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FOLLOW-UP QUESTIONS (B Thefollowing detailsmembershipoftheAustralia-Korea
FoundationBoardasat 16 September2005.Boardmembershavehigh-levelsof expertisein
theirownchosenfields.Fornearlyall this includesahigh level of experienceand
understandingofKoreancultureand affairs.TheBoardworksasateam,andtheinputsof
thosewithoutextensiveKoreanexperienceis framedagainstthegreatercollective
understanding.

Name Position Expertise
Dr Don Stammer Chairman Former central banker, former Head of Investment

Strategy,DeutscheBank Australia, currentlycompany
chairman and company director. Whilst with the
ReserveBank of Australiaand DeutscheBank visited
the ROK on 20 occasions.Hashigh level expertiseon
banking, financial and economic circumstancesin
NortheastAsia including the ROK and in Australia.
Drives the AKF’s Commerceand Industry program
and,morerecently,its Educationprogram.Pro-actively
representstheAKE in AustraliaandtheROK.

Ms Katie Benson
ManagingDirector
LaughamHotel
Melbourne

RevStephenChoi

Member 24 years Senior Executive international experience
with Stat-wood Hotels and Resorts, including in the
People’s Republic of China and the Middle East.
Along with TourismAustralia,advisesthe AKF on its
work in the field of Tourism (a sub-set of its
CommerceandIndustryprogram).

Member Korean-bornAustralian national with extensivelinks
into the Koreancommunity in Australia. Minister of
Religion. Chairpersonof the Australia-Korea Sister
City WorkingCommittee. AdvisestheFoundationon
all mattersrelatingto Koreanculture.

Mr Kim Dalton
Australian Film
Commission

Member AKF has identified film and new media as an area
where Australia-Korea links can be broadenedand
deepened. Dalton — CEO of Australian Film
Commission- headed Australian delegationto
Korea-AustraliaMedia Forum in 2005. In 2004 and
2005 took Australian delegations to the Busan
InternationalFilm Festival. Daltonworks closelywith
Professor Miller and relevant Korean agencies in
putting in placelinks betweena wide rangeof Korean
new-media companies and Australian content
providers.



ProfStephanieFahey Member Former Professorand Head of Departmentof Asian
Director,Research and International Studies, Victoria University of
Institutefor Asiaandthe Technology,has beenDirector of RIAP since 1998.
Pacific Fahey hasover 25 years experienceworking in the
UniversityofSydney Asia Pacific region, has been engagedin research,
SYDNEY NSW 2006 consultancy, teaching and networking and business

negotiationsin 19 countriesincluding the ROK, Sits
on Mr Downer’s Foreign Affairs Advisory Council.
Fahey brings high-level academicinsight into many
areasoftheAKF’s policy discussions.

Dr RodneyHall AM Member Writer, playwright and poet with an international
reputation (14 novels published, won the Miles
Franklin Award twice). Also a significant arts
administrator (former Chairman of the Australia
Council). Advises the AK? on all mattersto do with
visual and performingart, film and literature. Recent
maior achievementsinclude Artistic Director, AKF’s
10 Anniversaryfestival Seoul,and majorplayerin the
production of AKE-Kyobo Publishing photographic
book 1904KoreathroughAustralianeves

Prof EmeritusMichael Member EstablishedInstitute for TelecommunicationsResearch
Miller at the University of South Australia, currently

Chairmanm.Net Corporation.Director FoursticksLtd.
Director CRC for Satellite Systems, Fellow of the
Academyof TechnologicalSciencesand Engineering.
Hasmade7 workingvisits to the ROK to foster links
betweenindustry and researchorganisations. Largely
responsible for major 1(0K research organisation
establishingbranch office in Australia. Initiated first
and second Australia-Korea Broadband Summits,
currently driving A-K links in e-health and - with
Dalton- links in newmedia.

Dr GeoffRaby Member Lx officio, representingthe Secretary,Departmentof
DeputySecretary ForeignAffairs andTrade
DFAT
CANBERRA ACT 0221
Ms RosalindStrong Member Former teacherand schoolprincipal (VaucluseHigh),
Myjoka former Director NSW Adult Migrant English Service.

former Director and CEO NSW Heritage Office,
current PresidentAsthma Foundationof NSW, Vice
PresidentUNWEM Australia. Chair Museums and
Galleries Foundation of NSW, Chair University of
Sydney Union Foundation. Advises and assiststhe
AKF developits educationandcultureprograms.



