
6th September 2011

Committee Secretary
Senate Standing Committees on Environment and Communications
PO Box 6100
Parliament House
Canberra ACT 2600
Australia

To Whom It May Concern,

Re: Inquiry into recent ABC programming decisions.

In the very year that the Australian Government is seriously asking Australian’s to talk about the 
benefits of Culture, in the form of its watershed “National Cultural Policy” paper, it strikes me as 
absurd and culturally moribund that we have the Board and Management at our National 
Broadcaster the ABC, swinging its bat at its own in-house Television Arts Unit by decommissioning 
all in-house Television Arts production.  

Instead of leading the discussion and the promotion of Arts content on our television screens, 
they would seem to be hell bent on destroying the well respected 55 years of In-house Arts 
creation by those talented producers, researchers, interviewers, camerapersons et al that 
comprise a woefully underfunded and over stretched ABC Television Arts Unit.

Furthermore, the very principal of the Australian Government providing funding to the ABC [$929.9 
million last triennial funding] is so that it can do the work that other television stations cannot and 
will not  undertake due to their commercial imperatives. The raison d’etre for the National 
Broadcaster is and I quote from the ABCs own Annual Report of 2009-2010 

"The idea of public broadcasting arose soon after broadcasting itself commenced, 
based on an acknowledgement that civic and cultural needs—informing, 
educating and entertaining—might not always be commercially possible or 
profitable. To fill that gap, policy makers of the day established public 
broadcasting services to deliver a unique combination of public 
benefits—universality, diversity, quality, independence and localism—thereby 
meeting a range of important community needs.”
Without the need to ensure financial profitability, public broadcasters
are able to pursue high-quality, informative and challenging content
that enriches society, adding to audiences’ experience, tastes and
understanding.”

If the ABC is not prepared to support the Arts in a meaningful way, who will?

ABCs Director of Television, Kim Dalton, says his reason for decommissioning the ABC TV Arts Unit as 
he told Jon Faine on ABC local radio 774,  "My intention is to be working with the best of Australia's 
creative talent,"…"Many of them work in the independent sector."   What then does he imply by this, 
that those staff he has now axed were not the ‘best of Australia’s creative talent”?  

“He says that part of the reason some shows are being axed is that the money the ABC gets for 
production is best spent in prime time.” [Faine, para 5 & 6] Why then would the ABC not move the 



Art Nation program to prime time and give it the proper funding and promotion it never enjoyed, 
why not give Art Nation every chance of winning a prime time audience?  

What we have here is a cultural debate underpinned by the values of the ABC Board and 
Management who think that Australia’s coverage of the Arts on Television is something the ABC no 
longer needs to create in-house.  The ABC is arguably our largest Cultural Institution, now intent and 
seemingly comfortable in sending this message to all Australians, the ABC no longer values its own 
creative capacity, the ABC Arts Unit.  

In sending this message it also sends other messages to the Australian public about the value of the 
Arts in our community, it would seem the ABC does not think the Arts is important for it to create.  
The influence that this message may carry across our communities is the wrong message to send, our 
National Broadcaster needs to be responsible in its duties and in my opinion their influence cannot 
be understated, as evidenced in the data collected in 2010 about the publics trust of the ABC, “Trust 
in media has dropped in all the types of media listed above since 15th March 2010 – except for ABC 
outlets, which have actually increased slightly.” [Essential Media, July 2010].  ABC viewers trust what 
the ABC tells them.

Kim Dalton’s Arts programming strategy is to now put Arts production out to the commercial sector, 
this style of commissioning has already existed in the form of Artscape 30 minute documentaries.  
However the Art Nation program being de-commissioned, is a weekly magazine style program that 
aims to keep all Australians - regional, city and fringe dwellers – updated and well informed about 
their countries artists.  By its very nature this program is best created through a network of state 
based producers, with the experience and expertise to keep informed about the arts in their region, 
in fact the ABC would be the only broadcasting institution able to undertake such a function, they 
have or possibly had the reach and the resources to make this style of program. 

If the current cut-backs in ABC TV Arts and the decommissioning of in-house production be allowed 
to continue, Mark Scott, Kim Dalton and the ABC Board will be guilty of the most significant act of 
cultural mismanagement the public broadcaster has suffered to date; forever changing what we once 
knew as Our ABC.

Sincerely,

Clare Cremin and Neil Hamilton.
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