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Dr A SouthcottMP
Chairman
Joint StandingCommitteeon Treaties
RI-109
ParliamentHouse
CANBERRA ACT 2600

DearAndrew

Thank you for inviting the AustralianWine and Brandy Corporationto make a
submissionto theJoint StandingCommitteeon Treatiesin connectionwith its review
oftheproposedAustralia-UnitedStatesFreeTradeAgreement.

Pleaseacceptmy apologiesfor beingunableto attendThursday’spublic hearingasI
will beoverseasatthat time.

If you haveany queriesor requirefurther informationon this submission,pleasedo
nothesitateto contactme.

Yours sincerely

,~494/
SamTolley
ChiefExecutive

Principal Office: Industry House, National Wine Centre, Corner Hackney and Botanic Roads, Adelaide SA 5000
(Entry via Hackney Road) Ph: 08 8228 2000 Fax: 08 8228 2022

Compliance Centre: 2nd Floor, 18 Dequetteville Terrac2, Kent Town, SA 5071 Ph: 08 8228 2050 Fax: 08 8228 2066
Correspondence for both offices: P0 Box 2733, Kent Town, SA 5071

Email: awbc@awbc.com.au Website: www.awbc.com.au
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PROPOSEDAUSTRALIA - UNITED STATESflEE TRADEAGREEMENT
SUBMISSIONBY THE

AUSThALIAN WINE AND BRANDYCORPORATION L
TO TIlE JOINT STANDING COMMITTEE ONTREATIES

Introduction

TheJoint StandingCommitteeon Treatieshascalledfor public submissionsandcomment
on issuesrelevantto theproposedFreeTradeAgreement(PTA) betweenAustraliaand the
UnitedStates(US).

The AustralianWine andBrandyCorporation(the Corporation)wishesto indicateto the
Joint StandingCommitteeits overall supportfor theFTA in relation to thoseprovisions
relevantto theAustralianwine industry.

The Australian Wine and Brandy Corporation

The Corporationis a Commonwealthstatutorybody establishedby theAustralianWine
andBrandyCorporationAct 1980 (theAct). ThefunctionsoftheCorporationestablished
by theAct are:

• To promoteandcontroltheexportofgrapeproductsfrom Ausfralia
• To encourageand promote the consumptionand sale of grape products both in

Australiaandoverseas;
• To improvetheproductionofgrapeproductsin Australia;
• To conduct,arrangefor, and assistin, researchrelating to the marketing of grape

products;and
• Suchotherfunctionsin connectionwith grapeproductsasconferredontheCorporation

by theAct orRegulations.

The Corporationperforms its flinctions and exercisesits powers for the purposeof
achievingtheoblectsspecifiedin theAct Theseare:

• Topromoteandcontroltheexportofgrapeproductsfrom Australia;
• To promoteand control the saleand distribution, after export, of Australiangrape

products;
• To promotetradeand commercein grapeproductsamongthe States,betweenStates

andTerritoriesandwithin theTerritories;
• To improvetheproductionof grapeproducts,andencouragetheconsumptionofgrape

products,in theTerritories;
• To enableAustraliato fulfil its obligationsunderprescribedwine tradingagreements;
• Forthepurposeofachievinganyoftheobjectssetout in theprecedingparagraphs:

o to determineboundariesof thevarious regionsand localities in Australia in
whichwine is produced;

o to give identif~ringnamesto thoseregionsandlocalities;
o to determinethevarietiesofgrapesthatmaybeusedin themanufactureofwine

in Australia;
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To advancetheobjectsoftheAct by helpingto ensurethetmth, andthe reputationfor
trutbitiness,of statementsmadeon wine labels,or madefor commercialpurposesin
otherways,aboutthevintage,variety orgeographicalindicationofwine manufactured
in Australia;and
To regulatethesale,exportandimportofwine:

o for thepurposeof enablingAustraliato fialfil its obligationsunderprescribed
wine-tradingagreements;

o forcertainotherpu~osesfor whichtheParliamenthaspowerto makelaws.

ImportanceoftheUSMarketfor Wine

Recentlyreleasedfigures indicatethatAustralianwine exportshavereachedA$2.5 billion.
Salesto theUS accountedfor A$879 million ofthis A$2.5 billion and35% ofAustralian
wineexportsales.

The US market is currently the fastest growing export market for Australian wine.
Primarily throughtheeventualeliminationoftariffs for Australianwine enteringthe US,
theFTA will be an importantcontributorto further exportgrowth in the US in the long
tenn.

KeyProvisions

Thekeyprovisionsin theFTA fortheAustralianwine industryare:

• The FTA providesfor the phaseout oftariff~ on key types of wine in accordancewit the
attachedtable(Attachment1). Despitethelongphaseouttime (11 years)thephaseout ensures
thatAusimlia receivesthe sametreatmentin relationto wine tariffs asachievedby Chile in its
recentfreetradeagreementwith theUS.

• TheChapteron Agricultureprovidesfor the restatementby thePartiesoftheir commitmentto
the WTO agriculturenegotiations.Exportsubsidieswill beremovedandnot re-introducedon
agriculturalgoodstradedin eachParty’smarket Ofparticularinterestto theAustralianwine
industry is Article 3.3.2. It appearstoprovidethe opportunity for Australiato makea written
requestto theUS for it to imposemeasuresagainstwine from a third countrytat is beingsold
in theUS andwhich benefitsfrom exportsubsidies.Sucharequestwould requirethePartiesto
discussandagreeuponspecificmeasureswhich theUS mayadoptto countertheef&ct ofsuch
subsidisedwine.TheUSmaythenapplyagreedmeasures.