Dr Richard Walley
QAM
Chair, Australia
Council ‘s Aboriginal
and Torres Strait Island
Board

Member Actor, director, artist, writer, performer, arts
administratorand expert on Aboriginal and Tones
Straits Island art. Walley hasperformedin the ROK
and hasbusinessintereststhere. Walley advisesthe
AKF on Australianculture in generaland Aboriginal
culture in particular. The AKF has supported a
considerable number of Aboriginal artistic
performancesunderits Arts programumbrella.

Mr MackWilliams Member FormerAustralianAmbassadorto the 1(0K who has
maintained a very active interest in a wide rangeof
areas of the bilateral relationship between the two
countries includingasVice ChairmanoftheAustralia
KoreaBusinessCouncil and ChairmanoftheAdvisory
Council of the Korea AustralasianResearchCentreat
UNSW, Currently also Presidentof the Australian
Institute of International Affairs (NSW Branch) and
Council Memberof theResearchInstitutefor Asia and
the Pacific at the University of Sydney (RIAP). As
DeputyChairmanof the CooperativeResearchCentre
for Environmnetail Biotechnology involved in
promoting research linkages with counterpart
organisationsin the 1(0K (as well as in China and
Taiwan).



FOLLOW-UP OUESTION 1121

Austrade Korea:

AustradeSeoul is locatedwithin theAustralianEmbassyand hasaresourcebaseof 15 hill-
time staffconsistingof3 A-basedTradeCommissionersincludingtheSeniorTrade
Commissionerand 12 Koreanmarketingstaff.

Austrade Focus;

ThefocusoftheAustradeoffice in Seoulis to supportawide rangeofexistingandemerging
exportersto tapinto theareasofnewopportunityin theSouthKoreanmarket,Austradeadds
mostvalueto its clientsthroughtheability to identity anddelivernewbusinessopportunities
andplay acrucial facilitation rolein theconversionofthoseopportunitiesintoongoing
business.Thebulk ofAustrade’sclients areeitherexperiencedSMEsor increasingly,first-
time microexporters. This is not to theexclusionofassistingthelargerexportersof
commoditiesand resources;clientsofAustradeSeoulin 2004-5alsoincludedcompaniessuch
asEldersLtd andALNG.

ABS hasstatedthat thereareroughly2,100companiescurrentlyexportingto theSouth
Koreanmarket;in 2003-4AustradeSeoulservicedatotal of 894 companiesandofthese,244
achievedexportsuccess.

AustradeSeoulhadstrongresultsagainstits KeyPerformanceIndicators(KPI) objectivesin
2004-5,placingit amongthemosthighlyperformingoffices in Austrade’sNEA region.

• Total Numberofclient successesfacilitated: 244
• ExistingExporterclientsuccessesfacilitated: 192
• Secondexportsaleclient successesfacilitated: 44
• First time exportsaleclient successesfacilitated: 70
• ExportImpact $ facilitated: $SSlmiliion
• Total Numberof ClientsServiced: 894

BalancebetweenNewand EstablishedExporters

Establishedareaswith solid tradefor severalyearsincludeprocessedthod, food ingredients,
dairyproducts,beef,beverages,automotivecomponents,timber,buildingmaterials,industrial
technology,medicalequipmentandeducationservices.ExportsofAustralianfood and
agriculturalproductsto KoreanowexceedAS1 billion. Changingmarkettrendswithin these
sectorshaveopenedup newsalesanddistributionchannelsandnewproduct/service
opportunitiesin manyareas,Austradeclients in theseareasincludeMurrayCoulburn,Dairy
Australia,BallantyneFoods,Holden,ION Transmissions,Gunos,theAustralianCotton



ShippersAssociation,PentarchForestProducts,Cochlear,Resmedanda numberof
Australianeducationalinstitutions.

New areasfor businessemergingin the last4-5 yearsencompassthethoroughbredracing
industry,organicIbod,healthsupplements,wine, thearts,craft andindustrial design,IT,
biotechnology,sportsservicesandproducts,furniture,children’sliteratureandlearningtools,
naturalcosmetics,jewellery,andfashion.Opportunitiesin theseareasstemfrom increased
consumerpurchasingpower,changinglifestylepatterns,technologicaladvancementand
increasingpreferencesfor importedproducts.

