total cost of approximately $650,000 covered ninety individual idents for ABC1 (with multiple versions of each one) and twelve for ABC2. 

The logos were not focus group tested. It is not ABC TV practice to focus test logos.

The logo was designed and executed by an external company selected through a tender process. 











Question: 73

Topic: Professor Rubin interview on 7.30 Report
Senator Kemp asked:

Senator KEMP—Is the ABC aware of the public criticism that Professor Rubin has made regarding the treatment that he received regarding an interview on The 7.30 Report and the subsequent online correction?  That is the first question.  The second question is: is the ABC aware that Professor Rubin criticised Matt Brown for deliberately misrepresenting his views and misleading the public?  Has Mr Brown been questioned over his behaviour?  What additional action has been taken in relation to Professor Rubin’s treatment?  Were The 7.30 Report viewers notified of the correction on air or was the correction online only?

Mr Scott—I will take those on notice.

Senator KEMP—Is it the policy where there is obviously a serious error made in a current affairs program to correct it on air or is it—

Mr Scott—We are currently reviewing that policy at the moment. 

Senator KEMP—If you would not mind, if you could have that checked for me and if we could have a response so that I can advise people what has in fact happened?

Mr Scott—Yes.

Answer: 

The ABC is aware of Professor Rubin’s criticism of the 7.30 Report and has received a complaint from Professor Rubin. The complaint was discussed with Matt Brown, who is a senior correspondent. The ABC agrees that one part of the report could have misrepresented Professor Rubin’s views and has acknowledged this in its written response to Professor Rubin. This was not deliberate, but was a misjudgement in the story construction.  

An Editor’s Note was added to the online transcript. There was no on-air correction. 











Question: 74

Topic: Brissenden – editorial policies review
Senator Kemp asked:

Mr SCOTT—But we did indicate to you that we had initiated a review around those editorial policies.  As of 1 July a new section will be added to the editorial policies dealing with sources. 

Mr SCOTT—I am concerned though Senator, that your implication is somehow that off the record is somewhat weaker under this.  I do not think it is.  Our first presumption–

Senator KEMP—But anyway, to be quite frank, I think I would need to see it written to fully absorb it.

Mr SCOTT—Yes, I will send you a copy of it, Senator.

Answer: 

The new section in the Editorial Policies relating to sources is as follows: 

4.7 Dealing with sources 
4.7.1 
Presumption of attribution: Aim to attribute information to its source. 

4.7.2 
Attribution serves audiences best by providing relevant information. 

4.7.3 
Attribution reduces the risk to reputation that can result from the abuse of anonymity. 

4.7.4 
Negotiating exceptions to the presumption of attribution: The public interest in the free flow of information can justify exceptions to the presumption of attribution. 

4.7.5 
In negotiating with sources, be clear with them about key terms including – 

(a) 
On the record, meaning both parties agree that the information conveyed may be disclosed and attributed to the source by name. 

(b) 
On background, meaning both parties agree that the information conveyed may be disclosed but not attributed in a way that would be likely to identify the source. 

(c) 
Off the record, meaning both parties agree that the information conveyed is not to be disclosed, with or without attribution. 

4.7.6 
Once you have clearly identified yourself as working for the ABC, the information a source conveys is on the record unless agreed otherwise. 

4.7.7 
When sources seek to convey information off the record, tell them beforehand that if the information warrants disclosure in the public interest you will try to confirm it through other sources and disclose it. 

4.7.8 
When sources seek to convey information on background, consider their motive and any alternative attributable source. 

4.7.9 
It is not mandatory to refer upwards before approaching sources and obtaining information from sources. 

4.7.10 
Commitments to protect sources after disclosure of unattributed information: It is mandatory to refer upwards (Section 4.1) before the ABC discloses information obtained from a source where – 

(a) 
the information forms the basis of the report; 

(b) 
the information is not to be attributed; and 

(c) 
the ABC is to be committed to protect the identity of the source. 

4.7.11 
Before unattributed disclosure by the ABC of information obtained from a source, the source’s identity must, if sought, be made known to an appropriately senior ABC person designated for the purpose. 

