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The ABC has a record of engagement with Indonesia through Radio Australia, 
ABC News and Current Affairs, A C International Training, the new A 

fic television service and, most recently, through ABC Content Sales. It is 
worthy that the ABC has a history of sixty years broadcasting to 

In this submission, the ABC provides relevant information in relation to the 
Committee's Terms of Reference in gene I and, in particular, as it relates to 
broadcasting and to the social and cultur ects of the bilateral relationship 
with Indonesia. 

ia Australi 

Radio Australia's first broadcasts in lndonesian took place during World 
War II. Millions of lndonesians have since learned about Australia and 
learned English through Radio Australia. 

Radio Australia broadcasts daily in English and lndonesian and, for 
many Indonesians, Radio ustralia provides a major source of 
information on political and economic developments in Australia and in 
the broader Asian region. 

Additional funding provided by the Australian Government in 2000 has 
enabled Radio Australia to equip a number of lndonesian affiliates with 
satellite downlink facilities for the live replay of news and current affairs 
programs. 

Radio Australia is registering audience growth through local relays, 
while direct short wave broadcasts remain the most cost-effective and 
the major broadcast platform to reach large Indonesian audiences. 

irect short wave broadcasts also provide an independent means of 
ng listeners should local relays come under political pressure to 
or curtail rebroadcasts. 

There is a strong demand for educational materials from younger 
lndonesians and lndonesian Radio stations are interested in having 
reater access to more Ra io Australia program materials. Radio 

Australia's trusted coverage of Asian and Australian affairs is 

Radio Australia's reach into Indonesia via short wave, satellite and on 
local radio stations (through 24 affiliate stations) has significantly 
increased since 1998. A recent survey conducted in May-June 2002 
indicated that Radio ustralia has 6.5 million listeners. 



acific Television 

ABC Asia Pacific Television Service (A is a new television and 
multi media platform transmining to the acific region which 
commenced transmission on 31 December 2001. The Department of 

irs and Trade awarded A ive-year contract in 
August 2001. 

a lndonesia was the first country in the region to begin formally 
CAP in February 2002. 

ABCAP has an awareness factor of 4.5 per cent amongst high-income 
earners in Indonesia, ABCAP's target audience. ABCAP ranks ninth in 

tional channels and these early findings provide a 
solid basis on which to build a strong and growing lndonesian 
audience. 

ral tool in building Australia's relationship with 
lndonesia through programming that not only sheds light on Australia, 
but also promotes a greater awareness and understanding and builds 
bridges of shared concern and shared vision. 

C News and Current Affairs has been represented in lndonesia full- 
time since 1959 and has maintained its presence except during a 
sustained period of strained relations from 1980-1 991. 

C News and Current Affairs enjoys virtually unrestricted 
access to all parts of Indonesia. 

C International Trainin has had a history of involvement with aid in 
the Asia Pacific region dating from the Colombo Plan in the 1950's. 
From 1999-2000 onwards, most ABC training activities with lndonesia 
have been funded by AusAid via various projects. 

Recent training initiatives have been prompted by requests from 
existing government-run radio and television broadcasting systems in 
Indonesia. 

Training workshops with ABC trainers have placed emphasis on a 
practical understanding of the western media model exploring how 
skills and the principles of fair, accurate and unbias d reporting might 
be applied in the lndonesian context. 



0 The ABC is well respected in Indonesia and ABC Program Sales 
recently visited Indonesia in July 2 2 to interest potential clients in 
purchasing ABC programs. Potent buyers in Jakarta were keen to 
know more about the A C and its operations. 

0 The 's objective is to introduce and increase its program sales in 
lndo . Most recently, the TV program genres that attracted most 
interest were ABC aturai History, rama and Children's programs. 

0 While opportunities for the ABC to develop its relationship with 
ngly positive, a current and immediate 
is the draft broadcast bill currently 

before the lndon ment. This relates to the rebroadcasting of 
his has serious implications for the 

C Asia Pacific Television 
uation closely and DFAT is 



The ABC welcomes this opportunity to make a submission to the Committee's 
inquiry into Australia's relationship with Indonesia. The C has a record of 

t with Indonesia through Radio Australia, A News and Current 
International Training and the new ABC Asia Pacific television 

service. 

The Australian roadcasting Act 1983 guarantees the editorial and 
tive independence of the Corporation from the Government. The 

ard is charged with the duty to 'monitor the independence and 
integrity of the Corporation'. 

Asia Pacific television service is ed ially independent but is 
ectly from the Department of Foreign irs and Trade. All other 

services are funded within existing appropriations expended under the 
oversight of the ABC Board. 

ADlO A LIA 

Radio Australia broadcasts daily to lndonesia in English and Indonesian. For 
many Indonesians, Radio Australia is the main window on Australia and 
Australian attitudes and provides a major source of information on political 
and economic developments in the broader Asian region. 

Increasingly, Radio Australia is becoming a platform for the delivery of 
terial aimed at Indonesian audiences on key development and 

political issues such as health, the environment, globalisation, regional 
autonomy, governance and media and democracy. 