To targetopportunities,Austradedevelopsa yearlybusinessplanwith sectoralemphasis
basedon thenewdriversin themarket,andsupportseachsectorwith arangeofpromotional
activitiesin AustraliaandKoreaIn 2004-5,over 25 eventswereconductedrangingin size
from small to largeanda further32 promotionalactivities areplannedfor 2005-6.

Driven of NewBusiness,Austrade Support & Related Successes

KeybusinessthemesaroundwhichAustradeSeoulhaspredicatedits businessplan,along
with examplesofsupportingactivitiesandresultingclient successesareas follows.

I. Well-BeingBoom

Thesearchfor ahigherqualityof life hascreateda“Well-Being Boom” which continues
unabatedfrom 2004andprovidesopportunitiesfor a wide rangeofproductsspanningacross
cosmetics,aromatherapy,healthfood,wine, sportingequipment,andpets.
TheAustralianlifestyle is in itself the“brand” that createsthe launchingplatform.

PromotionalStrategies:

AustraliaDayin January2005attractedan audienceofover 1200andshowcasedproducts
andservicesfrom over 100Australiancompanies.It presented9 iconsoftheAustralian
lifestyle in a virtual experienceenvironment,includingwinery, beach,golf course,beef
restaurant,pub, aquarium,artgallery, spaandinterior living space. Fifteencompanies,
including fournewexporterscollectivelyachievedsalesofmorethan$200,000asaresult.

In August2005Austradeconducteda Well-Beingseminarseriesin 5 majorAustraliancities,
andwill runaWell-Beingtradeexhibition in Seoul in October2005.

SuccessStory:

Olive ProductsAustralia,aproducerofolive leafextractandolive leafteaparticipatedin a
WellbeingProductSamplingShowcasein October2004. Samplesoftheirproductswere
exhibited to eightyKorean importersanddistributors. TheKoreancompaniesmet with Olive
ProductsAustraliawhentheyvisited Koreain late 2004andwith AustradeassistanceOlive
Productsmadetheir first salesofAS700,000to Koreaby February2005. Theproductsare
now sold nationwidethroughmajorretailoutletsincludingdepartmentstores,discountstores
andpharmacychains



2. 5-day Working Week

Theemergenceofthe“x-generation”of youngerpeopleexertinga stronginfluenceon society
will continueto drivedemandfor improvedproductsandservicesin education,entertainment,
telecommunicationsand lifestyle.Theadoptionofa 5- dayworking weekin July2004has
addedfuel to this, asKoreansseekmorelifestyle options.

PromotionalStrate~es:

Thedevelopmentof thethoroughbredracingindustrywith constructionof anewracecourse
in Busanandde-regulationofhorsepurchasingis a relateddevelopment.Austradehas
facilitatedover 3 Koreanbuyermissionsto visit theMagic Millions horseauctionin
Queensland.A showcaseofequineproductswasheldfor buyersin Brisbanein June2005and
an Austrade-ledmissionofindustryrepresentativeswill visit Koreain November2005.

SuccessStory:

Purchaseofover150 Australianracehorsesby theKoreanRacingAssociationandindividual
horseownersin 2004,primarily throughtheMagicMillions andWilliam Ingliss auction
sales.AveragepurchasepriceofbetweenUS$20,000-$30,000andfirst-everexportsuccess
for 14 individual stud farms.

3. The Broadbandand Digital Content Explosion

Koreahasthemostadvancedbroadbandnetworkin Asia with 70 percentofthepopulation
connectedto high-speedbroadband.Adoptionof internetbasedtechnologyis very fast and
haschangeddistributionroutesdramatically.Koreahasthesecondlargeston-lineand TV
homeshoppingmarketin theworld, exceededonly by theUS.

