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ABOUT CIRAC

The CreativeIndustriesResearchand Applications Centre(CIRAC) contributesto the research
and applicationsneeds of the creative industries - locally, at a state level, nationally and

internationally.TheCentreaimsto:

• Map thegrowthanddynamicsofthe sectorto showtheextentandvalueof thecreative

industriesin Australia andoverseas;

• Assistthegrowth anddiversi~flcationofcreativeapplicationsin the newinformation economy,

providingknow-howandfacilities topartnersfromgovernmentto micro-business;

• ProducebothcreativeIPfor commercialisation,andcutting-edgeindustry-oriented

research;

• Contributeto thedevelopmentofthe CreativeIndustriesPrecinct,workingwith co-locating

partners;

• WorktowardsCo-operativeResearchCentre(CRC) statusfor a consortiumdedicatedto
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ResearchandDevelopmentleadershipin this emergentindustrysector.

CIRAC’s submissionincludesthefollowing attacheddocumentsasappendices:

1. Creativedigital industriesin Australia: innovation in quantitativeand qualitative
mapping

CreativeIndustriesResearchandApplicationsCentre-NationalOffice of theInformation
Economy—DepartmentCommunicationInformationTechnologyandtheArts-AustralianFilm

CommissionARC Linkageapplication2003round.

2. CreativeIndustries—fromBluePolestofat pipes
ProfJohnHartleyandProfStuartCunningham

3. Culture, Services,Knowledgeor Is contentKing, or are wejustdramaQueens?
ProfStuartCunningham,addressatCommunicationsResearchForum2002

4. QUT CRCfor InteractionDesign
Prof.Jeff Jones

5. TalesfromtheFrontier, Marion Jacka
AustralianFilmCommission,Sydney,CreativeIndustriesResearchandApplicationsCentre,

Brisbane,andAustralianKey Centrefor Cultural andMediaPolicy,Brisbane.

TERMSOF REFERENCE

a) the currentsizeandscaleof Australia’sfilm, animation,specialeffectsand

electronicgamesindustries;
b) the economic,social andcultural benefitsof theseindustries;
c) future opportunitiesfor furthergrowthof theseindustries,including throughthe

applicationof advanceddigital technologies,online interactivity andbroadband;

d) the currentandlikely future infrastructureneedsof theseindustries,including
accessto bandwidth;

e) the skills requiredto facilitatefuture growthin theseindustriesandthecapacityof

theeducationandtraining systemto meetthesedemands;
f) the effectivenessof the existinglinkagesbetweentheseindustriesandthe wider

cultural andinformationtechnologysectors;
g) how Australia’scapabilitiesin theseindustries,including in educationand

training,canbebestleveragedto maximiseexportandinvestmentopportunities;
and

h) whetheranychangesshouldbe madeto existinggovernmentsupportprogramsto

ensuretheyarealignedwith the futureopportunitiesandtrendsin theseindustries.

The key elementsof our submissionrespond to your terms of reference:

a) ThecurrentsizeandscaleofAustralia’sfilm, animation,specialeffectsand
electronicgamesindustries;
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Knowledgeof thesizeandscaleoftheseindustriessuffersfrom alackof
appropriatedataandmethodsofdatacollection.Appendix 1 Creativedigital
industriesin Australia: innovationin quantitativeandqualitativemappingis an
extractfrom acurrentCIRAC applicationfor funding to addresstheseissues.We
havealsoconductedthefollowing projectsthat addresstheseissues:

• Brisbane’sCreativeIndustries2003BCC/CIRAC
http://www.creativeindustries.qut.comlresearch/cirac/documents/bccre
portonly.pdf

• CreativeIndustriesin Qid ClusterMappingandValueChainAnalysis
ARC Linkage2002-2004(partnersDepartmentof StateDevelopment,
Arts Queensland,BrisbaneCity Council)

