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• When Kevin Rudd made the commitment to establish the website prior to the 
last election, he said: 'Surveys will be conducted in all states, in both 
metropolitan and regional areas, and will provide the ACCC with the pricing 
information it needs to identify whether there are indications of breaches of 
the Trade Practices Act that require further investigation.' (11 July 2007) 

o While you were running the website, did any of the pricing 
information you received suggest any breaches of the Act?   

No. 

 
• Now that the GroceryChoice website is no longer in existence, can you provide to the 

committee details of the list of stores sampled and the details of the products for 
which data was collected?   

 

 
• Could you detail what sort of stakeholder consultation activities you undertook when 

developing the website?  What feedback and advice did you receive about the website 
from various supermarket groups and industry representation bodies in your meetings 
with them?  How frequently did these meetings occur?  

 

 
• NARGA claims that the ACCC undertook to seek 'expert advice' on the issue of 

collecting accurate data for comparison of fresh food prices.  From whom did you 
seek advice on this matter?   

 



 
• Did you pass on details of your consultations with industry to CHOICE when 

responsibility for the website was transferred? 

 

• Based on feedback and criticism you received from industry stakeholders and/or 
consumers, what changes or adjustments to the website did you make while it was 
under your control?   
 

o Apart from the separate listing of basket prices for the Supabarn supermarket 
chain in the ACT and Inner Sydney West regions, could you give examples of 
other adjustments that you made to the website based on feedback you 
received?   

 

 
• Were there any suggestions for improvement of the website that you believed would 

enhance the website but would have caused you to run over budget?  Or were you 
concerned more about limitations in your capacity as a regulator to implement 
suggested enhancements?   

 

 
• Regarding your survey methodology, it is understood that you wanted to keep the 

specific products and supermarkets confidential to the ACCC to prevent manipulation 
by supermarkets.  However, didn't this prevent the average consumer getting real 



benefit out of the website, as they would not have known which specific store offered 
the cheapest prices, nor whether their desired items matched what was in the 'mystery' 
baskets? 

 

 
• In developing GroceryChoice, did you draw on any experiences from the ALP's 'price 

watch'? (i.e. the then Opposition Leader, Kevin Rudd, referred to the ALP's 'price 
watch' prior to the last election, with local members commissioning volunteers to 
conduct their own surveys of grocery prices and publishing the results).   

 

• Could you provide the details of all consultancy contracts that you had in place during 
your involvement with GROCERYchoice?   

 

 

 
• What were your contract arrangements with The Bailey Group in relation to the 

website?  Your list of Consultancy Contracts during the 2007-08 financial year lists 
them as having conducted a research survey on grocery prices for $5,135,650.   



 

 
• What were your contract arrangements with National Field Services Millward Brown 

in relation to the website?  Your list of Consultancy Contracts during the 2007-08 
financial year lists them as having conducted a research survey on groceries for $43, 
890.   

 

 
• The FAQ on the website said that 'the 61 regions have been selected to ensure the 

survey is conducted across geographically identifiable areas, which are relevant to the 
lifestyles and shopping practices of Australian consumers.'  How could the regions be 
said to be relevant to the 'shopping practices' of Australian consumers when some of 
them spanned distances of hundreds of kilometres? 
 

 
 

• How did the contracted price surveyors collect information independent of the 
supermarket chains?   

 

 
• You stated on the website that 'the sample of supermarkets included within the survey 

will be rotated on a regular basis.'  Did this occur while the website was under your 
control?  How often was it supposed to occur? 



 

• How do you respond to NARGA's claim that small shops under 1000 square metres 
were included in the survey (some as small as 270 square metres, it is claimed)? 

 

 

• Did you model the GroceryChoice website on any other grocery price comparison 
websites that are in operation elsewhere?   

 

 
• In your view, was the budget allocation to GroceryChoice sufficient to be able to 

provide information to consumers on supermarket prices in a meaningful and timely 
way?   

 

 

• Would you have preferred to have implemented a website that had included a greater 
number of supermarkets and more regions?  

 

 



• The GroceryChoice website noted that an 'independent product tester' had been 
engaged to ensure that the grocery products in each of the baskets are of the same 
quality.  Could you elaborate on the role of the product tester in determining quality?  
Who did you contract to undertake the testing?   

 

 
• NARGA expressed a concern that the CHOICE-run version of the website could over 

time result in price-matching upwards and become anti-competitive – i.e. a retailer 
would not have an incentive to keep prices low if nearby competitors were selling a 
product at a higher price.  What is your view of this?  Was this the reason that your 
version of the website used 'mystery baskets' to prevent gaming by retailers? 

 

 

 