4.7.12 
When committed to protect a source, take care with the precautions necessary to make the protection effective in practice. 

4.7.13 
Resolving clashes of basic values: In some circumstances basic values such as promise-keeping come into conflict with other basic values such as truth-telling. 

4.7.14 
Where circumstances arise in which a decision needs to be made about whether to maintain a commitment to a source – 

(a) 
it is mandatory to refer upwards to the Division’s Director; 

(b) 
consult Legal; 

(c) 
consider whether a release from some or all of the commitment can be negotiated with the source in light of circumstances that have developed since the original commitment was made; 

(d) 
gather and verify the facts needed to make the decision; 

(e) 
identify the competing values; 

(f) 
analyse the impact of the various options and how to minimise foreseeable harm. 

Having taken these steps, decide whether, in the circumstances, substantial advancement of the public interest or the risk of substantial harm to people justifies overriding promise-keeping in order to serve another basic value. 

4.7.15 
Explain the decision publicly. 

4.7.16 
Further guidance: In applying this section of the Editorial Policies, consult the Editorial Policies Guidance Note Dealing with sources. 











Question: 76

Topic: Sharing of file footage 
Senator Wortley asked:

Senator WORTLEY—I am just wondering what arrangements are in place for ABC staff—either journalists or camera crews—to access file footage and/or notes from journalists and camera crews in the commercial media.  I am specifically talking about when, through a shortage or unavailability of journalists, they then contact local media and access information or file footage that is then used by the ABC.

Mr Scott-I am not aware of there being, say, staff shortages that have triggered a fundamental change in our working relationships with our competitors.

Senator WORTLEY—Are you able to look into that and get back to us on that?

Mr Scott—We will come back to you on that and take the question on notice.

Senator WORTLEY—Specifically accessing file footage and/or interview information from commercial stations.

Mr Scott—Okay, we will see what we can find out.  Thank you, Senator.

Answer: 

The free-to-air television channels have a long-standing pool arrangement for coverage of significant off-base assignments, both domestic and overseas.

Other pool arrangements also apply between the free-to-air channels around the country on a case-by-case basis.

The ABC has an extensive library of file footage but will occasionally approach the commercial networks for access to archived interviews and other footage unavailable elsewhere.  











Question: 77

Topic: Triennial Funding Agreement
Senator Birmingham asked:

When did negotiations for the next triennial budget commence and, if continuing, when are they expected to be concluded?  Have any changes been made in relation to the approach being undertaken to negotiate this triennial funding agreement?

Answer: 

The ABC has commenced work on its Triennial Funding Submission and expects to submit it to the Department of Broadband, Communications and the Digital Economy in September, in accordance with past practice.











Question: 78

Topic: Digital Funding 
Senator Birmingham asked:

Is the ABC's digital transition program being restricted by funding restraints?

Answer: 

No. The ABC has a rollout schedule for digital television services and works with the Department of Broadband, Communications and the Digital Economy, the Australian Communications and Media Authority, and the preferred supplier to achieve the implementation timetable.  











Question: 79

Topic: Digital Radio
Senator Birmingham asked:

What does the six month delay in the introduction of digital radio broadcasting mean for the ABC?

Answer: 

The ABC plans to have digital radio services in operation by 1 July 2009 rather than from 1 January 2009 as originally intended. 











Question: 80

Topic: Marketing Revenue
Senator Birmingham asked:

Is marketing revenue currently what you would hope for?  How much is marketing revenue expected to contribute to your bottom line this financial year?

Answer: 

ABC Commercial enjoyed good revenues in 2007/08 with a net profit of $17.41m. 










Question: 81

Topic: Drama Quotas
Senator Birmingham asked:

Is the ABC planning for the likely imposition of increased locally-produced drama quotas by the Government?

If the Government's aim is realised, how much extra would the ABC need to find to accommodate the requirement?

Answer: 

The ABC is aware of the Government's commitment to require the ABC to meet Australian drama and children’s drama content quotas.

