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This is the final written submission from the ABS to the Senate Inquiry into Arrangements for the
Postal Survey. This submission provides a comprehensive report on the conduct of the Australian Marriage
Law Postal Survey. A copy of this report was published on the ABS website on Tuesday, 30™ January 2018.
The report details the processes designed and implemented by the ABS to conduct the survey. It covers the
context within which the survey operated, key features, planning and design, collection process, service
channels, inclusive strategies, communication campaign, processing of responses, quality assurance,
costs and evaluation.

Jonathan Palmer
Deputy Australian Statistician
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