'Ecstasy. Face Facts’ t-shirt design competition.
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As part of the National Drugs Campaign, the department conducted a competition using social media. The
target audience were invited to submit t-shirt designs that creatively and effectively illustrated an anti-drug
message and included the Ecstasy. Face Facts logo. The department received an impressive 257 entries and
over 4,000 votes from the public. The judges (departmental representatives) selected the two winning
designs from the top 10 voted by the public and a judges' pick from each category that best support an anti-
drugs theme. All received great prizes including festival tickets.
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