
 
 

Documentary Australia Foundation 
52 Victoria Street Paddington NSW 2021 Australia 

www.documentaryaustralia.com.au     info@documentaryaustralia.com.au   ABN:119563941 

 

 
24 August 2021 
 

Senate Committee Inquiry into the Treasury Laws Amendment  
(Australian Screen Production Incentive) 
 
Requested data* on viewership for documentary with release details, average 
audience numbers and television ratings where available. Please note: 
 

• Not all of these titles have budgets below $1M, although most do.  

• But all would be affected by either the threshold, the Gallipoli clause or the 
cap on archive which would make them impossible to be made.  

• High end production companies also produce documentaries for emerging 
filmmakers with budgets well below $1M. It is wrong to suggest that high 
quality equals high budget. We have seen many examples of high budgets 
with low quality and low budgets with high quality. 

• The below data is a snapshot of 3 documentaries each year over 5 years. Of 
the approximately 160 "documentaries" that Screen Australia support each 
year, many of these are television series, some are overseas formats. The 
feature documentary sector that we are concerned about represents 
approximately 20 single (one off ie not series) documentary feature films 
per annum. 

 
Just looking at 15 documentaries released over the last 5 years (a  small percentage 
of total documentaries released over the same period), across cinema, television, 
festivals, online streaming and outreach community and educational screenings, the 
total audience average is over 20million viewers.  
 
* The audience averages are estimated by 1) taking box office totals from cinema 
release and dividing by average ticket price of $14. 2) ratings figures supplied by ABC 
and SBS. 3) Documentary Australia Foundation data from further outreach via 
community, corporate, educational and hosted screenings using our measurement 
and evaluation tools with surveys and ticket registrations. 4) International festival 
and distribution data. The total audience reach is a combination of all of the above. 
 
Screen Australia has funding in all of these titles. Documentary Australia Foundation 
has co-funded 11 of the 15 titles listed below. 
 
Prepared by  
Mitzi Goldman, CEO Documentary Australia Foundation 
www.documentaryaustralia.com.au 
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**As a point of comparison with commercial networks Masterchef rates at 
approximately 583k for Ch10. 
https://tvblackbox.com.au/page/2021/07/02/thursday-ratings-masterchef-australia-
kicks-a-goal-for-10/ 

 

 

Title Release Average 
Audience 

Television  

Sherpa (2016) Cinema, TV, Global, 
Festivals, Streaming 

3,000,000  SBS/ABC/Netflix 

Embrace (2016) Cinema, on demand, 
TV, educational  

1,500,000 ABC/Netflix/Streaming  

Mountain (2017) Cinema, Festival, 
Online 

1,000,000 streaming 

Blue (2017) Festival, On demand, 
corporate and 
community 

3,000,000  Streaming 

Gurrumul (2018) Cinema, festival, TV 850,000  SBS 
Working Class Boy 
(2018) 

Cinema, TV, online 2,000,000 Ch7, streaming 

Backtrack Boys 
(2018) 

Cinema, TV, over 500 
community 
screenings 

1,500,000 NITV/SBS and 
streaming 

Mystify: Michael 
Hutchence (2019) 

Cinema, TV, festivals, 
Online 

3,000,000 ABC and streaming 

The Australian 
Dream (2019) 

Cinema, TV, Festivals, 
online 

900,000 ABC and streaming 

In My Blood it Runs 
(2020) 

Festivals, Cinema, TV, 
impact screenings 

800,000 ABC (470k viewers) 

Slim and I Cinema, TV, festivals 
and online 

1,200,000 Streaming 

Brazen Hussies 
(2020) 

Cinema, TV, online 450,000 ABC 

Girls Can't Surf 
(2021) 

Cinema, TV, festivals 350,000 Streaming 

The Leunig 
Fragments (2018) 

Cinema, TV, festivals 500,000 ABC  

David Gulpilil (2021) Festivals, TV, cinema 450,000 ABC  
Total audience  
average (15 
documentaries only) 

 20,500,000  







































05. Improved
professional capability

95% reported a stronger understanding of how childhood abuse and neglect affects a person’s sense of identity
and belonging,
87% reporting a greater appreciation for the role they and others can play to help children or adults feel
connected or supported.

The Department of Communities and Justice (FACS) held a Backtrack Boys session for 185+ at their 2019 Practice
Conference to deepen the practice of child protection workers and leaders. 

90% agreeing they learnt something about the experiences of vulnerable youth, will think differently about their
own approach in practice, and feel more motivated about their work and the difference they can make. In addition, 

90% agreed that valuable conversations had been started in their workplace or professional network and that new
ideas had been sparked for the future. 

Overall, the film was deemed an effective professional learning tool participants would recommend as a resource to
others, imparting valuable new knowledge useful to their practice and validating the often challenging work they are
doing. 

95%
improved their
understanding of youth
vulnerabilities

The Backtrack Boys Impact Campaign has helped professionals working with young people, including youth workers,
juvenile justice workers and educators, to deepen their knowledge and improve their practice when working with young
people at risk. Feedback from service providers and educators confirmed the power and usefulness of the film for
professional development.

100%
agreed the film was a
useful tool in their work

The positive and child-centred approach of
the Backtrack organisers was inspiring. It
gave me a lot of ideas about how workers in
child safety can communicate with children
and families to get positive results" -
Practitioner

This was an eye opening, heart
breaking, breath taking and soul
warming documentary, that taught
me so much about the importance
of connection and belonging and
about youth disadvantage.

I felt like it was quite a motivating
film. What these kids need is some
consistency and someone who cares,
someone who just keeps on turning
up through hard times. At least for
me, it validates the work you do.  

This screening was so inspirational. It
proves that if you give long-term
dedication and effort, a difference can
truly be made to a young person's life.

Watch our online professional development webinars here: YOUTH FUTURES SUMMIT THE REINTEGRATION PUZZLE










