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Background -‐ Fairtrade’s Role in Leveraging Private Sector Resources to Contribute to Poverty Reduction

1. Fairtrade ANZ is the Australia & New Zealand member of Fairtrade International, which unites 25
national organizations across Europe, Japan, North America, Mexico and Australia & New Zealand as
well as networks of Fairtrade Certified producer organisations from Asia & the Pacific, Africa, and Latin
America & the Caribbean.

2. Fairtrade ANZ’s mission is to support and facilitate market access for marginalised farmers in Asia-‐
Pacific, and to engage with businesses, community groups and individuals in Australia and New
Zealand to improve the trading position of Fairtrade Certified producer organisations. Fairtrade ANZ’s
goal is to deliver sustainable livelihoods for farmers, workers and their communities by:
• Being an ambitious development organisation committed to tackling poverty and injustice through

trade.
• Using certification and product labelling, through the FAIRTRADE Mark, as a tool for our

development goals.
• Bringing together producers, businesses and consumers in a citizens’ movement for change.
• Being recognised as the Australia & New Zealand leading authority on Fairtrade.

3. Our four key areas of activity are:
• Providing an independent certification of the supply chain, licensing use of the FAIRTRADE Mark as

a consumer guarantee on products.
• Facilitating the market to grow demand for Fairtrade and enable producers to sell to traders and

retailers.
• Supporting the sustainable development of producer organisations and their networks.
• Raising public awareness of the need for Fairtrade and the importance of the FAIRTRADE Mark.

4. Fairtrade works on the premise that its business partners have a vested interest in and can be key
contributors to the sustainability of the farmers at the bottom of the supply chain, and leverages
these relationships to facilitate more private sector involvement in development and more
development in the private sector. Fairtrade leverages and supports the private sector, both directly
and indirectly, from upstream assistance in the development of healthy farmer organisations ready to
absorb investment and trade, through to innovative approaches for sustainable production, market
linkages and consumer awareness.

5. The total market for sustainable products and services has almost doubled in Australia in the last four
years, and despite rising living costs and signs of a declining appetite from the Australian community
for a price on carbon, more Australians are continuing to embrace ‘eco’ options.

6. Australian consumers Australian Fairtrade Retail Sales

spent more than
AUD$191 million on
Fairtrade Certified
products in 2012, with
an average annual
growth of over 50 per
cent over the past five
years.

7. On average there are
more than 15 new
businesses entering
the Fairtrade system in
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pivotal role in achieving . food security, efficient development processes and long-‐term improvement
of livelihoods.

14. Fairtrade and the cooperatives it supports have been part of the private sector for many years. They
have contributed to bringing a more inclusive people-‐based model to the economic system and
proved that it is not only viable but can succeed commercially.

15. The engagement of small farmers as key business partners in global supply chains is essential for
poverty alleviation. In this regard, Fairtrade encourages the following principles:
• Producers are supported to have a fair share of the value of their product and receive a fair price

for their work.
• Empowerment and voice is given within the supply chain to small producers, especially women5.

This enables them to deal with power relations and possible corruption that occurs at different
levels of the supply chain and increases their resilience to falling back into poverty.6

• Small producers are organised in strong, democratic organisations, such as cooperatives, that
represent them within the supply chain. This not only influences the supply chain and maximises
production by realising economies of scale, but also increases capacities to lobby towards
governments and to balance the macro-‐economic trade policy developments that have an adverse
effect on small producers.

• The diversification and moving up the value chain through engagement of small producers in the
first stages of processing, is encouraged so as to increase sustainability and give small producers
access to diverse markets. This is particularly important if we consider climate change effects, the
existence of an increasingly concentrated commodity market, and the current context of high price
volatility primarily caused by financial speculation.

• Transparency in the supply chain is ensured, where producers and consumers understand and
have full information of the supply chain process.

• Supply chains serve local
communities’ long term
needs and allow local
producers to benefit
from their work through
democratic participation
and ownership.

• As much added value of
the supply chain stays in-‐
country as possible.

• The price of a product is
not recognised as being
the only factor
determining the value of
a product.

5 CTB, Agence belde de developpement. Les femmes, Actrices du commerce équitable. Bruxelles: CTB, mars 2013.
6 NARAYAN, D.Moving out of poverty: success from the Bottom Up. World Bank, 2009.
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