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PREAMBLE

This submissionto theinquiry on theAustralianfilm, animationand effectsindustries

is presentedatthe invitationoftheCommittee,on thebasisthat ourresearchinto the

production,contentand consumptionofpornographic“films” in Australiamightbeof

interest.We would emphasisefrom theoutsetthatthedatadiscussedbelowareonly

preliminary,andhavebeengeneratedspecificallyfor this Committee.Theyshould

notbe takento bepublishabledatageneratedby ourproject.Nevertheless,weare

happyto presentthis informationfor theCommittee’suse.

1. SIZE OF THE INDUSTRY

1.1. Pornographic“films” arenot actuallyproducedon film, noraretheycirculatedin

cinemas.Whenwediscusspornographic‘films’, wearein factdiscussingvideos

andDVDs.

1 .2.Wehavecontactedthedistributorsofpornographicmaterialin Australiaand

estimatethatthedistributionof adultmaterialsin Australiais worthapproximately

$245,000,000(seetablebelow).Howeverwemustalsopoint out thatthe

legislativesystemin Australia- whereit is legal to buy andpossesspornographic

materialsin any State,but illegal to sellthemin anyState- hasresultedin a

boomingblackmarket.We thussuggestthatthe actualsizeofthedistribution

industry(particularlythesalesof videos/DVDs)mightbeup to twicethesizewe

haveidentified

Video/DVD sales $230,000,000(low estimate)

TV/Cable subscriptions $7,935,561

Hotelpayperview $7,500,000

Total worthof distributionindustry,

videos/DVDs.

$245,435,561

1.3. Production:Over99.9%oftheadult videos/DVDsdistributedin Australiaareof

overseasorigin. Thereis almostno productionofadultvideos/DVDsin Australia.
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(wehaveevidenceof a smallnumberof local productions- lessthantwenty - over

the last few years). It is thusthecasethat avastmarketfor local audio-visual

productionsis currentlyuntapped.

2. SoCIAL EFFECTS

2.1. In consideringwhetherthis is an areaof culturalproductionintowhich Australia

shouldmove,the Committeemustconsiderwhetherthe factofadultmaterials

beingproducedin Australiacan,of itself, producea socialharm.

2.2. Studiesin othercountriesaiming to discoverwhethera link existsbetweenthe

availabilityofpornographicmaterials,andincidenceofsexualviolencehave

provedcontradictory.Somestudiesfind thattheavailabilityof sexually-explicit

materialsleadsto adecreasein instancesof sexualviolence(supportingatheory

of catharsis).Othersfind that theavailability of suchmaterialsleadsto an

increasein instancesofsexualviolence(the ‘gettingpeopleexcited’ model).We

canstatewith authoritythatthereis no obviousor simplelink betweenthe

availabilityofpornographyandincidenceofsexualviolencein acountry;and

thatit maybethe casethattheavailabilityofpornographyactuallyleadsto a

decreasein sexualviolence.

2.3. To dateourresultswould tendto suggestthattheavailabilityofpornographic

materialsdoesnot leadto an increasedinstanceof seeingwomenassexual

objects.Indeed,ourcurrentdatasuggeststheoppositecase(seebelow).Again

wemustemphasisethat this datamustnotbetreatedasfinal or aspublishable.It

is presentedonly for the interestofthecommittee.Theresultshavenotbeen

cleanedup; incompleteandduplicatedatahavenotbeenidentifiedandremoved;

andthemostsystematicelementofthis survey,its postalapplicationto

subscribersto pornographiccatalogues,hasonlyjust begun.With suchcaveats,

andonan informalanalysisofthedatagatheredto date(from 320 survey

responsesfrom consumersofadultmaterials),thefollowing maybeofsome

interestto theCommittee:

2.4. About 20%oftheconsumersrespondingto oursurveyarefemale,80%male
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2.5. Wehavereceivedresponsesfrom all statesandterritories;andfrom Australians

living everywherefrom regionalAustraliato urbanlocations.33% aremarried,

39%arein otherunmarriedrelationships,28%single.

2.6. 63%havesomereligious conviction(themajority Christian).37%identify as

atheists

2.7. 25%ofconsumersofpornographicmaterialvotefor theLiberal/National

coalition,32% voteLabor, and22%votefor theGreenParty.

2.8. Weaskedanumberofquestionsspecificallydesignedto measuretheattitudeof

the consumersofpornographytowardswomenassexualobjectsorasequal

citizens.We askedaboutattitudesto equalpayfor equalwork; aboutawoman’s

right to returnto theworkplaceafterhavingchildrenshouldwewish; aboutright

to abortionon demand;etc.Theresultsof thesequestionsoverwhelmingly

suggestthatconsumersofpornographydo not treatwomenassexualobjects.Of

particularnoticeis thequestionwhereconsumerswereaskedabouttheextentto

whichtheyagreedordisagreedwith the statement:‘A womanhasaright to stop

a sexualencounterat anypoint,no matterhowkeenshemayhavebeeninitially’.