PromotionalStrategies:

TheKorea-Australia-NZBroadbandSummithostedby Koreain June2005attracteda
delegationofover30 high-levelbusinesspeoplefrom Australialed by SenatortheHon Helen
Coonan,Minister for Communications,InformationTechnologyandtheArts, TheInaugural
Summitwasheld in 2003 on theGold Coastwith avisit by Korean IT MinisterDr. ChinDae-
je andleadingKoreancompanies.Thenextoneis scheduledfor 2006in Adelaide.Austrade
Seoulhasplayeda leadingrole in facilitating businessparticipationon bothsides in this high
level forum, providingasolid platformfor pursuingopportunities

SuccessSwrv:

Followingthefirst Australia-KoreaBroadbandSummit, atechnologypartnershipbetween
CSLROandKorea’sleadingresearchinstituteETRI for thedevelopmentofdigital contents
applicationshasbeenestablishedgeneratingAS I million revenuefor CSIRO.

4. De-regulation and developmentof serviceindustries



In line with arecognitionthat Koreaneedsto de-regulateanddevelopits servicesectorin
orderto reducerelianceon exportsandstimulatedomesticdemandnewareasoffering
outwardsinvestmentopportunitiesfor Australianfirms haveemerged.Thesecoversectors
suchasleisure,entertainment,financialservices,corporatetraining,and humanresources
development.MacquarieBanks’widerangingpresencein Koreawith 13 JV operationsand
theirintroductionofnewfinancialservicesinstrumentsto themarketis an exampleofthis.

PromohanoiStrategy:

AustradeSeoul,alongwith theKoreanEmbassyin Canberra,theKoreanTradePromotion
Agency(KOTRA) andMacquarieBank,conductedaseriesofseminarsin all Australian
capitalcities in April 2004entitled“Korea on theAxis ofAsia”, highlightingrelated
opportunitiesfor investmentandserviceprovision stemmingfrom Korea’sdesireto bethe
financialand logistical hub ofNorth Asia.

SuccessStory:

TheOceanisGroup from Melbournefully ownsandoperatestheA$30mBusanAquarium— it
is highly successfulandlocatedon theHaeundaeBeachfront, SinceopeningtheBusan
Aquarium in 2001 Oceanishasmadefurtherinvestmentsin ShanghaiandBangkokandplana
furtherinvestmentin Ilsanjustnorthof Seoulworth USO $33 million, Oceanishavebeena
keyclient ofAustradeSeoulfor 5 years.

5. Domination of the DiscountStore and Hyper-market

Fooddistributionin Koreahaschangeddramaticallywith theemergenceof248 discount
storesandhypermarketstakingover from the “mom andpop” storesandwet markets
representinga29%marketshareandexpectedto expandfurtherto 2008. Koreais thefastest
growingworld marketfor theseretailersandhasattractedsignificantinvestmentfrom
TESCO,COSTCO,CarrefourandWal-Mart, Home-grownF-mart(ownedby Shinsegae)is
thedominantplayerwith 34%ofsalesin thediscountsector.

PromotionalStrategy:

FoodandHotel Koreais aprestigiousfoodtradeshowdedicatedto internationalimported
productsonly. Australiahashadadominantpresenceatthis showsinceits inceptionin March
2003. TheWA Governmentin Seoul.supportedcloselyby AustradeheldanAustralian
promotionat smallerdiscountchain(IS Mart in July 2005. Austradeplansasignificant
AustralianpavilionatFoodandHotel Korea2006—in 2005 exportsalesof A$7.5 million
weregeneratedfor 13 companies.

Success Story:

Oneoftheparticipantsin FoodandHotel Korea2004wasTheOriginal Waffle Company.
Austradearrangedanumberof meetingsduring FoodandHotel Koreaandfrom these
meetingsTheOriginal Waffle Companysold their first containerinto Koreato Day & Day.
oneoftheleadingbakerychainsin Korea, Day & Daysells thewaffles throughsmall bakery



oufletsin eachof theE-martstores. Thevalueof thefirst containerwasapproximately

A$25,000.

6. Discoveryof Wine

Previouslywineconsumptionwaslimited to thewealthyelitewho hadastrongpreferencefor
Frenchwine. Thefocuson improvedhealthandintroductionofmore“New World Wines” to
Koreahasgeneratedawineboomamongstotherconsumers.Following theconclusionofan
FTA with Chile, KoreanimporterspromotedChileanwinesheavily—theirmarketsharegrew
120%in 2004. As theChileanboomwanes,Australianwinehasemergedasapreferred
“brand”. While small in overallvolume,salesofAustralianwine to Koreaexpandedby 120%
in 2003,anda further25% in 2004representing8% total marketshare.

