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In 2014, Free TV Australia funded a report by Dr. Jeffrey Eisenach that expressed the benefits
of retransmission payments from cable operators to FTA networks. Free TV Australia is a body
of which many supporters of this code are members. This was submitted to parliament in 2014.
(source and link to paper -

https://www.pc.qov.au/ data/assets/pdf file/0007/195694/sub129-intellectual-property-attachm
ent.pdf)

Based on the payments being made by FTA networks and the public broadcaster, it appears the
government in some ways supports the payment of fees for platforms to carry content. The code
however proposed a switch of these roles. Instead of paying the platforms (as the ABC and SBS
currently do), the idea is to charge the digital platforms.

The concept of retransmission fees is an analogue principle applied to a digital world
At its heart, retransmission is meant to reflect a fair value for the contribution of engagement to

a platform or service. Retransmission fees in the US are based on an assertion that over the air
channels provide significant contributions to consumption on cable services.

D Keyword (by relevance) .|, Avg. monthly searches = Competition

Keywords you provided

[C]  herald sun 10K - 100K Low
[[] theage 10K - 100K  Low
[J smh 100K -1M  Low
] afr 10K - 100K Low
[] nba 1M-10M  Low
] af 10K - 100K Low
[[] nearme 100K -1M  Low
[:] facebook ™ -10M Low
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The search volume of local news organisations on Google appears very low. Estimating
between 10-100,000 searches per month. Compare this with sporting leagues such as the NBA,
which has 10+ times the volume.

D Keyword (by relevance) ., Avg. monthly searches = Competition

Keywords you provided

[J apple 1M-10M  Low
[[] samsung IM-10M  High
[C]  uber ™ - 10M Low
] coles 10K - 100K Low
[C]  woolworths 10K - 100K  Low
[C] nintendo IM-10M  High
[C]  xbox 1M-10M  High
[J ps5 1IM-10M  High
D gantas 10K - 100K Low
(]  westpac 10K - 100K  Low

The reality based on the data is advertisers and Australian businesses are equally, if not more
valuable in terms of their contribution to the use of search. The brands listed above are seeing
10+ times the search volume of local news organisations.

Why are only local media companies compensated for their inclusion on search engines and
selected social platforms? Australian businesses are required - rightly - to pay for their inclusion
on search and social if they want visibility beyond what is provided organically. They have the
choice to allocate these funds, or not to. The idea that selected Australian businesses - those
with an existing platform - can request to charge for their inclusion, but other Australian
businesses with larger interest cannot does not appear consistent.
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