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Senator Bridget McKenzie asked:

Senator McKENZIE: That is as I took it. You had spent $11 million on consultants and you had 
allocated $15 million to implement the recommendations arising from the post 
implementation review in Brisbane. That was the evidence given then. On 12 April this year, 
Airservices Australia released a schedule of 13 drop-in sessions for communities to raise 
concerns with the noise sharing proposal as part of the noise action plan for Brisbane. Is 
that correct?
Mr Curran: That's correct.
Senator McKENZIE: Thank you. I have been advised that residents are concerned that these 
13 sessions were very poorly advertised, particularly considering that new suburbs will now 
be affected. How did we advertise these?
Mr Curran: Thank you, Senator. We undertook a number of activities to raise community 
awareness about these consultation sessions. I am just looking for the numbers specifically 
on that and the process we undertook. We undertook the sessions at 13 locations, as you 
said. We had more than 850 attendees at them. The activities that we undertook for these 
13 sessions included notifications to communities through the Engage website, which has an 
outreach to 1,700 subscribers.
Senator McKENZIE: So 1,700?
Mr Curran: It is 1,700 subscribers.
Senator McKENZIE: Engage has 1,700 subscribers. How many impacted households are in 
this area?
Mr Curran: I would have to take that on notice because there are a number of communities. 
I will runthrough. There's quite an extensive—
Senator McKENZIE: Are we talking a couple of thousand or are we talking tens of 
thousands?
Mr Curran: It is tens of thousands across Brisbane.
Senator McKENZIE: Tens of thousands and we've advertised it on something with 1,700. No 
worries. Keep going.
Mr Curran: We did outreach through those who we hold in our database who have 
previously made complaints, which is 3,312. We distributed information through a letter in 
social media to offer sharing to state and federal members. On 20 April, we launched the 
noise action plan for Brisbane, which invited community feedback. We did that through a 
range of media inquiries. We held a press conference on 21 April, which was attended by TV 
channels Seven, Nine and Ten. The ABC also covered the story but without interviewing 
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Airservices Australia. We held a media interview on 10 May at the Toombul community 
session, which was attended by Channel Seven. We advertised in a number of newspapers, 
including the Courier-Mail. We placed two advertisements there. In a New Farm—
Senator McKENZIE: A full-page advertisement in the Courier-Mail at page 2?
Mr Curran: I would have to take that on notice. I have a copy of it.
Senator McKENZIE: Or up in the back?
Mr Curran: It wasn't up in the back. It's probably somewhere between the two, I would say.
Senator McKENZIE: I would like that on notice.
Mr Curran: We targeted advertised into areas where we know that communities will be 
impacted or potentially impacted by the options we are consulting on. It went to New 
Farm's My Village News, the Kenmore Local Bulletin, the Moreton Bay Sentinel, Ipswich 
News Today, Logan West News, MyCity Logan and the Village Pump in Samford. We also 
advertised on Facebook, which included online advertising targeting the geographic 
locations of the 13 community meetings that we were conducting.
Senator McKENZIE: How many followers do you have?
Mr Curran: We advertise that through Facebook groups. The information I have is that the 
population that reaches is one to two million. That is fairly broad, but that is what we were 
aiming to reach. We also used local Facebook groups. We undertook some consultation as a 
part of the post implementation review, which we closed out in December last year. In that 
consultation, we specifically asked communities, 'How can we consult better?' We 
understand that we will be going through this noise action plan over the next year or so. The 
feedback we got was to use local Facebook groups. We engaged with local Facebook groups. 
I think there are just over 30 local Facebook groups. I have a list of them. I could provide 
them on notice.
Senator McKENZIE: On notice will be fine...

Answer:

1. Airservices uses population data to estimate the population affected by aircraft noise. 
Table 1 estimates the population within the 60 decibel noise contour (for the operations 
being consulted) for:

• current aircraft operations
• the proposed options (using the option impacting the highest number of people 

where more than one option was presented).

Table 1
Aircraft operation Current population within 

60 decibel noise contour*
Population within 60 decibel 
noise contour for the option 
impacting the highest number 
of people*

Legacy runway daytime over-water 
departure crossing Redlands to the south

2,396 336

Legacy runway night-time over-water 
departure crossing Redlands to the south

336 567
(one option increased the 
population affected, all others 
reduced the population affected)
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Legacy runway night-time over-water 
departure crossing the airport to travel 
north

336 336

New runway over-water departure 
crossing Bribie Island to the north-west

10,526 336

Legacy runway over land jet departure to 
the north-east - early turn to climb over 
water

145,412 52,606

Legacy runway night-time over land 
departure to the north

191,069 No options presented.
Feedback requested on noise 
sharing ideas.

Early morning turboprop departures 
overland north and west

Population affected cannot be modelled due to the variability 
of tactically managed operations.

*Population count methodology is based on Census 2021 data used with Statistical Area Level 1s (SA1s) inside 
the noise contours for each option. The 60 decibels noise contour is used as it aligns with Australian Standard 
2021:2015; a 60 decibel event outside is approximately 50 decibels indoors, which is acceptable under the 
Standard.

2. Quarter page advertisements to promote engagement were placed in the Courier Mail 
on:

• 17 April 2023 (page 2)
• 21 April 2023 (page 10)

Tear sheets for each advertisement are provided in Attachment A and Attachment B.

3. The following local Facebook groups were contacted to request sharing of information 
about the engagement sessions:

• Acacia Ridge 4110 Ridge Life
• Acacia Ridge Community Page
• Balmoral Community
• Belmont Community QLD
• Belmont Tingalpa Community Group
• Brookfield Sisterhood
• Bulimba Balmoral Hawthorne & Morningside Local Group
• I love Bulimba & 4171 
• Carina Neighbourhood Hub and Community
• Corinda Sherwood 4074
• Cornubia Community Page
• Deception Bay Community Page
• Deception Bay Community Watch
• Hamilton 4007/4010/4011 Community Noticeboard
• Hamilton, Ascot & Hendra Community Noticeboard
• 4007 Ascot & Hamilton
• 4007 Ascot, Clayfield and Surrounds
• Kenmore 4069*
• Kimberly Plateau Neighbourhood Watch
• Logan Community Page



4

• Loganholme Community
• Moreton Community
• North Brisbane News
• North Stradbroke Island (Minjerribah) Community Matters
• Nundah Northgate and Surrounds
• Nundah Northgate Community
• Oxley Community 4075
• Redlands Community Wall
• Samford Valley Community Noticeboard
• Shailer Park Community Page
• Sherwood 4075
• Yeronga Community

* Kenmore 4069 group indicated they would not share the information as it was promoted elsewhere.

Attachments
A: Courier Mail advertisement – 17 April 2023 
B: Courier Mail advertisement – 21 April 2023
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Attachment A – Courier Mail advertisement (17 April 2023)
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Attachment B – Courier Mail advertisement (21 April 2023)


