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Question:

Has www.economicstimulusplan.gov.au been reviewed as part of an advertising campaign
and, if not, why not? If it is a similar brand as other ads that the ANAO have had to approve,
how does it miss out?

Answer:

No, WW^^f3^S^^k^^^>S^^^l^^ has not been reviewed as part of an advertising
campaign.

The website has not been referred to the ANAO to review, either separately or as part of any
other campaign.

The Australian Taxation Office Tax Bonus campaign included the term 'Stimulus plan Tax
Bonus Payments' as part of its print advertisements. No other advertising campaigns
reviewed by the ANAO have been branded as economic stimulus plan campaigns nor
included the branding or logo associated with the economic stimulus plan.
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