The ABC estimates that to meet this commitment, the ABC would need to broadcast an additional 100 hours of Australian drama per annum, costing in excess of $60 million per annum. 











Question: 82

Topic: Staff Restructuring 
Senator Birmingham asked:

Can you provide details of any staff restructuring and retrenchments this financial year and what areas of the corporation these are affecting?

Answer: 

Major organisational changes affecting all ABC Divisions were announced in March 2007. Further changes flowing from a major review of TV production were announced in March 2008.  

During 2007-08 the streamlining of operations and realignment of functions resulted in the following staff reductions:

ABC Commercial

12

Innovation

  
  8

Television

  
  4

Radio & Regional Content  
  1

News


  
  1

Legal


  
  1

People & Learning
  
  1











Question: 83

Topic: Permanent Staff Numbers
Senator Birmingham asked:

What is the total number of permanent staff employed on:

a) full-time basis?

b) part-time basis?

c) part-time equivalent basis?

Answer: 

As at 8 June 2008, the total number of permanent staff employed by the ABC is:

(a) 3,393 full time employees

(b) 555 part time employees

(c) 341.55 part time equivalents











Question: 84

Topic: Staff on Contract 
Senator Birmingham asked:

How many employees are employed on contract and what is the average length of their employment period?
Answer: 

As at 8 June 2008, the total number of staff on fixed term or specified task contracts is five hundred and thirty nine.

The average length of their employment period is 12.24 months.











Question: 85

Topic: Staff Salaries
Senator Birmingham asked:

What are the base and top level salaries of:

a) APS level 1 to 6 officers?

b) Executive level officers?

c) Senior Executive Services officers?

d) equivalent officers employed?

Answer: 

The ABC has its own classification structures not aligned to those in the APS. Minimum and maximum salary rates for equivalent ABC classifications as at 8 June 2008 are as follows:

	Program Makers, Technologists, Admin/Professionals
	

	 
	Schedule A
	Schedule B

	 
	Min Rate
	Max Rate
	Min Rate
	Max Rate

	Band 9
	$87,182
	no cap
	$90,583
	no cap

	Band 8
	$76,190
	$84,178
	$79,594
	$87,580

	Band 7
	$68,041
	$74,418
	$71,443
	$77,822

	Band 6
	$61,127
	$66,624
	$63,985
	$69,747

	Band 5
	$55,811
	$59,805
	$58,604
	$62,662

	Band 4
	$48,903
	$54,488
	$51,345
	$57,212

	Band 3
	$43,538
	$47,488
	$45,714
	$49,863

	Band 2
	$38,020
	$42,282
	$39,922
	$44,396

	Band 1
	$31,404
	$37,021
	$32,974
	$38,872


	ABC Senior Executives
	
	

	 
	Min Rate
	Max Rate

	Level 4
	$142,831
	no cap

	Level 3
	$121,897
	$142,830

	Level 2
	$99,321
	$121,896

	Level 1
	$79,026
	$99,320


	Retail Classifications
	 
	 

	 
	Min Rate
	Max Rate

	HO Retail Manager (Level 1-4)
	$58,034
	$82,601

	Buyer
	$58,034
	$67,891

	HO Assistant (Level 1-5)
	$33,514
	$58,034

	Shop Manager (Grade D-A)
	$42,406
	$62,771

	Sales Assistant
	$33,514
	$36,247

	Stock Assistant
	$29,826
	$32,262












Question: 86

Topic: Executive Level Staff 
Senator Birmingham asked:

How many officers are employed at executive level and SES level?
Answer: 

Excluding the Managing Director and Divisional Directors, the number of senior executives employed by the ABC as at 8 June 2008 is 285. 











Question: 87

Topic: Recruitment since 26 November 2007
Senator Birmingham asked:

How many permanent staff have been recruited since 26 November 2007?  What level are these staff?
Answer: 

As at 8 June 2008 the number of permanent staff recruited by the ABC since 26 November 2007 is 101.