The reach of Radio Australia into lndonesia via short wave, satellite and on 
local radio stations (24 affiliate stations) has significantly increased since 
1998. A recent survey conducted in May-June 2002 by lntermedia Research 
on behalf of the International Broadcasting Bureau (Voice of America, Radio 
Free Asia) indicated that Radio Australia had 6.5 million listeners. Similarly, 
Radio Australia's online education material is now available to a network of 
libraries and educational institutions in lndonesia on the Internet and/or via 

Radio Australia's present total staff establishment in 2002 is 77, with an 
operational budget of $7.8M and a transmission budget of $56M per year. 
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Radio Australia's first broadcasts in lndonesian took place on 10 August 1942 
during World War II. This was three years after the initial creation of Radio 
Australia at the outbreak of war in 1939. A group of lndonesian exiles were 
the first to broadcast to the Japanese-occupied Netherlands East Indies. 

ver the years, millions of lndonesians have learned about Australia and 
learned English through Radio Australia. Political leaders such as former 
lndonesian President Gus Dur and the Speaker of the Parliament Amin Rais, 
as well as thousands of senior government officials, diplomats and ordinary 
lndonesians acknowledge the important role played by Radio Australia in 
informing and educating them over the years. 

In the 1970s and 1980s an estimated audience of 20 million people across 
Indonesia listened regularly to Radio Australia's lndonesian short wave 
broadcasts. A team of some 30 lndonesian language broadcasters were 
employed in the ABC's Melbourne headquarters; most were very popular and 
became household names throughout Indonesia. 

In July 1996, Radio Australia had a staff of 144. It was broadcasting to Asia 
on multiple frequencies from five transmitters in Darwin for 96 hours a day. 
This included 35 hours of transmission a day in English, and 14 hours in 
Indonesian. Radio Australia produced seven hours of daily programming with 
a staff of 18 Indonesian broadcasters. 

In 1997, the government closed the Radio Australia transmitters in Darwin 
and Radio Australia's voice fell silent throughout most of Asia, including 
Indonesia. Only the Eastern part of the lndonesian archipelago continued to 
be serviced by Radio Australia transmitters in Shepparton (Victoria). 

Following budget cuts in 1997, a team of eight staff was retained to broadcast 
three hours a day to Eastern Indonesia. The Radio Australia short wave 
broadcasts transmitted from Shepparton were too weak to be heard 
adequately in the populous regions of Central and Western Indonesia, and the 
capital of Jakarta. 

Over the past five years, Radio Australia's lndonesian broadcasters have 
broken new ground in delivering programming to Indonesia. Despite limited 
short wave broadcasting capacity, Radio Australia is now reaching new 
audiences and has come up with innovative program formats and delivery 
methods to respond to Indonesia's changing political and media environment. 

In January 2001, following an additional transmission funding grant from the 
government of $8.4M over three years, Radio Australia resumed short wave 
broadcasts from transmitters in Darwin, Saipan and Taiwan. Short wave 
broadcasts in lndonesian originate from commercial transmission operators in 

ABC Submrssion - Jornt Commrttee Standrng Committee of Foreign Affarrs, Defence & Trade -October 2002 2 



Darwin (Voice International, based in the UK), Taiwan (Central Broadcasting 
System) and Saipan (International Broadcasting Bureau). These tar 
the major population centres of Java, Sumatra, Kalimantan and Sulawesi. 

These broadcasts to lndonesia total 4.5 hours a day in lndonesian and seven 
hours a day in English. In order to maximise audience reach, broadcasts are 
spread throughout the day from early morning to mid-afternoon. Broadcast 
duration varies from two hours (morning) to 30 minutes (five times a day, 
including three repeats). 

Radio Australia's lndonesian service now has the second highest annual 
audience reach with 5.2 per cent of the population. This represents an 
audience reach of 8.4 million Indonesians. 

Building on its long-standing reputation, adio Australia has developed a 
growing network of affiliate 'partner' stati s throughout Indonesia that 

programs. Short of adequate on-shore transmission capacity 
dio Australia has proactively engaged lndonesian media 

organisations and has concluded a number of rebroadcasting arrangements 

These relationships are non-commercial and mutually beneficial. They are 
based on goodwill fostered by personal contacts and the supply of program 
material. Affiliate stations have free access to Radio Australia program 
material and provide adio Australia with valued access to growing local FM 
audiences. 

The deregulation of the lndonesian media environment since 1998 has 
triggered a significant expansion in the number of local FM stations in 
lndonesia (over 1,000). As a result, this has created opportunities for content 
providers such as Radio Australia to respond to an increasing lndonesian 
demand for quality information and educational content. 

Radio Australia programs are supplied to partner stations, either as pre- 
recorded programs on CD or via Radio Australia's satellite service on the 
Panamsat 8 satellite, which also carries the ABC's Asia Pacific Television 
service. 

network of local re1 

Additional transmission funding provided by the Australian government in 
August 2000 has enabled Radio Australia to equip a number of lndonesian 
affiliates with satellite downlink facilities for the live relay of time-sensitive 
news and current affairs programs. As a result, Radio Australia's lndonesian 
language broadcasts are now being relayed live every day via satellite in 14 
lndonesian cities, while a total of 24 affiliates are rebroadcasting programs on 
a weekly basis. 
