• The Partieshaverestatedtheir obligations to eachotherunderthe TBT Agreement,using
internationalstandardsasa basisfor their technicalregulations. Ofparticularinterestfor the
Australian wine industry is Article 8.5.1 which requires the Parties to give positive
consideralionto, acceptingasequivalent,eachother’s technical regulationsregardlessofany
differencesbetweenthoseregulations. If aPartydoesnot accepta technicalregulationofthe
other Party as equivalentit must give reasons.Parties may agreeto fiuther discussthe
acceptanceof eachothers technical regulationsvia the establishmentof a Working Group
which may identify bilateral initiatives that areappropriatefor par(icularissuesor sectors,
including;

o Regulatoiyissuessuchas convergenceor equivalenceof tecimicalregulationsand
standards;

o Alignmentwith internationalstandards;
o Relianceon asupplierdeclarationofconfonnity;
o Useofaccreditationto quaIi1~’conformityassessmentbodies;and
o Co-operationthroughrecognitionofconformityassessmentprocedures.
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This is ofparticularinterestto the Australianwine industry in that it givesit a clear formal
avenuein which to raiseissuessurroundingwine technicalregulationsand standardswith the
US (includingwine labelling). The ETA also providesfor the establishmentof severalother
Committees(underArticles 3, 7, and 21),providingthe Australianwine industrywith several
forwus to progressanumberofissuesofinterestto it. Theseincludethe JointCommittee,the
Agricultural Committee,andtheCommitteeon SanitaryandPhytosanitaxyMatters.
The ETA providesthat eachPartyinter alia shallprovidepre-existingtrademarkholderswith
an appropriatemechanismto opposean applicationfor a geographicalindication as well as
providing for cancellation. TheAustralian Wine andBrandyCorporationAct1980(Ct) will
needtoundergominorchangesasaresultofthis provision.

Conclusion

The Corporationis supportiveoftheFTA with theUS given thekey provisionsoutlined
aboveandalsobecauseofthesupportit providesto what is avery importantgovernment-
to-governmentrelationship.

The CorporationthankstheJoint StandingCommitteeon Treatiesfor the opportunityto
makethis submission,andwould bepleasedto elaboratefurtheron any oftheissuesraised
in thissubmissionif thiswould beofassistance.
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Wins i~’pe Tariff
Code

Current
‘TariWrate

Year
.1

‘Year W~sr
3’

,Yesr~ Yasr
4 ‘5

Yet.,
6

Year Year
~7 .~8

Yew
9.

Year
10

Year
.11

.

C
5

p ~sling 22041000
‘Wine

19.8 cents
perlitre

19.8 19.8 19.8 19.8 19.8 19.8 19.8 18.2 12.6 Li Free

Efreeveseene, 22042120
Wine (In.
containers
not over .2,.

19.8 cents
perlitre

19.8 19.8 19.8 19.8 198

—
6.3

19.8 19.8 18.2 12.6

—
4.0

‘7.1 Free

5~
fO~

3
,(not 22042130

over :140h.

vol ale and
‘in

containers
not over 2

litres)

6.3 cents

perhire

6.3
6.3 6.3 6.3 6.3 6.3

5.8 2.2 Free

‘Wipe (not 22042150
over 14%
vol sIc and
in

6.3 cents
perlitre

6.3 6.3 6.3 6.3 6.3 6.3 6.3 6.3 6.3 6.3 Free

not over ~
k~L
‘Marsaip 22042160
(over 14O~4
vol ale and
In

• containers
holdIng 2
‘litres or

5.3 cents
perlitre

5.3 5.3 5.3 5.3 5.3 5.3
5

5.3 4.8
3

3.3 1.9
F

Free

“~Wlne (over 22042180
14% vol ale
and In
containers
oves~ 4
litres)

16.9 cents
perlitre

16.9 16.9 16.9 16.9 16.9 16.9 16.9 15.5 10.8 6.0 Free

:~Wln. (not” 22042920
over 14%

‘vol ale and
1.2 4litre
containers)

8.4 cents
perlitre

8.4 8.4 8.4 8.4 8.4 8.4 8.4 8.4 8.1 5.6 Free

Wine (aver 22042940
14% vol ale
andin2 4
litre
containers)

22.4 cents
perlitre

22.4 22.4 22.4 22.4 22.4 22.4 22.4 22.4 22.4 13.0 Free

Wine (not 22042960
over• 14%

:val. al~ mid.
In
coutaihers
holding
over4litres

14 cents
perlitre

11.7 10.5 9.4 8.3 7.! 6.0 4.8 3.7 2.6 1.4 Free

(over 14%
vol ale and
In
containers
holding
over 4
litres)

22042980 22.4 cenls
perlitre

18.7 16.9 15.0 13.2 11.4 9.6 7.8

—

5.9 4.1 2.3 Free

— —

*DenotesthoseitemsthatChile eurrentlydoesnotpay atariffon underthe GeneralisedSystemofPreferences(benefitgivento it by the
USbecauseofitsdevelopingcountrystatus).
~h this tariff line Australia lisa received aslightly moreadvantageousrateofreductionthanChile. In all otherlines(exceptthedenoted
G5Plines)thereductionforAustraliais thesameas thatfor Chile.
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