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Mr Julian Leeser MP

Committee Chairman

House of Representatives Standing Committee on Indigenous Affairs
Parliament House

Canberra ACT 2600

10 September 2020
Dear Chair,

RE: Coca-Cola Amatil submission to Standing Committee on Indigenous Affairs Inquiry into
Food Pricing and Food Security in Remote Indigenous Communities

Thank you for the opportunity to submit information to the Standing Committee on Indigenous Affairs.

We would like to provide this written submission addressing the points raised in the correspondence from
the Committee received on 25 August 2020.

Firstly, we would like to express support for this important focus on Remote Indigenous Communities.
Coca-Cola Amatil ("Amatil”) is committed to engaging with Indigenous people and policy makers to
contribute to healthier Remote Indigenous Communities. We shared our contribution to this critical priority
during both the 2018 Select Committee into the Obesity Epidemic in Australia, and, more recently, the
consultation for the 2019 National Obesity Strategy.

In remote communities, Amatil has worked together with our customers (retailers) for many years to
identify and develop workable, effective and sustainable solutions that drive sugar reduction and contribute
to healthier communities while delivering a positive commercial outcome to our customers.

Our wellbeing strategy is a priority in our customer partnerships. Through this strategy our retail customers
incentivize water and low or no-sugar beverage choice to their consumers with:
e Prominent bottled water availability (Water is the first beverage at the front-of-store).
e Expanded range of low- and no-sugar beverages, and prioritised placement of these products in
fridges towards the front-of-store to drive healthier choice.
Branding in-store fridges Mount Franklin or Coca-Cola No Sugar only.
Culturally appropriate marketing and promotions for low- or no-sugar beverages. (Appendice 1)
-'Gift with Purchase’ promotion to drive take-up of low- or no-sugar beverages
-2x NRL no-sugar / water promotions in Far North Queensland.

We note that a number of our customers have already appeared and discussed details at the Inquiry,
including making $1 bottled water available to consumers in coolers placed at the front of their stores and
trials to further drive sugar reduction in each community. These include ALPA’s Healthy Stores 2020
strategy and similar tactics from Mai Wiru, Outback Stores, and CEQ that we have supported, to focus on
reducing merchandising of sugar-sweetened beverages.

We measure the impact of this program and earlier this year we reported a 20% sugar reduction in grams
per 100mls in our product sales through our customers in Remote Indigenous Communities since 2015. For
the same reporting period across Australia we achieved an 8.8% sugar reduction in grams per 100mls. This
gives us confidence that our program to drive no and low sugar products is having a positive impact.
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We also note our commitment to responsible marketing by not marketing directly to children 14 and under
as articulated in Australian Beverages Council Marketing & Advertising Policy, applies to remote
communities. (Click here to view the policy online).

Given the focus of this Inquiry on pricing, we would like to clarify for the Committee our role as a Supplier
in the pricing of our products. In accordance with the requirements of the Australian Competition and
Consumer Commission, Amatil sets Recommended Retail Prices for each of our products and provides this
advice to our customers including the retailers you have heard from during the course of this Inquiry. The
price paid for our products by consumers in remote communities (or the “shelf price”) is set by our
customers, taking into account other factors including remote operational costs.

In reference to food security, Amatil distributes across Australia through our established and unrivalled
distribution networks. Even during the strictest of COVID-19 restrictions we continued to supply our
products to remote locations across Australia through our established network with minimal disruption. This
is consistent with the resilience of our supply chain to remote communities during natural disasters also.

We note that the Committee has heard from some of our customers who have shared details of their food
security plans through this Inquiry. Thriving customers are at the heart of Amatil’s long-term value creation
strategy and we are committed to partnerships which deliver quality, reliability and service to all of our
customers, including in remote communities.

For further details on these programs and results, we refer you to our publicly available reports:
e 2020 Fact Sheet Amatil’s Indigenous engagement and empowerment (click to open or view
Appendice 2 below)
e 2020 Fact Sheet Amatil’'s Consumer Wellbeing (click to open or view Appendice 3 below)
e Case studies from our 2018 Sustainability Report (Appendice 4 below)
e CEQ and Coca-Cola Amatil renew partnership media release (click to open)

Yours sincerely

Jarrad Mortimer, Sales Director
Coca-Cola Amatil
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Appendice 1
Examples of campaigns to drive low- and no-sugar beverages in Remote Indigenous Communities
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COCA-COLA 600mL
VARIETIES AND
SCRATCH TO WIN
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Appendice 2: 2020 Fact Sheet Amatil’s Indigenous engagement and empowerment

INDIGENOUS ENGAGEMENT >
& EMPOWERMENT .

