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Question:

a) What advertising — Campaign and Non-Campaign -thlidDepartment/Agency
undertaken in 2011-12? Provide details of eachradirey, including the program
the advertising was for, the total spend and trenass that provided the
advertising services.

b) Did the Department of Finance and Deregulation ipl@any advice about the
advertising? Provide details of each advertisiagit

c) Did the Advertising comply with the Guidelines arfdrmation and Advertising
Campaigns by Australian Government Departmentsfayeahcies (March 2010)?
Provide the details for each advertising item.

d) Provide details for any other communications progriacluding details of the
program, the total spend and the business thatq@dthe communication
services.

e) What advertising — Campaign and Non-Campaign —#mer communications
programs is the Department/Agency undertakingr@péanning to undertake?

Answer:

a) The Department of Human Services has undertagescampaign advertising in
2011-12 to support the following programs:
* mobile office route information;
* Financial Information Seminars;
» office relocations and co-locations; and
* local advertising to support the ongoing delivefpuasiness-as-usual services
(including recruitment).

The total cost of these advertising activities@12-12 is approximately $400,000
at 30 September 2011.

Media bookings have been facilitated through Adgctrp Australian
Government’s contracted non-campaign master mediacy. Graphic design has
been undertaken in-house.

The Department of Human Services has not undertakgrcampaign advertising
in 2011-12.



Yes. The Department of Finance and Dereguldtamadvised that each of these
advertising activities is non-campaign.

Yes.
There were no other communication activities.

Ongoing non-campaign advertising to supportrimss-as-usual service delivery,
as listed in (a).