	

	 Program Makers, Technologists, Admin/Professionals
	Headcount

	Band 9
	1

	Band 8
	10

	Band 7
	13

	Band 6
	17

	Band 5
	7

	Band 4
	18

	Band 3
	12

	Band 2
	14

	Total
	92

	Senior Executives
	

	Level 2
	2

	Level 1
	1

	Total
	3

	Divisional Directors
	

	Director
	2


	Retail Classifications
	 

	Shop Manager
	1

	Sales Assistant
	3

	Total
	4

	 
	 

	Total
	101












Question: 88

Topic: Temporary positions since 26 November 2007
Senator Birmingham asked:

How many temporary positions exist or have been created since 26 November 2007?  
Answer: 

As at 8 June 2008, there are 370 temporary positions.

Thirty two temporary positions have been created since 26 November 2007.











Question: 89

Topic: Employees on Contract since 26 November 2007
Senator Birmingham asked:

Since 26 November 2007, how many employees have been employed on contract and what is the average length of their employment period?
Answer: 

As at 8 June 2008 the number of staff on fixed term or specified task employment contracts recruited by the ABC since 26 November 2007 is 249.

The average length of their employment period is 6.1 months.











Question: 90

Topic: Media Monitoring by the ABC
Senator Birmingham asked:

Does the ABC monitor the media?

How much has been spent on media monitoring to date this year?

Is any information provided to the Minister?

Answer: 

Yes.

In 2007/08, the ABC spent $119,280 on media monitoring. 

No information is provided to the Minister.











Question: 91

Topic: Public Affairs
Senator Birmingham asked:

1. How many employees are engaged in positions responsible for public affairs, media management, liaison with the media and media monitoring?

2. What are the APS classifications of these positions?

3. What is the current operating budget for these media-related sections?

Answer: 

1. Three employees.

2. The ABC does not use APS classifications.

3. $693,453 (including salaries, salary on-costs and operating expenses).

Note: This does not include staff engaged in marketing and publicity for ABC products, programs and services.

Senate Standing Committee on the 

Environment, Communications and the Arts 
ANSWERS TO ESTIMATES QUESTIONS ON NOTICE

Broadband, Communications and the Digital Economy portfolio

Australian Broadcasting Corporation

Budget Estimates Hearings May 2008










Question: 92

Topic: Government Appointments to the ABC
Senator Birmingham asked:

What appointments have been made by the Government (through Executive Council, Cabinet and Ministers) to Statutory Authorities, Executive Agencies and Advisory Boards?

What are the respective appointees’ credentials?

How many vacancies remain to be filled by Ministerial (including Cabinet and Executive Council) appointments?

How long have the positions been vacant?

Answer: 

No appointments have been made by the Government to the Board of the ABC.

Two vacancies on the Board are to be filled. One position has been vacant since February 2008, and the other since May 2008.  











Question: 93

Topic: Government Grants to the ABC
Senator Birmingham asked:

Since 26 November 2007, what grants which have been approved by Ministers from within their portfolio?

Answer: 

No grants to the ABC have been approved by the portfolio Minister since 26 November 2007. 

The Minister for Agriculture, Fisheries and Forestry approved additional sponsorship of $30,000 (GST exclusive) for the 10th anniversary of the ABC’s Heywire initiative.











Question: 94

Topic: Freedom of Information
Senator Birmingham asked:

Since 24 November 2007:

Has the ABC received any advice on how to respond to freedom of information (FOI) requests?

How many FOI requests has the ABC received?

How many have been granted or denied?

How many conclusive certificates have been issued in relation to FOI requests?

Answer: 

The ABC FOI Coordinator receives regular training on the different sections of the FOI legislation.  These FOI courses are provided by the Australian Government Solicitor's staff.

There have been three FOI requests.  

The three requests have been denied.

There have been no conclusive certificates issued in relation to the FOI requests.











Question: 95

Topic: ABC Science website ‘Planet Slayer’
Senator Fifield asked:

What was the total cost of developing the ABC Science "Planet Slayer" website at www.abc.net.au/science/planetslayer?  Can you please provide a full breakdown of the costs involved in preparing the site?