2020 FACT SHEET ’
-

WE ARE COMMITTED TO SUPPORTING THE DEVELOPMENT,
EMPOWERMENT AND WELLBEING OF ABORIGINAL AND TORRES
STRAIT ISLANDER COMMUNITIES AND INDIVIDUALS.

Our commitment and approach I‘. Ouwr work in remote communities has gsen a
We are committed to the wellbeing of our

consumers in remote Indigenous communities %

and helping our customers grow their

businesses sustainably in these locations. REDUCTION

At the semea time, we ara focused on reducing eweraga sugar in average portfolio sugar consumption
consumption for Aboriginal nd Torres Strait lslandar people per 100ml since 2015

and communities over time.

Wa continua to make investmants in philanthropic and community
dewalopmeant programs aimed at supporting Indigenous
Australisns via the Coca-Cola Australia Foundation, and allocate

ten par cant of our national sponsorship programa to grasaroots ]
community programs for young Indigenous Australisns. Wee also

& member of Supply Nation - the largest national directory of

verifiad Aboriginal and Torres Strait [slander businesses.

Wellbeing in remote communities
Wa continua to implemant our wellbaing initiatives in ramota

Crvar
Indiganous commaunities in respactful collaboration with our
retail partners and thair communities. Since 2095, this work has
delivered a 20.9 per cent decrease in average weighted sugar A K

We donated more than

per H00ml sold through our 134 partner stores. SPENT T0 COMMUNITY PROGRAMS
This reduction in sugar was achisved through the reformulation of ith Indi i suppeorting Indigenous
flewaured soft drinks to decrease the sugar contant per 100ml, the :'AUBE;HEWWEUW Iers Aurstralfians in 2019

successful lsunch of ‘Mo Sugar versions of our most popular soft
drinks Coca-Cola, Fanta and Sprite, the ovarall consumar shift to
watar, and promotiona and point-of-sale displays to incentiviss
the take-up of water, as wall as low or no-sugdar options.

Partnering for sustainable packaging and waste
reduction

Wa also work with our customers in remote Indigenows
communities to establish recycling programa. For example, the
Amhem Land Progress Aboriginal Corporation (ALPA) has a
recycling program in saveral of their remote stores whare botiles
and cans are collectad and freighted back to Darwin to be
recyclad st Enwirobank. We continue to explore opportunities to
pertnar with remate communities to maximisa the retum of
containars through state-besad containar deposit and ratwm
echames.

INSPIRING INDIGENDUS YOUTH

We support gressroots programs
for Indigenous youth empowament
through the AFL Michaed Lang
Loarning Leadership Certre in
Darwin, and the NRLs Schood-2-
Work program, wsng sport to
inspire stsdents” eduoation and
employmant journeys. We also
support othar youth programs
through the Cooa-Cola Sustralin
Foundation.

PUELIEHED WY 3INL 1L PERSDRMANE DWTA 15 A% AT THE EMD OF NHECRLESTRE TEAR, USLESE DOERNEE STATEL
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Sponsorships and philanthropy in support of grassroots
Indigenous programs

For several years now, our sponsorships of the National Rugby
League and the Australian Foothall Leagus have included a
commitment to set aside ten per cent of sponsorship funds to
support community programs targeting young Indigenous
Australians. In addition, the Coca-Cola Australia Foundation,
through its Employse-Connected Grants, also supports several
Indigenous philanthropic and cultural organisations nominatad
by Amatil or Coca-Cola South Pacific employees. Together
thess initiatives have seen over $175,000 donated to Indigenous
programs in 2019

Social procurement as s force for change

We believe in driving positive social, environmental and economic
improvements in our supply chain, and work closaly with our
suppliers to achiewe better sustainability outcomes, including by
securing development and employment cutcomes for Indigenous
Australians. As a member of Supply Nation, we continug to look for
ways to increase the usa of goods and servicas in our operations
provided by Indigenous suppliers. In 2019 we pracured goods and
servicas worth $260,795 from Indigenous suppliars.

PUELSHED Y 7800 ALL PERFTRMANCE JATA S AS AT THE ENDOF D310 DALENDAR YEAR, UNLESS IR STHIER
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COMMITTED TO SEEING INDIGENOUS
COMMUNITIES THRIVE

Coca-Cola Amatil was proud to support the 2019 Best
Traeinee Award, which recognises Indigenous trainees
enrolled in a Retsil Certificate with our partner, the
Armhem Land Progress Aboriginal Corporation (ALPA).
Education and training are crucial to empowening Indigenous
people and to helping them build thriving communities. That's
why we were excited to join with ALPA in celebrating the
achievements of inspiring members of the community through
the Best Trainea Award. Biisha 0'Shea from Hom sland won the
accolade in 2019, from 122 indigenous trainses. Having worked
at the Homn Island store for three years, Hisha was i
for her self-motivation and dedication to her retzil role.