PromotionalStrategy:

In May 2004Austradeinvited winecritic JeremyOliver to Koreafor agaladinnerwith wine
tastingsfor aVIP audienceattheSheratonWalkerHilt Forty threeAustralianwineries
exhibitedat theAustraliaDayLifestyle Showcasein January2005.TheAWBC working
closelywith Austradewill conductan AustralianWineWeekin October2005.

SuccessStory;

AustradeintroducedKoreanwine distributorKil-Jin Internationalto theGrantBurgewine
rangeutiisingaseriesof independentreviewsandtastingnotesto engenderthedistributor’s
confidencein what waspreviouslyan unknownbrandin themarket.Followingthis exposure
Kil-Jin sent8 oftheirsalesstafffor trainingin Australiaandsubsequentlypurchasedtwo
containersof theGrantBurgerange.KiI-Jin is aboutto ordera third containerrepresentinga
significantmarketin roadovera 6 monthsperiod.

7. Increasedglobalisation and foreign ownershipof Korean companies

A largenumberofKoreanassetswereup for salefollowing the1997-8financialcrisis,
pavingthe wayfor a robustmergerandacquisitionmarket.Forexample.thefinancialsector
hasseenacquisitionsby CitibankandStandardCharterof local Koreanbanks,In the
manufacturingsector,anumberofforeignacquisitionsofpoorlyperformingplayersoccurred
suchastheGM takeoverofDaewooMotors.Theautomotiveindustry in generalwas
significantlyre-structuredwith changesin global procurementpracticesresultingin a surgeof
importedvehicles.

PromotionalStrategy:

In 2005-6Austradeproposesto conductan in-depthstudyofthecurrentstatusand future
directionof theKoreanautosector,culminatingin abuyermissionto Australiaand
productionofan e-directoryofAustraliancapabilityin Korea.In November2004Austrade
Seoulranaseminaron AustralianDesignRulesin theautoindustry in supportofthe
imminentsaleoftheHoldenStatesmanto Korea



SuccessStory:

AustradeSeoulhasmaintainedcloserelationshipswith bothHoiden Limited and GM
DaewooAutomotiveTechnologiesLimited -GMDAT (customer)since1994.Theongoing
supportincludingtheorganisationof KoreaAutomobileManufacturersAssociation
procurementmissionsto Australiain 1996and2001 hasassistedHoldennegotiatebulk sale
and purchasingagreementsfor Holdenengines.To dateHoldenhasshipped600 Statesman
vehiclesto Korea. Salesaretrackingabout50%aboveexpectationsandthereareprojections
that importswill reach1400units thiscalendaryear,andaround2000nextcalendaryear.

8. Koreaasa Hub for theArts

Koreahasemergedasahub for cultural andartisticactivitiesin NorthAsia in the lastfive
years,drivenby its own dynamicartistic landscapeandexportsuccessin a rangeof film, TV
andpopmusicto Japan,Taiwan,UK andVietnam.TheKoreangovernmentpromotesthearts
asaleadingindustryin Korea,andtheBusanInternationalFilm Festivalis akeyregional
event.Koreandirectorshaverecentlywonawardsin theUSand Cannesfor theirwork.
Stronginterestin newworks from abroadhascreatedemergingopportunitiesfor Australian
artists,andinvestmentin moreartisticand culturalfacilities.

PromotionalStrategy:

AustradeSeoulactivelysupportsAustralia’sparticipationin theannualBusanFilm Festival
andestimatesthat this sectorgeneratesin excessofA$ I Om p.a.AustradeSeoulorganisedthe
first AboriginalArt Exhibition in 2004in which 45 worksworth over A$250,000weresold.
In 2004Austradealsoparticipatedin theSeoulDesignFestivalin conjunctionwith an
exhibition from RMIT andusedboththeAustraliaDay LifestyleShowcasein January2005
and theKoreanInternationalArt Festivalin June2005to achievefurthersalesof $25,000for
6 artists.In November2005,AustradeSeoulwill supportan Australianscarffestival at
HyundaiDepartmentStoreandfurtherart exhibitionsareplannedfor 2006.

