

















Appendix 1: Who drinks RTDs?

Like many forms of alcohol beverage, RTDs are consumed across a wide cross-section of
society, both gender and age.

» Two thirds of consumers aged between Legal Purchasing Age (LPA) and 34 have
drunk an RTD in the last month

» Just under half of consumers aged 35-54 have drunk RTD in the last month

The table below, taken from our regular consumption data, shows that in the period January-
March 2007 compared with the same period in 2008, consumption of RTDs increased more in
mature age groupings (i.e. 35 to 54) than it did in younger drinkers (i.e. LPA to 34). More
significantly, increases in RTD consumption in the mature age group was more than offset by
reductions in consumption of spirits. The recent tax changes are serving only to reverse this
trend as consumers move to mixing their own ‘RTDs’ from bottled spirits or moving to other
single serve products, e.g. premium beer.

Source: TNS Brand Health Tracker for Diageo (Sep 2007)

P4W Category Consumption (All Respondents)

LPA-34 35-54
MAT Q1 F0O7 MAT Q1 F08 MAT Q1 FO7 MAT Q1 F08
RTD 60% 61% 43% 46% A
Spirits 68% 67% 61% 58% W
Beer 57% 56% 62% 63% =
Wine 50% 49% 61% 59% W
Attachments
Diageo Corporate Citizenship Report
Diageo Australia 10" Anniversary Booklet
Diageo code for marketing practice for alcohol beverages
Diageo stakeholder newsletter
CD of Diageo-developed Responsible drinking Commercials
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