Coca-Cola Amatil has been partnering with ALPA since 2018,
supplying their stores located across The Top End (Northern
Territory), Cape York {Queensland) and the Toeres Strait. ALPA
is one of the largest independent employers of Abonginal paopie
in Australia. Their stores have provided quality retail services
to remote communities for over 40 years. Thesr mission is to
support health and choice for their customers.

Coca-Cola Amati's commitment to supporting Indigenous
welibeing is key to the success of our partnership with ALPA,
with stores implementing wellbeing strategies collaboratively to
ensure positive health outcomes for Aboriginal and Torres Strat
Islander people and communities.

PARTNERING WITH

STORES

in remote Indigenous communities
on wellbeing initiatives

Case
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Appendice 3: 2020 Fact Sheet Amatil’'s Consumer Wellbeing

CONSUMER
WELLBEING

2020 FACT SHEET

OUR 2020 GOAI. AND PROGRESS

sg=s portfolio in all countries of operat ‘:-“"reduceto(al
sugar grams per IOOmI by 10 per cent in Australia and New Zealand

30 achiavea ar

THE WELLBEING OF OUR CONSUMERS - PHYSICAL, MENTAL AND SOCIAL - IS AT
THE HEART OF OUR VISION TO DELIGHT MILLIONS OF CONSUMERS EVERY DAY.

Our commitment and approach

To fulfil our vision to delight our consumers, we
are increasing choice in all product categories.
This builds on our approach to responsible B % %

marketing, and our commitment to providing REDUCTION REDUCTION
consumers with the information they need to

achieved in sugar grams targetad in sy ams
decide on the right beverage for any occasion. per 100mi in ‘-.f... 100m! wzm:?:,m
We are open and respansive to changing consumer tastes and and New Zealand
preferences and aligned with global health guidelines, including
World Health Organisation guidelines on the wded daily

intake of added sugsr.

OVER
We measure the amount of sugsr per 100mi of cur non-alcchalic
beverages partfalio in ali countries of operation. Our sim is 10 0 o
reduce total sugar per 100mi by 10 per cent in Australia and New 0 /0 0
Zealand by 2020 and by over 20 per cent in Indonesia.
ST : 2 REDUCTION REDUCTION
We have also joined with industry peers in Australia to set an

industry-wide pladge of 8 20 per cent reducticn in sugsr per 100mi  Schieved in sugar grams per :’&T “ i';;g" 9’"’::"
across our nan-alechalic beverages portfolio by 2025, This pledge  100ml in Indonesia o by e °°l """l l"’
is also shared by our New Zesland business. In addition, we are pimies

committed to making conveniently available the nutrition and

responsible consumption information that our consumers want.

Our wellbeing initiatives, which include quality standards, are

Huided by raguiatory requirements and relevant company policies.

INDONESIA'S SUBAR REDUCTION GOAL
These inciude the Coca-Cola Amatil Group Human Rights Policy acz-Loa Avatl Indares
and Alcohal Advertising and Marketing Standards, which confirm
our commitment to the welibeing of our consumers. We siso adhers
to The Coca-Cola Comparny's Responsible Marketing Policy, Giobal
Schooal Beverage Guidelines and local industry voluntary
commitments such as the AlcoholiBeverages Advertising Code and
DrinkWise Australia’s voluntary labelling guidelines., the
Responsible Children’s Marketing Initistive in Australia, and New
Zealand's Healthy Kids Pledge. Quality perfarmance is monitored
via regular internal and external sudits, as well s sudits conducted
by The Coca-Cola Company, to ensure we meet stringent quality,
safety and environmental requirements.

! Sugar measuremant is portiolio-wide saighiad wolums avermge total Sugas 2 Compared to a 2015 basalina
contant gams par 100ml. Baseling is MAT 31 Decambar 2015

AELEEED MAYJINI AL FERFORSUANEE DATRA (3 AR &7 THE END OF 2013 CALEMILAR YEAR UMLEES STRERNEE FTATED.
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W~ NEWLOW- OR NO- SUGAR
- PRODUCT INNOVATIONS
in Australia, New Zealand
and Indonesia

Qussasnss Walihalog NEW RECIPE, LESS SUGAR,

By the end of 2019, we had mad, owards
i ssieieiuglll GREAT TASTE

Austrakia, we have reformulated 25 products since 2015, including In 2018 Coca-Cota Amatil and The Coca-Cola Company
five in 2013, and reduced our sugar grams per 100mi in Australia introduced a reformulstion of one of cur most important
by 8.8 per cent compared to the 2015 basefine. In New Zealand we brands, Sprite. Australians love the great Sprite taste:
have reformulated eight products since 2013, reducing sugar grams however, we also know that eating and drinking less

per 100mi by 5.3 per cent. In both Australia and New Zealand, sugar is important for many people.

