Ad Legislation Questionnaire

As a result of the ABC and SBS Efficiency Study conducted by the federal government in 2014, SBS
received a $53.7 million funding cut. Off the back of this, last month, the government put a bill
forward to parliament to give SBS the opportunity to offset some of those cuts, with greater
advertising flexibility.

In this short questionnaire, we would like to tell you more about those proposed changes and hear
what you think of them.

By completing this questionnaire you get a chance to win a $50 Coles Myer gift card and will also
get an entry in our quarterly draw for the chance to win more $50 Coles Myer gift cards.

Click here to access the full terms and conditions for this study.
Click here to access the full terms and conditions for the quarterly draw.

O | have read the terms and conditions and understand the requirements of entry into the
competitions

Q Billlntro Last month, Malcolm Turnbull, Minister for Communications introduced a
bill to parliament to enable SBS to use its current 120 minutes of
advertising per day differently. In the proposed bill, SBS’ daily advertising
cap (120 minutes) wouldn’t change. However, SBS would be given the
flexibility to increase advertising by up to 10 minutes per hour during the
evening broadcast.

Here is a diagram highlighting the proposed changes.
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Q Awareness

federal government?

Were you aware of these changes to SBS’ advertising proposed by the

Single Choice Buttons

No
Unsure
Yes

Q ‘ LikeChanges1 How do you feel about the proposed changes to SBS’ advertising?

Single Choice Buttons

Strongly dislike
Dislike

Neutral

Like

Love

Q Statements

Thinking about the proposed changes to SBS’ advertising, how much do
you agree with the following statements?

Single Choice Visual Grid

Strongly
disagree

Disagree

Neutral

Agree

Strongly
agree

| expect it in this day and age

It is moving with the times

It is acceptable, other channels do it too

It will interfere with my viewing of SBS

It may negatively affect my viewing if the quality of the ads
is poor

It may negatively affect my viewing if many ads appear
together

It may negatively affect my viewing if there are too many ad
breaks

It is a creative solution to offset budget cuts
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LikeChanges2

Whilst we understand that additional advertising during the evening
broadcast may not appeal to some of you, it would enable SBS to offset
some of the $53.7 million funding cut it received last year. It would enable
us to keep on investing in the unique and distinctive content that you
love.

Offsetting the government’s funding cut will also enable SBS to create
more Australian TV shows such as First Contact, Go Back To Where You
Came From and Luke Nguyen’s food programs. It will also enable us to buy
more content created outside of SBS such as Vikings, RocKwiz and
Eurovision, as well as continue to broadcast world class sporting events
like the FIFA World Cup, the Tour de France and the Giro d’Italia.

Now that you know more about the reasons behind the advertising
impact this bill would have on SBS, how do you feel about the changes to
SBS’ advertising proposed by the federal government?

Single Choice Buttons

Strongly dislike
Dislike
Neutral

Like
Love

‘ If Q LikeChanges2 = Strongly dislike or Dislike

Q

LikeChange2_WhyNot | Could you tell us why you dislike the proposed changes to SBS’

advertising?

Open End

‘ If Q LikeChanges2 = Like or Love

Q

‘ LikeChange2_Why

Could you tell us why you like the proposed changes to SBS’ advertising?

Open End
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Q PreferredOption

Today, due to the tough budget cuts aforementioned, SBS is facing a
difficult choice:

EITHER:

-Offering the same amount of unique and distinctive Australian content,
created by SBS, such as First Contact, Go Back To Where You Came From
and Luke Nguyen’s food programs, funded by slightly more ads during the
evening broadcast. As previously mentioned, ads would not be more than
10 minutes per hour to an unchanged total of 120 minutes per day, which
would still be 30% less than on commercial TV.

OR:

-Offering about 25-30% less unique and distinctive Australian content,
created by SBS, (or about one less show per week) such as First Contact,
Go Back To Where You Came From and Luke Nguyen’s food programs but
making no changes to the current ad breakdown, to a maximum of 5
minutes of ads per hour.

INSERT BELOW GRAPH HERE

In the light of the above explanation, which of those two options would
you prefer SBS to pursue?

Single Choice Buttons

CurrentAd Legislation

Daily Cap

Hourly Cap

ProposedAd Legislation
Daily Cap Hourly Cap
: No changein the number
Maximum of
Ra
”\JBU No Change 10 minutes per hour of SBS made

Australian TV shows

Offering the same amount of unique and distinctive Australian content, created by SBS, offset by

slightly more ads

Offering about 25-30% less unique and distinctive Australian content, created by SBS, and making no
changes to the current ad breakdown
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‘ If Q PreferredOption = Same content more ads

Q PreferredOption_WhyNot | Why would you prefer SBS to offer the same amount of unique

and distinctive Australian content, created by SBS, which is offset
by slightly more ads?

Open End

‘ If Q PreferredOption = Less content same ads

Q PreferredOption_Why | Why would you prefer SBS to offer about 25-30% less unique and

distinctive Australian content, created by SBS, by making no changes
to the current ad minutage?

Open End

NEW PAGE

Ql6.a | AnythingElse

That is all for today!

Please let us know below if there is anything else you would like to add
about this questionnaire.

If you don’t, just click next to submit your answers and get into the draw!

Open End

Q16.b | AnythingElse_

Best of luck!

The Exchange Team

Text

Terminate
Redirect to forum
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