• Regionaldevelopmentof audio-visualindustriesin theNorthern
RiversARC Linkage(partnersNorthernDevelopmentTaskForce:
NorthernRiversScreenworks)

b) Theeconomic,socialand cultural benefitsoftheseindustries

Thebenefitsof theseindustriesneedto beunderstoodin contemporarynew
economyterms.Traditionalmodesof understandingtheartsandbroadcast
mediaarenot necessarilythemostappropriateterms.Appendix2 Creative
Industries—fromBluePolestofat pipesaddressesthis issuein detail.

c) Futureopportunitiesforfurther growthoftheseindustries,including through
theapplicationofadvanceddigital technologies,online interactivityand
broadband

ThefutureopportunitiesforAustralia’sfilm, animation,specialeffectsand
electronicgamesindustriesarelinked to understandingin moreempirical
detail theattributesandoutputsof creativeindustries.Appendix 1 Creative
digital industriesin Australia: innovationin quantitativeandqualitative
mappingdetailsthecomplexissuerelatingto datacollection (cf DCITA’s
CreativeIndustriesClusterStudyStage3 DataandStatisticalIndustries
consultancy,on which weareprovidingexpertcommentaryon for DCITA)

d) Thecurrentand likelyfuture infrastructureneedsoftheseindustries,
including accessto bandwidth

Opportunitiesfor contentproviderswithin Australia’sfilm, animation,special
effectsandelectronicgamesindustriesincludematerialfor variousmedia
platformsandthecreationof original materialspecificallyforbroadband
internetservices.Marion Jackadetailsthis in Appendix6 Talesfrom the
Frontier~

3



e) andf) Theskills requiredtofacilitatefuturegrowth in theseindustriesandthe
capacityoftheeducationandtraining systemto meetthesedemands;and the
effectivenessoftheexistinglinkagesbetweentheseindustriesandthewider
cultural and informationtechnologysectors

Thenatureof sub-sectorsof creativeindustriesin particulargeographical
locations(internationally,nationallyandregional)enableusto understand
interdependencies,both tangibleandintangible,thatpromoteinnovative
practices.Until recentlythe opportunitiesprovidedby clustersof creative
industries(including film, animation,specialeffectsandgames)hasbeen
neglected,with moreattentionbeingfocusedon remedialsupportmechanisms
for existingindustries.Thelinks betweenactorsin thesesectorsare
multifariousbut generallyspeakinguncoordinatedanddo not achievestrategic
scaleandprofile befittingtheimportanceof thesectorsto Australia’s
economicandcultural future.Appendix5 detailsamajorinterventionin this
situation.TheAustralasianCentrefor InteractionDesign,thenewCRC and
thefirst in the CRC programthat addressesdirectly the issueof content
creationin an R&D/innovationsystem,will brokerlinks andprovidestrategic
assistanceto SME sectorandlink largeandsmall etc

g) andh) HowAustralia’scapabilitiesin theseindustries,including in education
andtraining, can be bestleveragedto maximiseexportand investment
opportunities;andwhetheranychangesshouldbemadeto existing
governmentsupportprogramsto ensuretheyarealignedwith thefuture
opportunitiesandtrends in theseindustries

Appendix 1 Creativedigital industriesin Australia: innovation in quantitative
andqualitativemappingarguesthatcreativedigital industriesconstitutean
arenain which to testAustralia’s capacityfor nationalinnovation,notonly in
identifiedcreativesectorsbut alsoin thecontextof creativeindustriesinputs
into, orenablers ofthewiderserviceindustries.Thereis arole for
governmentasamarketorganiserhereaswell asaproviderof infrastructure.
Thetensionsbetweencultural, industrydevelopmentandR&D needto be
fully understoodandworkedthrough.Appendix3 Culture, Services,
Knowledgeor Is contentKing, or are wejustdramaQueens?detailsthe
challengesfor currentAustralianpoliciesto dealwith thesesectors.Thepaper
arguesthatcultureis wheremostpolicy developmenthasoccurredover
decades;industrydevelopmentbeingappliedin somebutnot all sectors,while
R&D policiesarevirtually terranullius butneedto bechangedto embrace
thesesectors.
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