90 per cent of Caca-Cola product marketing in 2019 featured

reduced or no-sugar Coca-Cola.

In Australia, New Zealand and Indonesia we are continuing to make
small pack sizes available in all distribution channels. Small packs
are now offered in 90 per cent of grocery stores and 72 per cent of
petrol and convenience stores in Australia. In New Zealand, 100 per
cent of grocery stores and 61 per cent of petrol and carvenience
stores offer small packs.

We are also making goad progress in our ather countries of
operation. Initiatives include measuring portfolio-wide sugar
content, implementing reformulation road maps, and planning
further new low- ar no-kilojoule product launches. In indanesia,
we have reformuiated eight products since 2015, reducing sugar
grams per 100ml by 13.5 per cent compared to the 2015 baseline.

Portfolio sugar reduction

N 19BN in 10631 POATTOIC- Mils WRISNISS wohama 3verage SuPar CONTaNE OUR REFORMULATION RECIPE FOR SUCCESS

massurad i grams par 100ml since 2015

M7y, =
_— -
> ~ /
7’ Y

AUELTSE MY 2N AL PERFTRISANCE DNTA (5 A5 AT TEE END OF 2015 CACENAR YERS. UMUETS QTSEINE TTATED.
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Appendice 4: Case studies from Cola Amatil 2018 Sustainability Report

Case Study:

WELLBEING ACTIONS IN REMOTE INDIGENOUS COMMUNITIES

Health and Wellbeing Iesuss In Australia's
Indigenous communities are complex,
with ro aingle cause or remeady. We work
with cur custornera In Rerrote Indigarous
Communities to proactively eddress this
Iasue In & wey that 13 sustainable for
consurners end local store owners.

Betwesn 306 and 2018, this work
dalivered a 4.4 per cent decragse In
ewerage welghted sugar per 100m |, ecroza
tha totel portfolio of our seles through
our 134 partrer storas.

Thia main contributors to this reduction
ware first, & elgnificant rmb-shift into
water, and sacond, working with The
Coce-Cola Company to launch
refermulations of flewoursd soft drinks o
dacreasza the sugar content par 100 mils.

‘Wi work with our custoreer to offer:

—  Prica reductions for bottled watar
and kow- or ro-gugar beverages.

— Acholce of low- ard no-sugar
bevaragas, with tallored In-store
etock placemant charte (known e8
planograms) priortising front-of-gtore
placemant for thees products. All
In-gtora fridges are brarded Mount
Franklin or Coce-Cola No Sugar.

— Culturally appropriate marketing
and promotions for low- or no-suger
bevaragas.

Our Partners

‘Wi partner with major retal lera
Amharn Lard Progress Association,
Mal Win, Dutback Stores, Community
Eriterprises Quesnsland ard Aborginal
Irieeatrnent Group.

They represent 134 stores ecmss remobe
Auetrella In South Austrelia, the Mortham
Tarritory end Queensland.

Arnhem Land Progress Assoclatlon and
Coca-Cola Amatil in Remota Indiganous
Communitles

In 318 Coca-Cole Amatil eligned &
three-year partrnership with Arnhem Land
Prograza Associstion (ALPA), for 20 storee
oparating In ramaote Mortharn Tarritory
end North Queensland.

ALPA I3 the largest Aboriginal Corporation
In Auatralla end contributas to the
development of lozal economies end
Irdigenous businesess In 27 rarmote
commurilties.

Through this partrership Coce-Cola Ametil
and ALPA ere commiltted to ectivaly
damonstrate support for Indiganous
communlties by contributing to their
heglth, wallbeing end In-community
comrrencially susteinable businessea.

In-gtore there | a8 focue onwellbaing

and promoting cholce. Esch store hes
excluglve Mount Franklin water coclars

gt the entrance, togather with a low ratell
coat for B00m | end 1.61itre Mount Franklin
products to encourage wetar purchaes.
Prizrity 13 geen to renging for lkow- and no-
suger products towards the front of the
store &rd &ll In-stora fridges are branded
Mount Franklin o Coce-Cola Mo Sugar.