What is the ongoing cost of hosting the site?

What is the ongoing cost of performing maintenance on the site?

How much has been spent in total on this website from development through until the present?

Does the ABC think it is appropriate that young children who access the website's "Professor Schpinkee's Greenhouse Calculator" function are told that they should die?

Answer: 

The "Planet Slayer" website was produced in 2003 in partnership with Film Victoria under the Cinemedia accord.  

The total cost was $222,000, of which the ABC provided $33,300 in cash and $77,700 in-kind.  

The ongoing costs of hosting the site are too small to measure, and consist only of disk space and bandwidth charges. On average, the site is accessed around 10,000 times per week. ABC Online typically serves 17.5 million pages each week, so the cost would be about five one-hundredths of one per cent of the ABC’s bandwidth costs. 

Until recent weeks, there had been no maintenance on this site since it was first published in 2003. The cost of updating the site has been approximately $5,000 - $7,000. 

The point of the calculator is to raise awareness of the size of players’ carbon footprints, compared to the global average. The calculator invites players to check the reasoning behind each of the questions and provides advice on what can be done to achieve a better result. The site as a whole takes an irreverent and satirical approach to the issues associated with climate change and has been designed for teenagers, a difficult market segment to reach.

Anecdotal evidence and site visits suggest that teenagers have enjoyed playing with the concept through the calculator. 

While the ABC believes that the original wording was appropriate to the site's target audience, the 'call to action' has been changed as a precautionary measure, and now talks about the age at which a person has used their "share" of the planet.  

A full breakdown of the costs involved in preparing the site follows. 

	Element Code
	Cost Centre
	New Media Commissioning Cash
	Operational / Inkind 
	Cash Other
	Other Internal Inkind
	External Inkind / Sweat
	TOTAL ESTIMATE 

	
	MANAGEMENT
	
	
	
	
	
	

	
	Project Management
	                          -   
	            3,000 
	                    -   
	                    -   
	                  -   
	               3,000 

	
	Editorial Production Supervision
	                          -   
	            1,680 
	                    -   
	                    -   
	                  -   
	               1,680 

	
	Marketing, Publicity & Promotion
	                  20,300 
	            3,000 
	                    -   
	                    -   
	                  -   
	             23,300 

	
	Total Management
	                  20,300 
	            7,680 
	                    -   
	                    -   
	                  -   
	             27,980 

	
	PRODUCTION PERSONNEL
	
	
	
	
	
	

	
	Producers & Developers
	                          -   
	          47,740 
	                    -   
	                    -   
	                  -   
	             47,740 

	
	Total Production Personnel
	                          -   
	          47,740 
	                    -   
	                    -   
	                  -   
	             47,740 

	
	PRODUCTION EXPENSES
	
	
	
	
	
	

	
	Web Development & Production
	                          -   
	                  -   
	            96,000 
	                    -   
	                  -   
	             96,000 

	
	Deliverables
	
	                 80 
	
	
	
	                    80 

	
	Travel
	                          -   
	            3,200 
	                    -   
	                    -   
	                  -   
	               3,200 

	
	Office
	                    3,000 
	            2,000 
	            10,000 
	                    -   
	                  -   
	             15,000 

	
	Total Production Expenses
	                    3,000 
	            5,280 
	          106,000 
	                    -   
	                  -   
	           114,280 

	
	RIGHTS & ACQUISITIONS
	
	
	
	
	
	

	
	Content Acquisitions
	                  10,000 
	          17,000 
	              5,000 
	                    -   
	                  -   
	             32,000 

	
	Total Content Acquisitions
	                  10,000 
	          17,000 
	              5,000 
	                    -   
	                  -   
	             32,000 

	
	 TOTAL
	                  33,300 
	          77,700 
	          111,000 
	                    -   
	                  -   
	           222,000 

	TOTAL + GST     TOTAL + GST
	                    3,000 
	            7,770 
	            11,100 
	                    -   
	                  -   
	             22,200 
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