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Submission to the Joint Standing Committee on Treaties (JSCOT) on the China Australia 
Free Trade Agreement  

Blackmores is the Australasian market leader in the natural vitamin, herbal and mineral 
supplement market, with strong market positions in Australia, New Zealand, Thailand, 
Malaysia, Singapore, Hong Kong, Taiwan, Macau, Korea, Cambodia and a growing 
presence in China.  Blackmores has over 800 employees across Australia, New Zealand 
and Asia. 

Blackmores is strongly supportive of the signing of the China Australia Free Trade 
Agreement which we believe delivers significant benefits for Australia and Australian 
companies doing business with China in a number of key areas: 

 Bilateral partnerships of the level and nature of the ChAFTA place Australian
companies in a more favourable position with Chinese consumers, retail buyers
and government agencies through the recognition of Australia as a strategic
partner of the Chinese Government and the trust and reputation that partnership
carries with it.

 Reductions in tariff and import barriers to facilitate more open access to Australian
products into the Chinese market.

 Creation of new employment opportunities for Australian businesses and their
supply chain partners flowing from the growth in their China-facing business.

 Deeper engagement at multiple levels with Australia’s largest trading partner, the
largest consumer market in Asia and the market that will positively influence
Australia’s economic development for decades to come through trade, tourism,
investment, social and cultural exchange.

Blackmores exemplifies the position that China can take in an Australian business’ Asia 
and global growth strategy.  Since launching in China in 2012, Blackmores has 
established itself as a high-quality premium natural health brand with Chinese 
consumers. Through the establishment of a Wholly Foreign Owned Enterprise (WFOE) in 
Beijing, and Branch offices in Shanghai and the Shanghai Free Trade Zone we have 
rapidly expanded our presence in the market and now have over 20 staff in China, 
servicing over 3,000 points of physical distribution for our products, including an 
extensive presence online on all major internet portals in China. 

Blackmores is building a strong export business in China with significant double-digit 
growth in the export of our Australian-manufactured products to China. We expect this 
growth to continue as China becomes an increasingly important part of Blackmores’ 
Asian, and Group, business.  Our products are manufactured in Australia and the 
expansion of our China business continues to expand opportunities for ourselves and an 
extensive range of suppliers and partners who support our business.   
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