Michaal Dykes General Managsr Ratall
for ALPA =ald: *We welcome this
partnership with Coca-Cola Amatil

to Further our efforts to Improve health
outcames In remade communitlies.
Coca-Cols Amatl’s commitment fo offer
low-cost water has sllowed s to provids
&1 800mi water. This (nitisthe has been
well receded by our customsers and hss
led to an increase \n wafsr ssles. Whils
madntadning custfomer choice, we have
implamentad new sugsr reduction
strategies with Cocs-Cols Amstl's

full support.”
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NRL Grand Final promotion

The popularity of Rughy Lesgue and

an Incentive to atterd the NRL Grand
Fingl wers a succaesful combination

for Community Enterprise Queenslands
[CEZ major promotion In 2018, focused
on haglthy hydration

CEQ provides esesantial serdces and
goods to Torres Stralt, Morthern Peninaule
Arag (NPA) ard realnlard Aboriginal
communities.

Rugby Leegue providad a perfect platform
to Inzenitiviza healthy hydration with
purchese of eslectad Mount Franklin
pecks that eamed an entry Into the
competition to win an all-expanszasz pald
vlzit to Sydney for the MRL Grand Final.

To promote this opportunity space wes
Increaszad In coolers and amblent dizplaya
for the eligible Mount Franklin products.
Thig achleved & 200 per cent Increasza

In water =alas during the three-month
promotion peried.

CEQD for CEQ lan Copaland sald: "The
partnarship hetwesn Cocs-Cols Amatl
snd CEQ continues to strengthen through
the sharing of our strategic objectives
smound growing the non-sugar cafagoriss
through prowmation, rangs snd price point
whilst gtill malntsdning our cors renge of
Cocs-Cola Amstl products.”

Reglonel Businese Maneger for
Cuseneland Paul Keeley sald: "This
pramotion demonstrated the strong
snd posithe pertnsrship bedtween
Cocs-Cols Amstl and our retsl
operstons in mmote commmnites.

"CEQ only run one major promotion per
snnum snd we wers realy excited fo ses
Mouwnt Frankln featurad in 2018 This work
f5 just ong of the ways our wellbsing strategy
fs coming fo M= ln remofe communitiss.”

Phodo: As pert of our wallbeing' programs
Cooa-Cala Amatil proudly supparts the MAL
Eaheal to Waork progrem o engags ndigenows
students in sohooiing and pursat of funthar
aducatian or amplayment.

p 9/10



Inquiry into food pricing and food security in remote Indigenous communities

COCA-COLA AMATIL

Case Study:
AUSTRALIAN ABORIGINAL AND

Submission 122

PO Box 1895

North Sydney NSW 2060, Australia

ccamatil.com

TORRES STRAIT ISLANDER EMPOWERMENT

Since 2015, 134 Indigenous community
stares have collectively reduced the
amount of sugar consumed from our
beverages by 14.4 per cent, thanks to
great teamwaork with leading customers
in the Northern Territory and Far North
Queensland. Measured across tha total
volume of sales, the take-up of water and
no-sugar beverages through a range of
prica and promaotion projects has seen
more people In these communities
choose our beverages that have less
sugar in them.

In 2018 leaders from Coca-Cola Amatil
and Coca-Cola South Pacific, joined
local Coca-Cola Amatil team
represantatives and local commercial
partners in the area - Outback Stores
and Arnhem Land Progress Assaciation
(ALPA) - an a visit to Arnhem Land In the
Northern Territory to get a better
understanding of Coca-Cola Amatil's
wellbeing strategies in action. The group,
including Coca-Cola Amatil Group
Managing Director Peter West and
Coca—Cola South Pacific Vice-Prasident
Vamsi Mohan Thati visited four
communities: Ngukurr, Millingimbl,
QOenpelli and Maningrida, and held
meetings in Darwin,

During the visit, the team viewed the
2018 roll-out of tailored, culturally
appropriate marketing materials

to promote Coca-Cela No Sugar,

which has the same flavour profile

as Coca-Cola Classic but without sugar,
These materials ware developed in
collaboration with local customers who
supported Coca-Cola No Sugar as a
product to help shape choice in their
communitias.

Commenting on his experience visiting
Armhem Land, Australian Beverages
Managing Director Peter West said:
"We're committed to working with our
customers to promote no-sugar options
for people, including for those living

In remote Indigenous communities.”

*Our rofe is neither that of government
or public health advocates, but we
acknowledge the specific issues in
remote Indigenous communities and
are respectiully working with our

local customers to understand and
trial different approaches so people
have aptions.”

“There’s nothing like going to
communities yourself to understand
first=hand what is being done and how
we can strangthen exlsting partnershlps
and work on new ideas together.”

“We will continus to work with our
partners to deliver on cur commitment
In 2019.°
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