
Campaigns that were issued an opening letter from the ANAG but did not proceed to finaiisation:

Financial Year

2008-09

2008-09

2008-09

2008-09

2008-09

2009-10

2009-10

2009-10

Department/Agency

Australian Quarantine and
Inspection Service

Australian Taxation Office

Centrelink

Health and Ageing

Health and Ageing

Australian Taxation Office

Attorney-General's

Attorney-General's

Campaign name

Quarantine Matters! - Bluetooth
Trial

First Home Savers Account -
Second Phase

Couples are couples - Second
Phase

Organ & Tissue Donation

Asthma Awareness - Second
Phase

Small Business and General
Business Tax Break - Second
Phase

Personal Property Securities

Chemicals of Security Concern

Reason why the campaign did not proceed

AQ1S advised that the campaign had been cancelled as
the trial was not continuing.

ATO advised that they had decided not to proceed
with a second phase.

Centrelink advised that they would not be proceeding
with further advertising.

Health advised that the campaign was delayed,
pending a decision from the newly created Organ and
Tissue Donation Authority.

Health advised that the campaign had been postponed
indefinitely.

ATO advised that they had made a decision not to
progress with a second burst of advertising.

A-G's advised that the Department of Finance and
Deregulation had determined the activity did not meet
the definition of a campaign under the Guidelines.

A-G's advised that the Department of Finance and
Deregulation had determined the activity did not meet
the definition of a campaign under the Guidelines.

Date advice was received

30-Jun-09

7-May-09

14-May-09

27-Mar-09

2-Jul-09

lO-Nov-09

16-Nov-09

25-Nov-09



2009-10

2009-10

2009-10

Environment, Water, Heritage
and the Arts

Families, Housing, Community
Services and Indigenous Affairs

Families, Housing, Community
Services and Indigenous Affairs

Energy Efficient Homes

Australian Disability Enterprises

Secure and Sustainable Pensions
- Second Phase

DEWHA advised that the campaign was on hold due to
current high levels of uptake of the program and
supplier demand issues.

FaHCSIA advised that they intended to conduct
business as usual activities only.

FaHCSIA advised that they decided a further round of
advertising not be carried out.

24-Aug-09

21-Dec-09 •

8-Oct-09