SuccessStory:

(iunnsWA, thelargestsupplierofjarrahtimberin Australiacommencedexportsto Korea
2004. Austradeworkedcloselywith aKorean distributorto havetheproductspecifiedfor the
externalareasoftheLecum. SamsungMuseumofArt.. The Lecumcomplexis auniquearts
areabuilt by Samsungto houseacomprehensivecollectionoftraditional,contemporaryand
modernKoreanand Internationalart. It is recognisedasone ofthemostimportantcultural art
complexesin Seoul.

Fourteencontainersofiarrab,valuedatA$400,000weresuppliedto theLecum Museumin
SeoulSouthKoreain May2004.After themuseumopenedin early2005 subsequentinterest
generatedfrom theLeeumwork led to another12 containersofjan-ahto be specifiedfor the
IlsanCultural centredueto beopenedin 2006.



FOLLOW-UP OUESTIONS tM

SisterCity/Staterelationshipsappearto havebenefit in that theydrawattentionto
elementsoftheAustralia-Korearelationship.We agreewith theQueenslandState
Government’sstatementthat these formalised relations offer a platform for
developmentof people-to-peoplelinkages betweenregions, leading to broader
economicand socialoutcomes.

ii) Thereis greaterpotential for developingsistercity connectionsbetweenAustralian
andKoreancities, The Australia-KoreaFoundationis currentlyworking with the
ClarenceValley Council (NSW) with a view to assistingit put in placea Sister
City relationshipwith Gapyeong.

iii) We understandthe follow Australia/Korea Sister City/State relationships are
currentlyin place:

— NewSouthWales Seoulcity

- Canterbury— Eunpyong-gu

- Penrith— Cangseo-gu

- Parramatta— Chung-gu

Bankstown— Yangcheon-gu

- Burwood— Geumcheon-gu

- Victoria - Busencity

- Manly - Haeundae-gu

- Brisbane— Daejoncity

- Blacktown— Suseong-gu

- Queensland— Gyonggi-do

- Townsville— Suwoncity

- Bathurst- (iwangjucity

- Toowoomba— Pajucity

- SouthAustralia— Chungchongnam-do

- Mareeba- SamchokCity



FOLLOW-UP GUESTIONS (4

)

The InvestigatingAustralia study kit was first producedin video plus printed teachers’
workbook plus internet site format in 1999. Twelve months after its launch the AiKiF
conducteda sample survey which suggestedthe kit was being used in Social Studies,
Geography and English languageclasses in Korea. The AKE then commissionedan
independentevaluationwhich revealeda solid uptakein the classroomsupplementedby a
strong administrativeawareness:this later translatedinto elementsof the first kit being
incorporatedinto the official schools’ curriculum. Feedbackfrom a variety of sourceswas
positive. The KoreanMinistry of EducationhascongratulatedAustralia for being the only
foreigncountryto undertakesuchapromotionalinitiative.

In 2002 theAKF beganthetaskof updatingsomeofthe filmed video segmentsand moving
this materialto interactiveCD-ROM format. TheCD-ROM was producedasatwo-packset,
one in English theother in Korean. The Koreanlanguageaudiosegmentswere producedby
theKoreanEducationBroadcastingService.Thekit websitewww,auskorea.comwasupdated
andupgraded.Thebilingualkit wasdistributedto Koreanschoolsin November2003.

Overthepast 18 monthstheAXE hasworked to promoteboth awarenessanduseof thekit,
demonstratingit widely andusingevery opportunityto obtainmediacoverageof this resource.
With a view to havingelementsincluded in the new schools’cuniculum,theAXE hasalso
demonstratedthekit to Ministry of Educationofficials, official textbook writers andtextbook
publishers.The Foundationhasreceivedpositive feedbackaboutthe kit from a variety of
sources.At presentwecannotprovide specificdataabouthow widelyorhow regularlythekit
is usedbut the AXE is developingtheTermsof Referencefor an independentevaluationof
the InvestigatingAustralia study kit. As elementsof the kit arein the curriculum wewould
think it is in use.Anecdotal evidencesuggestsits widest current usageis as an English-
languagelearningdevice.

The AKE plans to updatethekit, but not by updatingthe CD-ROM. With the ROK’s high
(90%) BroadbandconnectivitytheAKF is ofthe view theentirekit materialshouldbemoved
to that format where it can be readily accessedand readily updated.The Foundationis
currentlyexploringthepossibilityofhavingat leastthekit websitehostedon a Koreanserver,
hopefullybytheKoreanMinistry of Education.