Only asinglerespondentout of320 stronglydisagreedwith this statement.7%

disagreedslight. 93%eitheragreedorhadno strongopinionon this issue.

2.9. We alsoaskedconsumersto tell usabouttheeffectsthat consumingpornography

hashadon theirown attitudestowardssexuality.Respondentshavebeen

remarkablyopenaboutthis, andaround10%statedthattheyfelt pornography

hashadanegativeeffect on theirattitudes.Themostcommonreasongivenwas

thattheyfelt pornographyhadgiventhemunreasonableexpectationsofwhatto

look for in asexualpartner.Two (from 320)complainedoftheiruncontrollable

addictionto pornography.Around90%felt thatpornographyhadeitherhadno

effect,or apositiveeffecton theirattitudestowardssexuality.Themostcommon

responsesgivenwerethat it hadmadethemmoreopento seeingdifferentbody

typesasbeautiful;andthatit hadmadethemmoretolerantabouttheirpartner’s

sexualneedsandbetterableto fulfil them.

2.10.Thecontradictionin theprevioussection- that somepeoplefeelpornography

promotesunrealisticbodyimages,while othersfeelthatit opensup therangeof

attractivebodyimages- is relevantto themediumaddressedby this committee.
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Our analysisofpornographiccontentsuggeststhatmainstreammagazines,such

asPlayboyandPenthouse,tendto bethemost‘unrealistic’, andit maybe these

magazinesthathavehadnegativeeffectson therespondents.By contrast,thetop

selling pornographicvideosandDVDs in Australiaaremuchlessjudgemental

aboutbody types,andincludemenandwomenofavarietyofbody sizes,all

presentedasbeingsexuallydesirable.From ourevidenceit seemspossibleto

arguethatpornographicvideosandDVDs in Australiaperformasocialgood in

allowingpeopleto bemorerelaxedabouttheirown, andother’s,bodiesand

sexualneeds.

3. SCOPEFOR GROWTH

3.1 It is clearthat atthemomentthefull economicpotentialoftheproductionand

circulationofpornographicmaterialsin Australiais notbeingfulfilled. Shouldthe

Committeewish to developthis industry,therearetwo possibilitiesfor growing

this areaoftheAustralianeconomy.

3.2 Firstly, it wouldbepossibleto undertakeanumberofinitiatives to increasethe

distribution ofpornographicmaterialsin Australia.Secondly,it would bepossible

to undertakeinitiativesto createaproductionindustryfor Australianpornography

materials.

3.3 Distribution. Thereareseverelegislativeimpedimentsto thegrowthofthe

distributionsectorin Australia.If theCommitteewishesto growthis sector,it

shouldrecommendthatthesaleofX-ratedmaterialbe legal in all Statesin

Australia.Thissingleand simplemovewould removetheblackmarketstatusof

adultmaterials,andbring amuchgreaterproportionofthemarketinto thevisible

- andtaxable- realm.

3.4 It hasalsobeenreportedby importersofadultmaterialsthat thewide-rangingand

unclearstatusofcurrentclassificationguidelinesarecausingproblemsat thepoint

of entryto Australia.This greatlyincreasesthetime it takesformaterialto pass

customs.It would bepossibleto simplify orclarify theguidelines,andto ensure

thatthoseinvolved in assessingthe statusofimportedadult materialsarefully

cognisantwith therulesaboutwhatcanlegallybe shownin Australia.
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3.5 It is worthnotinga separatesectorthathasbeenstronglydisadvantagedby recent

Federallegislation.In thecourseofourresearchwehavecomeacrossseveral

cottage-industriesproducingtheirown fetish-pornography.Sincetheintroduction

ofnewlegislationin 2000 it hasbeenillegal to sell anymaterial,anywherein

Australia,which showsconsensualfetishes- includingwearginleatherwear,

rubberwear,spankingandconsensualbondagepractices.A significantnumberof

Australianswhosesexualtasteshavethusbeenoutlawedarenow involvedin

producingtheirownmaterialsillegally for distributionwithin theirown

communities.This is obviouslyuntaxed,andis not articulatedto anyotherform of

production.Again, if theCommitteewishesto growthissector,it should

recommendthattherestrictionson showingconsensualfetishesshouldbe

rescinded.

3.6 It is inconceivable,giventhesizeofthepornographicdistributionindustryin

Australia,thatwereAustraliansto beginto producepornographicmaterialsthere

wouldnotbeamarketforthem. Specificstepsto promotethegrowthofsuchan

industryareoutsidethescopeofourexpertise.However,wesuggestthatmaking

X-ratedmaterialsmoreavailablemight lessenthestigmaofbeinginvolved in

producingsuchmaterials.Wewould alsosuggestthattheCommitteeapproachthe

ErosAssociation,Australia’sadult goodsandservicesAssociation(026285 2477)

to discusswaysin which an indigenoussectorproducingpornographicfilms

mightbestbe established.

Contact:

Dr Alan McKee

SchoolofEnglish,MediaStudiesandArt History

UniversityofQueensland

St Lucia,4072

a.mckee(äjuq.edu.au
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