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S P R E A D I N G  T H E 

M A C A D A M I A  M E S S A G E  I N  K O R E A

Australian macadamia nuts are enjoyed by millions  
across Asia, with imports performing strongly in many  

of these markets. 

To date, macadamias have had a low profile in Korea. However this is set to 
change in 2013/14 with our commitment to an exciting new consumer  

launch campaign.

The campaign will be highly visible across mainstream and digital media and 
has been created to raise awareness of macadamias and encourage product 

trial among Korean consumers.

The focus will be on introducing macadamias as a premium snack choice and 
educating consumers about macadamias – what they are, where they come 

from and how they can be used.

M acadamias          w i l l  b e  on   the    minds      
o f  K orean      shoppers         l ike    

ne  v er   b e f ore   ,  impacting          e v er  y  
point      o f  the    s u pp  l y  chain     .  
M ake    s u re   y o u ’ re   read    y  to   

meet     the    demand      .
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almost 8 0 %  of Korean macadamia consumers eat them  

for the delicious taste

ho  w e v er  . . .

The Korean market is  
ripe for macadamias!
Our market research* has revealed  
a wellspring of unrealised potential.

Potential worth  
preparing for

Only 1/3   
of respondents have 
heard of macadamia 
nuts – far less than 
other nut varieties

OPPORTUNITY:  
Increase visibility 
and awareness of 
macadamias

Almost 70% 
of macadamia  
users enjoy them  
as a snack or in  
confectionery

OPPORTUNITY:  
Broaden consumer 
knowledge of  
macadamia  
applications

Korean women  
are more likely than 
men to consume 
macadamias in  
confectionery

OPPORTUNITY:  
Educate female 
consumers on more 
health-conscious 
applications to  
encourage everyday 
use in addition to 
occasional ‘treat’ 
consumption

Only 9%  
of Korean  
macadamia users  
are consuming  
them regularly

OPPORTUNITY:  
Educate consumers 
on extended use to 
increase frequency 
of consumption 
and shift share 
from other nut 
varieties

For Korean  
macadamia  
consumers, ‘quality’ 
and ‘price’ are  
the two most  
important factors 
when purchasing  
macadamias.

OPPORTUNITY:  
Educate consumers  
on the superior 
quality of Australian 
macadamias. 

2 key reasons  
for Koreans not choos-
ing macadamias over 
other nuts is that they 
are ‘unfamiliar’ and 
they have a  
‘lack of knowledge’  
of the product

OPPORTUNITY:  
Bring macadamias 
to the mainstream 
and demonstrate 
new uses

Regular users  
are spending on 
average KRW16,900 
per month, while 
occasional users are 
spending an average 
of KRW9,200 per  
occasion

OPPORTUNITY:  
Demonstrate new 
uses to encourage 
more frequent 
spending on  
macadamias

*Source: Korea Macadamias Survey. Prepared by Euro RSCG Korea and Acorn Marketing & Research Consultants (HK) Limited Korea Branch, March 2011         
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To t a l  r e a c h  u p  t o  2 0 . 5  mi  ll ion    c o n s u m e r s  

&  m e d i a  i n  e x c e s s  o f  K RW  1 . 3  b i ll ion 

The 12-month program will consist of an initial consumer launch, followed by an ongoing campaign  
to continue to build awareness and educate Korean consumers on the many benefits of macadamias. 

Compelling messaging combined with significant reach will bring  
macadamias to the fore and drive consumer demand.

The most widely used social network in Korea, an official Facebook 
page will be the strategic hub of our digital marketing in Korea.  
10 strategically optimised posts per week will feature friendly, simple 
yet stylish content, including promotions, recipes, quizzes and polls.

FACEBOOK 
campaign worth over  
KRW 349 million will  
reach 2.4 million consumers

MAGAZINE 
ADVERTORIALS  

worth over KRW 130 million 
will reach  

10.7 million consumers

Schedule of major women’s and 
lifestyle titles including  

Women Donga, Health Chosun, 
Woman Joongang, Lemon Tree,  

Full House O Happiness

POWER BLOGGER  
OUTREACH  

worth over KRW 682 million  
will reach  

2 million consumers

Over 180 highly credible  
posts will communicate  

positive product experience  
and increase digital mindshare 

among target consumers. 

Includes major  
consumer promotion –  
WIN a trip to Australia!

IN PROGRAM 
TV PLACEMENT 

worth over KRW 160 million  
will reach  

5.4 million consumers

Macadamia feature on  
Seasoned Ladies –  

a program following  
Lee Seung Yeon and 100 Women

A strategic plan with significant reach

DID YOU KNOW? 
75% of consumers are either ‘fairly likely’ or ‘highly likely’ to  
purchase a product based on a Facebook recommendation.+

ACTIVITY
2013 2014

Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun

TV

Magazine

Woman Sence
Woman 

Joongang
Jubu Sengwhal

Maison
Living Sence

Woman Sence
Woman 

Joongang
Jubu Sengwhal

Maison
Living Sence

Woman Sence
Woman 

Joongang
Jubu Sengwhal

Maison
Living Sence

Woman 
Joongang Jubu Sengwhal Maison Living Sence

Power 
Bloggers

Facebook 
Promotion

Win a trip to 
Australia!

Best Holiday 
Macadamia  

Desserts Contest

Korean  
Thanksgiving 

Promo

Halloween  
Promo

Good Luck on 
Suneung

Share Your  
2014  

Bucket List

Happy  
New Year  

Promo

Macadamia 
Cooking Guru 

Contest

New Start  
Promo

Spring  
Flowers Contest

Family  
Month  
Promo

Genius Diet 
 Ideas with 

Macadamias

P romotiona         l  ca  l endar   

+Source: Facebook Online 

Webinar 2012
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A U S T R A L I A  - 

T H E  T R U S T E D  S O U R C E
O F  M A C A D A M I A S

A C T I O N
Y O U ’ LL   W A N T  T O  B E  P A R T  O F

Over 45% of respondents who are aware of  
macadamias believe Australia is the macadamia 

source with the highest quality image.

Australia was the source of around 90% of Korea’s macadamia  
imports in 2012 and Korea’s import of Australian macadamias  

increased by almost 80% between 2010 and 2012.

As macadamias take centre stage in Korea,  
consumer demand will soar to new heights.

By supporting this campaign and committing to increased volumes 
for 2013/14, you will be securing your share of this exciting growth.

We’re embracing the opportunity to communicate Australia 
as the origin of macadamias, and trusted supplier to Korea. 

Korean consumers consider brand more important when purchasing 
macadamias than any other nut, so building the Australian  

macadamia brand will be integral to the success of this campaign.
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Be part of this exciting chapter  
for macadamias in Korea - 

starting August 2013!
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For further information, please contact +61 2 6622 4933

www.australian-macadamias.org
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